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A set of silver glittering in its sparkling symmetry. . .a 


nln a a radiance that dims the eye and sets the pulses throbbing 
hee sibs wildly at the unexpected vision of a long-cherished dream 
suddenly materialized . . . the joyous splendor of the per- 
fect Yuletide gift .. . a beautiful expression of his love 
and admiration . . . a reflection of his thoughtfulness and 


keen anticipation of her secret desire .. . a gift that will 
be prized far beyond its intrinsic value... the added 
thrill of vain attempts to break the charm of its attraction 
... His was a happy choice... of many things to choose 
from .. . vases, candelabras, compotiers, in a variety of 
patterns . . . plain or richly embellished to suit the indi- 
vidual taste... an enduring remembrance she will be 


@ © 


proud to display as a symbol of the happiness engendered 
by mutual appreciation ... But what shall she give him? 
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Noted Legal Authority Insists That It Can if Retailers Really Want Price 
Standardization. The Question Is One to Be Solved by the Retailer’s 
Attitude More Than That of the Manufacturer 


By GILBERT H. MONTAGUE 


O the retail jewelers of America really want reta 
price standardization? 

By wanting I mean not merely hoping, but 
earnestly and whole-heartedly wanting it, to the point of 
not minding the bother to get it, and showing real appre- 
ciation to those who are trying to bring it about. 

Is this the fact? 

The manufacturer can refuse to sell a price-cutter, but 
under the present laws the manufacturer is helpless, if 
some distributor, or some purchaser or some sub-pur- 
chaser from such distributor, yields to the temptation of 
becoming the price-cutter’s source of supply. 

Under the present laws there is no way of completely 
policing this situation. 


LEGISLATIVE LIMITATIONS 


Retail price standardization, therefore, can never be 
100 per cent perfect under the present laws, no matter how 
carefully the manufacturer selects his own distributors. 

This fact is God’s truth, and every retailer in America 
knows it. 

Any retailer, therefore, who uses price-cutting as an 
excuse for himself, quoting demoralizing cut-prices, in- 
stead of enduring such price-cutting as cannot be reme- 
died, classifies himself as a retailer who does not want 
retail price standardization. 

It is the retailer who meets the demoralizing cut price, 
the retailer who professes that he believes in retail price 
standardization and hopes for retail price standardization 
and for the passage of the Capper-Kelly Bill and all the 
rest of it, but meanwhile is unwilling to endure such price- 
cutting as cannot be remedied under present laws, who 
has caused every case of widespread ruinous pricecutting 
that has ever come to our attention. 





FLAUNTS MANUFACTURERS’ EFFORTS 


It is just the way panic starts upon a battlefield. 

What starts the panic is not the enemy’s sniping, nor 
even the enemy’s barrage of fire, but the loss of morale 
that suddenly inspires the army to yield to the enemy’s. 
sniping or to the enemy’s barrage. 

Six million men, on both sides in the Great War, at- 
tained so high a degree of morale that no amount of 
sniping or barrage ever started a panic among them. 

It is the retailer who meets the demoralizing cut price 
who today most retards the cause of retail price stan- 
dardization. 

To maintain any degree of retail price standardization 
is a difficult and expensive matter for any manufacturer, 
under present legal conditions. When the Capper-Kelly 
Bill becomes law, many of these difficulties may be removed.. 

As yet the Capper-Kelly Bill has not been passed, and 
meanwhile the present laws have to be enforced by the 
Department of Justice and the Federal Trade Commission. 


MANUFACTURER WOULD IF HE COULD 


Almost every month these officials begin some new pro- 
ceeding against some well-known manufacturer or some 
state or local association of distributors who has tried to 
accomplish retail price standardization through methods. 
that are forbidden by the present laws. 

No retail price standardization plan can today escape 
legal disaster unless it is constructed and carried out in 
the most careful manner by the manufacturer’s sales 
department under the supervision of the most competent 
legal advice. 

All this costs money. 

This will not be begrudged by the manufacturers of 
(Continued on page 39) 
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HOW THE GOLDMAN JEWELRY CO., KANSAS CITY, MO., BRINGS IN THE MERRY BUYING CROWDS 


14.000 «ACCOUNTS 
On This FIRMS BOOKS 


Business Building Merchandising Methods 


By A. C. WERNER 


N installment jewelry store with all the swank of 
A Fifth Avenue; suave salesmen who show you 

strings of pearls on silken cloths, and then with 
the manners of a Chesterfield take fifty cents from you 
for the first payment; a business in the heart of Kansas 
City’s most fashionable shopping district, with thousands 
of accounts as low as a dollar a week! 

Does it seem incongruous? Not a bit of it, according 
to the Goldman brothers, partners and sole owners of the 
Goldman Jewelry Co., 1107 Walnut, Kansas City, Mo. 

The store is said to be one of the finest installment 
jewelry establishments in the United States. In volume of 
business it ranks well up with the first seven or eight. 
There has been a Goldman jewelry business in Kansas 
City for over forty-two years, and the proprietors of the 
present store are the sons of the original founder. After 
having been in business for over five years in a $3,900 loca- 
tion, the brothers decided to “shoot their roll’? and move 
to a $15,000 location, which they did a year ago last April. 
The move cost them $65,000 in remodeling, etc. 


6é¢ HEN my brother and I started in this location with 
our present store,” said Mr. George Goldman, jun- 





ior partner, “contact” and merchandise man, “many of the 
leading jewelers both in the cash and in the credit busi- 
ness were aghast at such an idea. They told us an interior 
like ours would frighten away the kind of trade we were 
after. A cheap interior and the simplest of fixtures were 
supposed to be the natural setting of the credit jewelry 
business. But we had the idea that the man who didn’t 
have much money but was interested in jewelry was just 
as appreciative of a handsome store and artistic arrange- 
ment as the man who could walk into a store and pay out 
a thousand or fifteen hundred dollars right from his pocket 
for what he wanted. Look at the elaborate movie theaters 
where you can see a show for as little as a quarter. The 
working man likes them, doesn’t he? You bet he does, and 
he likes to come in a jewelry store where the architecture, 
decorations, etc., are pleasing to eye and set off the articles 
for sale.” 


NDEED, the interior is beautiful. Designed by the 
Goldman brothers and executed under their watchful 
eyes, every detail is in harmony. The store is twenty-five 
feet wide, very light and airy, and designed to show many 
articles with no effect of crowding. 
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The walls are paneled in solid walnut, of an unusually 
perfect grain. The log from which the panelling was cut 
(personally picked out by the brothers) was so huge that 
it provided all the wood for the entire wall. The panels are 
perfectly matched and of a wonderful subdued luster. 
Rounded at the top and embellished with an intricate de- 
sign, they are alternated with huge mirrors, twelve feet 
high, all around the wall. The showcases, twenty-two feet 
long, are of walnut to match the panels. In them, thou- 
sands of rings and other jewels are displayed on rich vel- 
vet backgrounds. At the time of this visit the color was 
a lustrous turquoise, but the color of this background is 
changed frequently for the sake of variety. 

A flight of steps in the middle of the store at the rear 
leads to the basement, which houses the large repair de- 
partment and also some of the merchandise. Also at the 
rear a flight of steps leads to the offices. Just in front of 
the offices and running across the width of the store, is a 
beautifully decorated balcony, 
from which one may get a full 
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“We were really not ready for such a big crowd,” said 
Mr. George Goldman. “We had about 5000 nice little com- 
pacts to give the ladies who came to our opening and about 
3000 leather key holders for the men, but when these ran 
out we had to chase around all over town to find enough 
merchandise suitable for souvenirs, so that no one would 
be disappointed. We used fountain pens and other small 
articles from our own stock until those were exhausted, 
and after scouring the town we finally got 8000 American 
Beauty roses, which managed to take care of the rest of 
the crowd. We had them all go to the basement to register 
their names and addresses to receive the souvenir. That 
way, they had to go all through the store, and we got a 
good list to use for our initial mailing.” Several photo- 
graphs taken both outside of the store and in, show the 
large crowds, both in the store and waiting to get in. 
Incidentally, the Goldman brothers received 300 baskets 
of flowers on the day of their store opening from the vari- 
ous business houses and com- 
petitors—a pretty good testi- 








view of the entire store. The 
offices of the two owners open 
from this balcony. Back of 
their offices are the offices of 
the accounting departments, ad- 
vertising, etc. 

HE policy of the store is a: — 

matter of general interest 
to any dealer in this age of 
credit. Credit is extended to 
anyone in the city or elsewhere 
who can show that he has been 
in his present location about a 
year, has a steady job which 
he has held for a reasonable 
length of time, and who has 
fairly good personal habits. 
This, of course, is the general 
rule. Exceptions are always 
possible. A certain amount of 
loss is expected, but they are 
no greater than the average 


of turnover is 312. 


disposed of. 


attractive. 


in the newspaper. 


HIS concern has 14,000 accounts on its 
Sixty per cent of the sales are 
diamonds and thirty per cent watches. 


Out of an inventory of $142,000 there was 
only $250 worth of unsalable merchandise 
which had to be worked over or otherwise 


The firm has taken a lesson from the movie 
theaters by making the store cheerful and 


ested in a beautiful store. 
The same kind of type is used on the cards 
in the show windows as is used in the ads 


monial as to how they are re- 
garded in Kansas City. 


Making the Public Spend More 
Money for Jewelry 


HE advertising manager, 
John G. Rompel, tells of 
the guiding principle of the 
store’s advertising. It is to get 
as many friends for the store 
as possible, in every way they 
can think of. .An interesting 
feature of this policy is the 
practice of replacing broken 
watch crystals free of charge. 
“But, of course, the watches 
must be Goldman watches?” he 


Rate 


The management believes that a as 
every man irrespective of his wealth is inter- a ee his an- 
swer. Anybody’s watch. 


Sounds expensive, doesn’t it? 
And it is. One week early in 
January, right after everyone 
had broken the crystals on 
their Christmas gift watches, 








credit loss in such a business. 

No effort is made to get cash 

business, though obviously it is welcome. The price the 
cash customer pays is just the same as that paid by the 
man who takes a year to complete his purchase. Credit 
business was, at the last accounting, 85 per cent of the 
total sales. There are at present on the books the sizable 
number of 14,000 accounts. 

Rate of turnover, reckoned on cost price, is three and a 
half, higher than the average. Last January 1st the stock 
inventoried at $142,000 and, a matter of great pride to 
the owners, there was only $250 worth of unsalable mer- 
chandise on hand which had to be worked over or other- 
wise disposed of. Obviously, buying is very careful. This 
is felt to be a matter of necessity. Sixty per cent of the 
total business consists of diamonds and 30 per cent of 
watches. 

The business employs forty-two people, salesmen, office 
help and repair men. The organization is very close. There 
is a spirit of cooperation and harmony in the store which 
is very noticeable. Everyone seems to take pride in the 
attractive store and the friend-making policies. 


7. HE interesting advertising policy of the store starts 
with the story of its opening day, a year ago last 
April. Thirty thousand people visited the store through- 
out the day and each one received a souvenir of some kind. 





we spent $775 in that one week 
giving them new crystals and 
putting them in. We also clean and polish such watches 
left with us. But it is certainly good advertising, and 
makes a lot of people think well of us. 

“Not long after Christmas last year a man from a small 
town in Kansas was in the store and spoke of its attractive 
appearance. The salesman said, yes, they were all very 
proud of it. ‘Do you know what brought me into your 
store?’ he was asked. The salesman said he had no idea. 
‘Well,’ said the man, ‘I gave my seventeen-year-old son a 
watch for Christmas, the crystal of which he promptly 
broke. I admonished him, telling him he should be more 
careful.’ ‘Doesn’t make any difference, Dad,’ he said, 
‘Goldman puts ’em in for nothing.’ ‘But I didn’t buy the 
watch there,’ I said. ‘That’s all right, I can get a new 
crystal there for nothing anyway.’ ‘So I just decided to 
come into the store the next time I was in town to see 
what kind of a place it was. Now I’d like to see some rings 
that would be suitable for my young daughter.’ He chose 
a $150 ring that day, and later came in and bought an 
$80 watch for himself. That was one crystal that brought 
in good returns. Fifty cents well spent, wasn’t it?” 


yi salespeople are all trained emphatically in the 
policy that the customer is always right. “Sometimes 
(Continued on page 99) 
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ROGERS, LUNT & BOWLEN COMPANY 


Here is a Genuine Early American Table Set with Antique Pieces in China and Glass 


The silver is the ‘“‘Early American Style’’—in perfect harmony. 


Designed Expressly for a Definite Demand 


Another *‘ Treasure’’ Success 


T HE Early American Style’s National Advertis- 
ing reaches, every month, over 400,000 Well-to- 
do Men and Women—people interested in Fine 
Homes and all things which add to the pleasure of 
living—people in your community who buy the best 
unstintedly. They are the style leaders of your com- 
munity—with an important following. 


Not only are smart people interested in early Amer- 
ican things and buying choice and precious antiques, 
but the public in general is buying chairs, tables, 
chests, beds, pictures, wall paper, rugs, china, houses— 
a world of things—all based upon the Early American 
idea. And it is the most natural thing in the world 
for them to select a pattern of table silver in the early 
American style. 


The makers of Treasure Solid Silver have artfully 
captured the full power of this great influence by 
creating table silver after the style of the silver made 
by early American silversmiths. Both the “Plain” and 
the “Engraved” styles take their inspiration from 
museum treasures of the finest early American spoons 
—preserving those quaint and distinctive features that 
correctly express Early American Silver. 


Available in Dinner Hollow-ware to match—both Plain 
and Engraved. Write for photographs and prices. 






Creators of Distinctive Tableware GREENFIELD, MASSACHUSETTS 


Member of the Sterling Silversmiths Guild of America 





Silversmiths 
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‘Creasure’ 
Solid Silver 
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Treasure 
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ENGRAVED 


She Garly American Syle 
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The Retail Jewelers Will Support Price 
Maintenance 


" O the Retail Jewelers of the Country Really 
Want Price Standardization?” is the ques- 
tion which Gilbert H. Montague, a well- 

known member of the bar and counsel for many firms 
in famous suits over price standardization, asks in 
an article which appears on the first page of this 
issue. Mr. Montague knows that the jewelers, as a 
class, do want it, but his article should be read be- 
cause he suggests practically that those who want it 
should be willing to fight for it; work for it; suffer 
for it; and be willing to ignore the price cutting com- 
petitor and not fight him with his own fire. 

The author has twice been to the Supreme Court in 
some of the most famous resale price maintenance 
cases, has been counsel in numerous Federal and State 
anti-trust and similar investigations and proceedings 
in all lines of industry, and while we publish his arti- 
cle only as his own views and suggestions on the re- 
sale price situation, we feel that they should be given 
careful consideration as they come from a man who 
has had wide experience in the application of the 
law as well as in the knowledge of the various phases 
of the anti-trust law and their interpretation by the 
courts. 

Generally answering Mr. Montague’s question, we 
feel that we are safe in saying that a large majority 
of the jewelry trade not only want price standardiza- 
tion on nationally advertised trade-marked or branded 
articles, but are willing to work for that end if they 
are advised how to meet the situation that confronts 
them as a result of the conditions as they exist. That 
the trade, as a whole, will indorse the so-called Cap- 
per-Kelly Bill which will be re-introduced in the next 
Session of Congress and which seeks to make legal 
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voluntary contracts to maintain standard prices, we 
have not the slightest doubt. 


No Blacklist of Wholesaling Retailers 


T became known last week through an official 
public notice that the so-called Retail Jewelry 
Trade Association, now in the process of forma- 

tion, has no intention to either publish or circulate 
lists of wholesalers or jobbers who sell at retail, 
despite the reports to this effect that have been cir- 
culated and the impression of this kind that had pre- 
vailed in many quarters. 

At the convention in Dallas, Tex., the sponsor for 
the organization, B. J. Doyle, stated that the plan 
that he outlined at that meeting was the entire plan 
for organization in the industry, and this contem- 
plated no steps for coercive measures against whole- 
salers or others, and was declared to not violate the 
anti-trust laws. As noted in the statement preced- 
ing the resolution introduced by ex-President Broth- 
erly, the sponsor agreed to publish statements that 
would correct the widely prevalent impression among 
members of the trade (and retail jewelers in particu- 
lar), that his plan included activity to curb the “re- 
tailing wholesaler” or other activities of a nature 
that are generally held to be contrary to law. 

This was done in a small announcement that ap- 
peared on the last page of the Jewelry Trade News, 
Oct. 16, which read: 








NOTICE 


We have been informed of statements being made 
by unauthorized persons that it is the purpose of the 
Retail Jewelry Trade Association to publish lists of 
the names of wholesale jewelers who sell goods at. 
retail. We wish to state that any such proceeding 
would be in violation of the laws of the United States 
and that no such lists will be published or circulated 
at any time. 


THE RETAIL JEWELRY TRADE ASSOCIATION. 
N. Freed, Secretary. 











It might interest many to learn the identity of the 
“unauthorized persons” referred to and on what facts 
or knowledge their statements were based. 





Our Crime Fighting Bodies May Consolidate 


EADERS in the industry have realized for some- 
L time that this is an age of consolidation as suc- 
cess in the future will be largely based on the 
elimination of waste, the lack of duplication of effort 
and the concentration of forces seeking a common 
end. That consolidation is coming to the organiza- 
tion field is also apparent and one of the latest mani- 
festations in the jewelry trade is the movement 
started many years ago, but only now coming to a 
head, to bring under one responsible organization, the 
various bodies in our industry which are devoted to 
the protection of the trade, particularly those which 
fight crime and criminals. As a result of many 
months of negotiation steps have been taken to bring 
about a consolidation of the three major crime fight- 





ei» 
THE JEWELERS’ CIRCULAR October 25, 1928 


ESTABLISHED/ 
Dias 
\ 


‘ 


ios 
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DIAMONDS 


STERN BROS6CO 


2 West 46th Street, New York 
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ing organizations of the jewelry industry under one 
head, namely, the Jewelers’ Security Alliance, the 
Jewelers’ Protective Union and the Jewelers’ Na- 
tional Crime Committee. 

Following the work of the committees from these 
organizations, a plan has been proposed to bring them 
together in one body to be known as the Jewelers’ Se- 
curity Alliance. For this purpose, there will be a 
meeting Tuesday next, Oct. 30, at 2.30 p. m., in the 
new quarters of that association, 15 Maiden Lane. 
The meeting is called for the purpose of ratifying 
the proposed amendments to the constitution and by- 
laws of the Jewelers Security Alliance that will per- 
mit such consolidation to be effected. 

If this proposition is ratified (and it is sincerely 
to be hoped that it will), the result will be a national, 
centralized, consolidated crime fighting organization 
that will cover all phases of protection of the jewelry 
trade against crooks. In the past the Jewelers Se- 
curity Alliance was essentially an organization fol- 
lowing up crimes committed against their members 
(who are principally retail jewelers) and the Jewel- 
ers’ Protective Union followed up and prosecuted 
criminals that attacked travelers on the road, or stole 
merchandise in transit from manufacturers or whole- 
salers. The Jewelers National Crime Committee has 
been doing effective work in running down criminals 
of all classes, cooperating with the prosecuting 
authorities in the detection and prevention of crime, 
and in other ways, covering the field not covered by 
the other organizations. If this consolidation goes 
through the functions of all will be performed under 
the name of the Jewelers’ Security Alliance, the dif- 
ferent work being carried on practically by the same 
organizations as they exist, but as departments of the 
main body. This will be a great step in strengthen- 
ing all this work, giving an opportunity of far great- 
er scope and more effective results. 





Why Diamond Days Were Not a Success 


HILE the movement of the so-called “Diamond 
Days,” which ended Saturday last, may have 
done some good, it was, nevertheless, in no 
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way a success. It did produce in certain cities an 
awakening of the jewelers to the necessity of adver- 
tising diamonds early in the holiday season and re- 
sulted in some excellent diamond advertising by some 
progressive firms and, according to at least one whole- 
sale jeweler, caused an increase in the sale of dia- 
monds in his territory over the corresponding time of 
last October. But the movement was not a success 
because it did not begin to realize the possibilities pre- 
dicted for it or in any way come up to the expecta- 
tions of many of those who had spent time and money 
to make the public “diamond conscious.” 

As a matter of fact, the movement made very little 
impression on the public at large, very few people 
proportionately having any knowledge of “Diamond 
Days,” or, in fact, anything about the movement, 
even in cities where the retail jewelers were active 
in making fine displays and doing good advertising. 
It would seem that the fault lay in the fact that there 
was no real tie-up with the newspapers and maga- 
zines of the country, and as far as we have been able 
to learn from our correspondents in the various large 
cities, no publicity to speak of was given to the move- 
ment by the newspapers, nor were any important 
articles published in newspapers or magazines that 
would awaken public interest in diamonds. 

In the campaign for a “Diamond Week” planned 
early this year by the National Jewelers Publicity 
Association, there was to be a tie-up not only with 
the jewelers of the country on advertising and pub- 
licity, but also by arrangements for syndicated and 
special articles in daily and weekly newspapers and 
magazines that would carry over the idea of dia- 
monds, during the time the jeweler was urging the 
public to buy. This plan, unfortunately, was dropped, 
we understand, on account of the cost involved and 
the attempt was made to carry it out without the 
expense of a publicity campaign. It is sincerely to 
be hoped that if such a movement is started in the 
future, that the lesson learned in the last two weeks 
will be heeded. 

In other words, if the thing is worth doing, it 
should be worth doing well. 


Can Price Cutting be Stopped ¢ 


(Continued from page 33) 


America, however, if it is the fact that the retailers of 
America want retail price standardization. 

Is this the fact? 

What appreciation are the retailers of America show- 
ing toward friendly manufacturers who are spending time 
and money in constructing and carrying out retail price 
standardization plans? 

Are they buying the products of these manufacturers in 
preference to those who have no retail price standardiza- 
tion plan? 

Are they giving these manufacturers their voluntary 
active support in creating a broader market for their 


‘products which under the friendly manufacturer’s policy - 


of price protection yield the retailer a satisfactory profit? 
Unless these friendly manufacturers who have adopted 


retail price standardization plans receive from the re- 
tailers of America more active support for all the expen- 
ditures which those manufacturers are carrying, there is 
real danger that one manufacturer after another will 
quietly discontinue his retail price standardization plan. 

If retailers will show a greater appreciation and 
stronger preference for the products of friendly manu- 
facturers who are trying to bring retail price standardiza- 
tion about, and if they will endure more patiently such 
demoralizing price-cutting as cannot be remedied under 
present laws, and if they will refuse to meet demoraliz- 
ing cut prices just as these manufacturers are now refus- 
ing to sell predatory price-cutters, retail price standardiza- 
tion, even before the Capper-Kelly Bill becomes law, will 
soon become a reality. 
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No. 1154—Brilliant facetted sim- 
ulated crystal beads combined 
with lustrous pearls in a smart 
two-effect choker and _ sautoir 
necklace. Pendant and clasp 
also of simulated crystal. 15” 
and 34” lengths—$13.50. 


Subject to Standard Trade 
Discount. 





ALSO STONE AND AMBER NECKLACES 


ALBERT LORSCH & CO., Ine. 





FOUNDED 1867 FOUNDED 1867 










MAIN OFFICES AND SALESROOMS: 607 FIFTH AVENUE, NEW YORK, N. Y. 
BRANCH OFFICE: 131 WASHINGTON STREET, PROVIDENCE, R. I. 
PACIFIC COAST: FRED L. LEE & CO., 704 MARKET STREET, SAN FRANCISCO, CAL. 
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yp lEWS of the beautiful Grogan Galleries 
recently opened in Pittsburgh, Pa. Left— 
Foyer between main store and silver room. 
A fountain in the side is not visible in the 
photo. Right—Reception end of silver room 








Grogan Galleries ( ompel «Attention 


An Achievement in Modern Jewelry Merchandising 


world, the Grogan Galleries, was formally opened in 
Pittsburgh, Pa., recently and many thousands visited 
them to enjoy their beauty. Congratulations poured in 
from all parts of the country and Europe. That the house 
has friends far and wide was evidenced by the fact that 
more than 150 baskets of flowers were sent to the firm 
from all parts of the country by well wishers. 
Everything about the galleries is original in form and 
not copied, the entire layout having been planned with 
thought and care by Francis A. Keating, who has been 
president of the concern since 1913. In fact, when archi- 
tects were called in, the suggestion was made that perhaps 
it might be advisable to visit other stores. Mr. Keating 
waved that aside, declaring he did not want to have a store 
that would be like any other or imitate any other in the 
land, so with that thought in mind the plans were begun 
and this is what happened: 
Upon entering the galleries—no longer a store—one 
feels that he is going into the foyer of an English house. 
The walls are of stone and the cases are of true Gothic 


0 NE of the outstanding jewelry establishments of the 


design and construction. The customer may walk around 
them, just as a person would be privileged to do in the 
hallway of a home. The cases are of bronze, inclosed in 
the best of glass and rest on walnut tables. They are truly 
entirely different in a way from the regular jewelry case, 
being made especially according to the design of the Gro- 
gan Co. Customers sit on small benches and inspect mer- 
chandise placed on tables. The storeroom presenis a pic- 
ture such as one would see in a great hallway filled with 
cabinets of beautiful art pieces. When the visitor leaves 
the main room he passes into a magnificent marble lobby 
filled with bronzes, plants and a running fountain, giving 
a home-like appearance. In fact, one might imagine one 
was walking into a restful sun parlor. 


ROM this lobby the customer enters a room which is 
without doubt one of the most unique salesrooms in 
the’ country—the room where silver is displayed. This 
space has been treated as a living room and has no means © 
of entrance other than through the lobby. At the end of the 
room is an open fireplace with logs ready to be lighted. 
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The floor is covered with rich carpet. Here also the Gothic 
idea has been carried out, for the cases which line the walls 
on either side of the room are of that design and give one 
the impression of being in the midst of a connoisseur’s col- 
lection rather than looking at cases filled with merchandise 


for sale. 


TVPHE display tables are dining room tables and the 

chairs used are like those of a dining room, for here is 
the place that table articles are to be shown, bought and 
discussed by the purchaser. -The whole atmosphere of the 
room is one of quiet rest and a place where contemplation 
can be given for the purchase of a full line of wares for 
family use. 

The windows of this room, as well as of the main jewelry 
salon, instead of being closed in, have very attractive iron 
grill work at the back with tapestry glass to keep the pub- 
lic from looking in, but which does not exclude day- 
light. An innovation is that all windows have long cur- 
tains such as found in a well appointed home but not in a 
place of business. All the woodwork, partitions and cases 
were made to order, as well as all materials used in the 
entire store. 

The firm spent between $75,000 and $100,000 in bring- 
ing about this innovation and feels confident that it has 
not failed in giving to Pittsburgh a place of business which 
not only reflects favorably on a great city but bespeaks the 
spirit of the firm and the progressiveness of its members. 

That the efforts of Mr. Keating and his partners are 










The new Grogan Galleries are 
notable because of the character 
of display equipment and the inti- 
mate method of showing high 
quality merchandise 
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appreciated is evidenced by the fact that neighbors in 
other lines as well as the jewelry business advertised in 
the Pittsburgh papers congratulating the firm on its 
achievement. There was a general expression of good will 
all around. 

In the Grogan Galleries there is no selling atmosphere 
at any time, save the unvoiced appeal of beauty and quality 
and genuineness. It is an exhibition of merchandise se- 
lected for Grogan clientéle. 

A feature of this company’s policy is that no imitation 
wares are offered by the company. Every piece of Grogan 
merchandise is the most perfect that can be obtained. 


HE first store was started on Market St. and Fifth 

Ave. in 1839 and the development of the business is 
closely interwoven with the growth of Pittsburgh. At the 
close of the Civil War the business was one quarter of a 
century old. Abe Lincoln stopped in this city’at the old 
Monongahela house. The firm has issued a very attrac- 
tive booklet entitled “Milestones,” describing its new 
establishment and business policy in an _ interesting 
manner. 

In the booklet is printed a diary for every month in the 
year. Under each diary page in neat typography we find 
references to the stock, including jewels, gold, old silver, 
rock crystal glass, toilet silver, silver plate, trophies, 
leather goods, clocks, and watches, bronzes, rings and 
pearls. The copy is noteworthy in many respects. 

(Continued on page 99) 


Left—View of the rich and invit- 
ing silver room of the Grogan Co. 
looking toward the windows. 
Right—A view of the main selling 
room of the galleries 
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THE FINEST 
TECHNICIANS 


woo the Zircon in the Heller Laboratories .. . 


but she holds herself aloof .. . 


She flashes one dazzling smile in a hundred frowns 
. and that smile in the Laboratory is the 
HELLER HOPE ZIRCON. 


Heller sorters pay no attention to the frowns and 
half smiles . . . they are indefatigable in their 
wooing . . . only the full smile of glorious sin- 
cerity interests them . . . it may come only occa-- 


sionally . . . but when it does come, 
it is 


A HOPE ZIRCON 


L. HELLER & SON, Inc. 
15 West 47th Street, New York 
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Black and White the New “‘Uogue 


Dominating Note of Paris Winter Fashions Seen in Pleasing Jewelry and 
Costume Contrasts—Turquoise and Amber Used in Dainty Gold 


Filigree Settings—Bangles and Bracelets in New Designs 


black and white combinations which means black 
and white ornaments, or all black or all white 
ornaments, for where the very necessary relief cannot 
be given by either white or black trimming, either white 
or black material, jewelry will be used to give this re- 


Tis dominating note of the winter fashions is 


lief. The costume, tailor made, 
in some dull faced black mate- 
rial, will be worn with a white 
or cream blouse while the dress 
frock has a white underdress. 
With these black sautoirs, in dull 
or brilliant jet, in black enamel, 
but with a faint color relief, will 
be seen. Black enamel beads are 
painted with specks of gold and 
silver, with an occasional crim- 
son dot or with a splash of green 
or violet. They are the ideal 
wear with severe toilettes in 
black or even navy blue. 

Some costumes are turned out 
in black and white, the bodice 
white and the skirt black. Al- 
though forming part of the same 
costume, this mode is not pretty 
and only possible for the very 
slender. With it are worn black 
bead sautoirs, black bead belts. 
hanging loose with ends, maybe 
five or seven in number, of un- 
even length, running about 3 in. 
in length to 5, on the same plan 
as the old chatelaine. Very fre- 
quently charms, very tiny, hang 
from the ends of these chains of 
beads. Hoop bracelets, in one 
piece of black enamel are worn. 
Sometimes they are plain, but 
oftener a design of white ele- 
phants or other animals merely 
outlined, run along the bracelet 
or tiny lizards are drawn in. 
Lizards are very fashionable for 
all kinds of designs at the present 
time. - 


* * * 


A pretty bracelet was in black 
enamel with roses in old ivory, 
in very high relief, but being 
tiny they hardly showed above 
the hoop. They were delicately 
tinted with pink. With this brace- 
let a pendant in black enamel was 
worn with roses in gold and pink 
painted in. 
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A BEAUTIFUL GEM SET CREATION BY L. GIRARD 


When the top of the robe is in black, the relief being 
brought in by a white fischu and a white belt, white en- 
amel or ivory ornaments are indicated. Black and white 
beads are strung together or black beads separated by 
Bracelets. made of disks in pale gray en- 
amel a clever imitation of some of the ornaments worn 


by certain natives in the Congo 


‘and South Africa are seen. There 


are also bracelets in gray blue 
semi-precious material. Some ap- 
pear to be made in marble, or 
some other stone, carved into 
disks. Bracelets made of coins 
strung together answer the same 
purpose when there is a gold or 
silver relief to the gown. 


ATERIALS in white and 

gold or black and gold, 
red and gold are very modish. 
With these gowns turquoise, the 
most fashionable gem, as far as 
dressmaking and millinery are 
concerned this season, is much 
seen. The belt of one of the gowns 
is ornamented with turquoise 
cabochon, three making the fasten- 
ing. As the belt draped is in one 
of the shades only, gold or silver, 
the effeet is very pleasing. A felt 
hat, in black, is draped with vel- 
vet, either black or shot with the 
same color as the material of 
which the gown is made, and the 
sole ornament is a_ turquoise. 
Sometimes this turquoise is set 
in filigree work, or some quaint 
old goldsmith’s pattern, copied 
from a museum recalling the 
time of the glory of the gold- 
smiths in Venice. 


+ + 


The very popular turquoise 
brooch, pendant and ring is 
usually set in gold filagree, the 
ornament is usually in the “bar” 
shape about 1 in. to % in. in 
length. Several bars are joined 
by filagree or they fit together 
with a kind of slot arrangement. 
The belt of the gown is closed 
with three bars 2 in. in height 
sometimes, while 1l-in. bars are 
used instead of a buckle on the 
shoes. Naturally all these orna- 
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“The Stewart” 
Rough Weight 288% cts. Finished Weight 120 cts. 
Descriptive Matter Furnished Upon Request 


We are cutters of 


‘‘ PROPERLY MADE DIAMONDS” 


the superiority of which is apparent 
when compared with others. 
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ments are worn together, one, two or all, as is required. 


NDIAN carnelian is one of the fashionable materials 

for making the short necklace of large beads, whether 
round, oblong with rounded ends, or with pointed ends. 
“Real” Indian carnelian with the “patina of ages” upon 
it, like amber of the same quality with an identical ap- 
pearance of age, is sold in large quantities. Carnelian 
is used without any of the intervening disks or knots 
of silk used to set off less valuable materials. Both car- 
nelian and amber look very rich, the short collar being 
much more attractive in appearance than anything longer. 


* 2 * 


“Old” amber is as popular as ever, but is much: imi- 
tated in various substances, and it is one of those sub- 
stances that it is fatally easy to imitate, thus taking 
away something from the apparent value of necklaces 
that may or may not be genuine. Ornaments to be used 
as brooches or pendants are made in amber or in imi- 
tation amber, queer figures being cut in the material, 
amulets and other charms being especial favorites for 
this treatment. The chain from which the amber pen- 
dant is hung is made of round beads, of large size, 
the main characteristic of this ornament being a cer- 
tain clumsiness. The same style of thing is carved in 
pieces of jade. Some of these jade ornaments are ex- 
tremely valuable, the work done in the East, being 
executed with a skill and patience not found elsewhere, 
well worth the outlay as nothing of the kind would be 
turned out in Europe. 

Turquoise, of the rougher quality is also used for 
these ornaments, while much imitation is seen. For 
some reason there is more turquoise seen for ornaments 
for dress and millinery accessories than has been the 
case for very many 
years. 


* * * 


Among the charms 
hanging from _ sau- 
toirs tiny amber or- 
naments swing side 
by side with coral 
amulets, with jade 
and ivory, while a 
tiny turquoise charm 
makes a variation in 
color. These mate- 
rials, whether in gen- 
uine material or in 
imitation, are much 
used for the bangle 
80 popular just now, 
arranged in a plain 
round hoop. Quanti- 


THIS DESIGN BY MELLE. LUCIENNE SOREL WAS AWARDED HONORABLE MENTION IN 
JACQUES BIENENFELD PEARL BRACELET CONTEST, HELD RECENTLY IN PARIS 





RACING GREYHOUND BROOCH BY ALBERT MIRRA. 







ties of these bangles are worn, half 
a dozen on one arm with twice as 
many on the other. When worn 
over the sleeve, especially over 
light, transparent material, such 
as one of the crepes that are still 
so popular, the effect is good. For 
velvet much care must be taken 
as to what kind of bracelet can 
be worn. A bangle in old ivory 
is quite the most successful. An 
entirely new feature for bangles 
and bracelets is the mode of hav- 
ing “ends” hanging from the place 
where the bangle fastens. Three 
ends of tiny beads, each end about 
1 in. in length, but the lengths 
varying by a single bead, make a 
change. Whether this mode of 
“ends” or loose strings is suitable 
for anything but drawing-room 
wear it is difficult to say, but they 
have evidently come to stay. 
¥* * * 

Amethysts, cut in facets, are much used for the large 
size brooch, when a rich colored gem is selected, the ef- 
fect is good. 


LOWERS are in greater demand than ever. Big fluffy, 

natural looking flowers, as like nature as possible, 
are required for export to South America and Australia, 
where the demand is growing fast. For France and 
the United States, that usually follow the same fashion 
with but very little interval of time, flat flowers, in 
leather, felt and similar materials are seen. Velvet is also 
used for these flowers 
that are often provid- 
ed with stamens in 
metal. Some of these 
stamens are the work 
of jewelers, being in 
real gold, while some- 
times pinpoint gems 
are used for the ends 
of the stems. Leather 
flowers, in white and 
pink; a kind of con- 
ventionalized poppy, 
have jet beads to 
make the stamens. 


Felt flowers have 
gems in their cen- 
ters. These flowers, 


of course, have jew- 
eled holders, for the 
stems that obtrude 


ILLUSTRATED 
IN A RECENT ISSUE OF LA PERLE 
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All platinum. Fine 17J Glycine movement. 


All platinum. Fine 17J Glycine movement. 
d Forty-eight fine diamonds. 


Seventy-two fine diamonds. 





7059—$450.00 .; « 
All platinum. Fine 17J- Glycine move- 
ment.. Twenty-six fine diamonds. Two , 
synthetic. emeralgx” 


All platinum. Fine 17J Glycine move- 
ment. Twenty fine diamonds. Eight 
sapphires. ; 







105 7>4369.99 
All. platinum. Fine 173 4 
Glycine movement. 16 47 
fine diamonds, 8 
sapphires 






















1886/6025 ~- 7060—$480.00 | 
$170.00 a | 
_ 18k. solid gold All platinum. Fine 17J_ Glycine 
latinum trim. Fine movement, Thirty-four fine dia- } 


186/6012 
* $180.00 
18k, solid gold pinto trim. Fine 17J 18k. solid gold 





Glycine movement. Twelve fine: dia- pl latinum trim. t 
monds. — ine 17J Glycine 2 17) Glycine movement. monds. Four saphires. 
rads Peg movement. Ten fine 8 fine diamonds. 8 sapphires. 
i : diamonds. | 





186/5059—$130.00 ‘ 86 /6000—$ 160.00 186/6065—$1 70.00 186/5057—$120.00 


18k. sold gold, platinum trim, 15 18k. solid ‘ole platinum trim. 18k. solid gold, platinum trim. 18k, solid gold, platinum trim. 
re AHPCo movement, Six Fine 17J Glycine movement. ine 17J Glycine movement. 15 jewel AHPCo movement. 
arge diamonds. Four sapphires. Fight fine diamonds, 4 sapphires. Six large diamonds, 4 sapphires. Six large diamonds, 4 sapphires. 
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41/T426—$90.00 


41/477—$100.00 « 41/3 T430D—$220.00 “Fistinam faced on 14k, white gold. Platinum een on 14k. white 
Platinum faced on 14k, white Platinum faced on 14k. white Five fine diamonds. Six synthetic gold. One fine diamond. Two 
gold. Three fine diamonds. Six gold. Seven fine diamonds. Four emeralds. Sautoir attachment. sapphires. 


synthetic emeralds or separ: 





sapphires, Sautoir attachment. . 
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10% iridium platinum. Seventy-five fine diamonds. Fourteen genuine emeralds. 
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554—$115.00 
Platinum faced on 14k. white gold. Two fine diamonds. Three sapphires. 























yas pons WEL 
| , = *- = i : 5 | “ 2-4; -j. me ui ! 
a a ee, Ba iy zac vil 48 Fret ay é Be) Cie ed et a " at) Pahatiee Tt Ds 4 j 

















5 be BO Riew” 




















Platinum faced on 14k. white gold. Two fine diamonds. Six sapphires. 


é fends . 1 _ > "Platinum faced ‘on 14k." white’ gold. Seventeen fine dianronus.’ 


Prices quoted are Keystone List 


p~HPCo A. H. POND CO., INC. 


214 S. Warren St., Syracuse, N. Y. -:- Importers of Diamonds and Makers of Diamond Jewelry 
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would look unsightly without something of the kind. There 
is a decided tendency to ircrust tiny gems in these 
holders, modes tending to use up the cheaper kinds of 
gems in all accessories. 
* * * 

Little vanity cases in gold, with a figure in high re- 
lief, are perhaps 1% in. in diameter. Square or round, 
they contain powder and a mirror in the lid. 

* % 

The plain felt hat has a band in black moire, beaded 
in front, with black beads, to match the ribbon worn 
round the neck. Gray moire has steel beading for neck 
and hatband. Sometimes neck ribbon and hat band 
have a transparent bead design, in steel and pink beads, 
in steel and blue, or again in coral pink and green beads. 
Black and gold beads, real jet and silver are mingled, 
for both neckbands and hatbands. When plain black 
ribbon is used for hat trimming it is often threaded 







JEWELRY INTERPRETED IN 
THE MODERN MODE 


Left—New Necklace, bracelet and buckle launched by Schia- 
parelli, Paris, showing black and white effect with sports costume. 
Center—Patcu, famous French couturier offers his own jewelry 
contribution for evening gown. Right—Bracelet with black and 
white agates,’ necklace and boutonniere of crochet flowers worn 
by this model, are the creations of Louis Boulanger, Paris. 


through a ring of jet, while a steel gray band is 
threaded through a steel ring or through two rings. 
Scarlet enamel rings are also used for this purpose to 
give a touch of color.to.the hat. Velvet trimmings so 
fashionable are also passed through the ring, whether 
to match or contrast, which gives an attractive finish to 
the trimming of a plain hat. Great steel nails, or 
rivets, with many facets, carefully polished, are worn 
ot hats; ‘for fastening down knots of ribbon, or finish- 
iff some design. Steel, silver and gold thread are used 
fer tracing designs on felt and velvet hats. Such pat- 
terns as leaves, the outline and the veins only traced, 
are seen, 
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The great rage for black velvet and lace for evening 
wear mean much embroidery in “diamonds” or in 
“strass,” buckles. Barrettes, sometimes close together, 
sometimes joined by sticks of diamonds, are used to 
hold a fold in place, at the side of the gown, to secure 
a velvet flounce, showing lace underneath. Naturally 
the jewelry worn with black velvet or with lace, or with 
the combination, is set with diamonds. 


* * * 


As an illustration of the black and white effect, the 
latest vogue, the illustration at the left of the plate pic- 
tured on this page shows a new necklace, bracelet and 
buckle launched by Schiaparelli, famous sports creator of 
Paris for winter on the Cétes d'Azur. The old ivory and 
black enamel produce a striking contrast. Mme. Schia- 
parelli wears the new jewelry with one of her own sweat- 
ers in two tones of wool. 

The fringed shoulder scarf and skirt in tones of 
degrade nattier blue, are Patou’s contribution to the eve- 
ning wardrobe of the coming winter season. The famous 








couturier offers his own jewelry for the evening and the 
model shown herewith is wearing a necklace of gray 
pearls, interspersed with rings encrusted with diamonds. 
The buckle is of delicate blue with white crystal. 

Louise Boulanger, the famous French couturiere, offers 
indispensable dress accessories for the winter season in 
the form of an odd necklace in gold and silver which con- 
sists of rings strung on a strip of silver simulating a 
ribbon. On the right wrist is a gold bracelet set in black 
and white agates, carrying out the black and white color 
vogue. On the left is a new version of the gold link 
bracelet. The boutonniere worn on the slanting décol- 
letage is yellow crochet flowers similar to those previously 
described in this article, many of which have centers set 


with gems. 
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Established 1866 





Office and Cutting Works 
6 West 48th Street, New York 
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OPPENHEIMER BROS. & VEITH 


DIAMONDS—PEARLS 
PEARL NECKLACES 


527 FIFTH AVENUE ~ : >: NEW YORK 
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EMERALDS 
PEARL NECKLACES 
SAPPHIRES 


Goodfriend Bros., 542 Fifth Ave., New York 
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ewelry Designs 


London Artist-Jeweler Introduces New Creations—Ruby Necklaces Have Diamond 
Clasps—Woven Gold and Gold and Silver Combinations Used in Striking Effects 


ARRINGS are going to be larger this winter, whiie 
é Spain is going to provide the inspiration for some 

of the newest jewelry pieces. One well-known 
London artist-jeweler has already taken up some of the 
latest Spanish ideas. One pattern he displays is on the 
lines of an exquisitely fashioned cornucopia. Finger 
rings are to have larger stones. Paris, it seems, is now 
selling large single stone gem rings in pairs, the idea 
being to wear one ring on each hand. Where the ring 
is not set with one large stone, a number of small ones 
are set together in a cluster. 

* * * 


The newest necklaces 


length and in the new narrower bracelets. Emerald and 
diamond alliances are becoming much more frequent, 
while rubies are being incorporated in some of the more 
elaborate pieces. Rubies, however, have to be used with 
discretion where the jewelry is for general use. Where 
these gems can be utilized more lavishly is in designs 
made specially for a client who reacts favorably. It is 
not every woman who can wear the ruby successfully. 
* *& * 


Yellow and red gold and silver combinations are be- 
coming more popular in the heavier type of jewelry 
ornament. The thick 

primitive type of bracelet 








provided by Cartier for 
the fashion shows here, 
at which millions of dol- 
lars’ worth of quality 
jewelry is worn by the 
mannequins, have triple 
rows of rubies fashioned 
with diamond clasps set in 
platinum. Here and there 
is a necklace in which 
emeralds punctuate the 
rows of rubies instead of 
the usual alliance of 
pearls or pearls and dia- 
monds. Recently it was 
mentioned in this page es 


tiny rose diamonds. 











OME of the newer jewelry ideas this side 
include oval pendants of cloudy crystal 
inset with precious and semi-precious stones, 
such as jade coral and onyx. 
up in geometrical designs and outlined with 
Among the newest Fall 
fashions is a necklace of gold inscribed with 
hieroglyphics and made in sections so that it 
will fold up into a small space. 
lace was designed in Paris. 


now becoming fashionable 
lends itself admirably to 
the red and yellow gold 
harmonies, as do the heavy 
link chains and pendants. 
Most of the latter termi- 
nate in a single large 
stone—the only jeweled 
ornamentation allowed. 
This may take the form 
of a fine large topaz or an 
aquamarine. Both these 
semi-precious stones have 
increased in popularity 
this side the past few 
months. 


These are made 


This neck- 

















that rubies and the other 

colored gems would be re- 

placing to some extent the usual combinations of dia- 
monds and pearls in the new season’s neck ornaments 
and bracelets. The new designs in which the colored 
gems are featured in a striking way are beautiful 
pieces of jewelry. 2 


Some striking displays of woven gold decorative and 
utility articles can now be seen in the good class jewelry 
stores of the metropolis and suburbs. These goods are 
woven in a very fine mesh and are available in the form 
of bracelets, necklets, wrist watch straps and hand- 
bags. The latter article offers fine scope for this woven 
gold work. Some of the fashionable shops are showing 
a cigarette case of woven gold. It is flexible, yet strong. 
The bottom is solid and the lid is of sheet gold. Various 
colorful effects are obtained by combining pure gold 
with various alloys. The finished effect is that of a 
tapestry container. A wide use of alloys is now being 
made to get subtle color effects into the jewelry pieces. 
Hand-carved designs in colored gold of a sporting type 
have various shades of gold and gold alloy incorpo- 
rated. A brooch modeled to represent a dog is given 
some most natural markings by the use of different 
shades of gold and alloys, while a bird scarfpin displays 
plumage realistically portrayed by the use of these 


mediums. — a 


The tendency to combine pearls with other gems is 
noticeable in the new wide pendant chains two feet in 


* * * 


The revival in the demand for jewelry now being 
noted seems to be extending to the plate and cutlery 
sections. The headway being made in Sheffield with the 
new metal plating process in which pure chromium is 
used indicates that it has gained a permanent footing 
in the industry. Firms specializing in plate and cutlery 
are much busier and they now predict the October 
volume of business will at least equal that of previous 
years. If the present inflow of orders is maintained, 
the Christmas prospect will be very much improved. 
There is now a very big demand for forks, spoons and 
small cased goods. The leading products of the Shef- 
field plate and cutlery houses are to be advertised by 
the erection of a large showcase of goods in the corri- 
dor of the offices of the Sheffield Chamber of Commerce - 
in Cutlers’ Hall. 


*+ 8% 


The new Mozambique convention just concluded -pro-. 
vides, we learn here, for a progressive reduction in the 
number of Mozambique natives drawn from Portuguese 
territory by South Africa until a limit of 80,000 is reached 
—30,000 below the present figure. From the labor point 
of view. this is a disturbing factor, but the mines think 
the shortage can be made good by the relaxation of native 
recruiting restrictions from adjacent northerly territories 
of Africa. In any case the uncertainty that has prevailed 
with regard to the Portuguese native labor supply is now - 
removed. The mines now know wheré they stand. 
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London society has found a new form of portraiture 
and is having itself modeled in gold and silver. One 
famous Regent St. jeweler has a whole window devoted 
to miniature reproductions of living people. Among the 
collection are not only well known leaders of society, 
but famous soldiers and sailors. The idea of sending a 
12-inch model of oneself in solid gold or silver to one’s 
personal friends is certainly an innovation, but is prob- 
ably best confined to reproductions of the younger mem- 
bers of the family. One point that seems to be emphasized 
is that the jeweler-craftsman is acquiring a reputation as 
a sculptor. 

* * 

Although it cannot be said that there is any marked 
fashion, there are distinct signs of revived interest in the 
jeweled pendant as an ornament. The new pendants have 
no resemblance to the old Victorian ones of heavy work- 
manship, and consist usually of a single large gem in the 
smallest possible mounting. Both precious stones and 
semi-precious stones are popular. One Bond St. house 
is showing a large ruby drop pendant which can also 
be used as a single earring—this in support of the fashion 
for wearing the hair low to one side and high on the 
other side. (It is usually the left ear which is considered 
the most worthy of display.) Emeralds, sapphires, dia- 
monds, rubies, opals, lapis lazuli, Chinese jade, aqua- 
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marines, garnets, Swiss lapis, blue chalcedony, coral and 
amazonite are all being shown mounted in the new pen- 
dant style. Gems mounted on a pearl necklace are an- 
other variation. Small pearls of equal size are chosen 
for this style, the pendant drop being usually a rose-cut 
diamond of about 10 carats. 

* * * 

A striking contrast to the single stone pendant is the 
ruby necklace in the jeweler’s window who last year pur- 
chased the Russian Crown Jewels. This necklace is built 
on a single platinum strand, and consists of a large num- 
ber of baguette rubies mounted in pendant strips. The 
strips are flexible and are about a quarter of an inch 
in width; they vary in length from about two inches to 
half an inch, the longest strip being in front. The effect 
is rather fan-like. 

* * * 

Among the novelties being shown this week is a barbaric 
affair in gold that is an exact reproduction of a heavy 
chain dog-lead complete with massive swivel, and a boudoir 
clock in the form of a miniature sunshade. The latter is 
a very charming toy about four inches in circumference 
in powder blue enamel. The works are hidden beneath the 
open sunshade which stands propped up by the tiny 
handle; the clock hands are curved to the circumference 
and. like the numerals, are of palest gold. 





British Jewelry Manufacturers Hopeful 


Manufacturers of Birmingham, England, Anticipate Big Demand from 


Christmas Business, Reports American Consul 


WASHINGTON, D. C., Oct. 18.—The English jewelry 
manufacturers in the Birmingham district anticipate a 
big Christmas business this year, Harry Campbell, 
American Consul at Birmingham, reports to the Depart- 
ment of Commerce. 

Rings with white jewels and platinum settings are most 
in demand at the present time and it is said that some 
retailers have been returning rings from stock to the 
manufacturers to have the gold replaced with platinum. 
Necklets, bracelets, and slave bangles appear to be 
neglected while recent inquiries lead makers to hope that 
brooches are again coming into favor. The wrist watch 
because of its serviceability, continues in steady demand 
which does not encounter such violent seasonal changes as 
other lines of jewelry. 

Silversmiths report that the autumn buying has opened 
earlier than usual and prospects for fall business are good, 
with tea and coffee sets in better demand than for several 
years. The London market is said to hold up better in 
these lines than other parts of this country, no doubt due 
to varying degrees of depression in certain industries with 
resulting lower purchasing power. However, the current 
business is not less than the same time last year. 


The trade-is.receiving good orders from abroad, not- 
ably the Argentine, Brazil and India where the markets 
seem to be steadily improving, and even the Straits 
Settlements and other Far Eastern Territories are yield- 
ing a very fair amount of business in spite of the slump in 
rubber prices. On the other hand, present business with 
Australia, New Zealand and South Africa is not considered 
as satisfactory. 

While high taxes and smaller incomes are reported to 
have had an adverse effect on the Birmingham jewelry 
trade since the war, the chief difficulties that have beset 
the industry are declared to have arisen through changes 
of fashion and the tendency of persons with surplus 
funds to use the money in the purchase of other classes 
of luxury goods. 

A serious consideration at the present time is the 
scarcity of labor skilled in this art as the result of the 
long depression in the industry since the war and the 
shift of skilled artisans to other more active lines. Manu- 
facturers feel that pinch of reduced productive capacity 
during the rush in the fall months when it is impossible 
to recruit any great number of men sufficiently skilled 
and experienced to take a hand in this work. 
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Platinum Metals in 1927° 


A Report on Statistics of Imports, Domestic Production and Stocks in Hands of Refiners with a 
W ord on Market Conditions and Prices, Technical Facts and a Bibliography of the Year 


By GEORGE FREDERICK KUNZ, Sc.D., Ph.D., A.M. 


(Continued from the issue of Oct. 11) 

South Africa—tThe first direct pro- 
duction of platinum in South Africa was 
early in 1926, and production for the 
year amounted to 10,545 oz. of platinum 
group metals, of which 4951 oz. was 
sold. Of the production 8723 oz. was con- 


tained in 11,582 oz. of crude metal, and 


1822 oz. was contained in 173 tons of 
concentrates. This does not include os- 
miridium produced as a byproduct at 
the gold mines, of which there was a 
production of 6228 oz. and sales of 6360 
oz., containing 661 oz. of platinum. No 
information is available as to the quan- 
tities of the individual metals in the 
platinum group production. In 1927 the 
sales of platinum group metals increased 
to 10,431 oz., again exclusive of the os- 
miridium. 

Probably the leading company in 
South Africa is Potgietersrust Plati- 
nums, Ltd. This company was formed 
by the Johannesburg Consolidated In- 
vestment Co. in 1925 to acquire plati- 
num properties in the Potgietersrust dis- 
trict of the Transvaal. Deposits have 
been developed on farms Tweefontein, 
Vaalkop, and Zwartfontein, and a treat- 
ment plant erected at Vaalkop started 
work in September, 1926. Later the 
Premier Platinum, Ltd., and the Rusten- 
burg Platinums, Ltd., operating in the 
Rustenburg district were absorbed. The 
report for the year ending Oct. 31, 1927 
shows that 300,000 tons of ore averag- 
ing 6 dwt. of platinum metals over a 
vein width of 16 ft. have been developed 
at the Potgietersrust properties. At the 
Rustenburg properties the results have 
not been so good, as the orebodies are 
narrow, and their value difficult to esti- 
mate. At the Vaalkop plant 23,709 tons 
of ore, averaging 6.3 dwt. platinoids per 
ton, yielded 415 tons of concentrates by 
flotation and 41 tons on corduroys. The 
concentrates contained platinoids repre- 
senting 3.59 dwt. per ton of ore, of 
which 1.31 dwt. was platinum and 2.28 
dwt. palladium, with only small amounts 
of other platinoids and gold. The con- 
centrates contained 31.6 tons of nickel 
and 18.9 tons of copper. Later the op- 
erations showed a considerable improve- 
ment, due to the larger amounts of ore 
from the Zwartfontein-Central orebody; 
this is oxidized ore, and is more readily 
crushed, so that the capacity of the 
plant was increased, but being oxidized 
material does not respond so well to flo- 
tation. During the month of March, 
1928, 2500 tons of ore were crushed, giv- 
ing concentrates estimated to contain 
694 oz. of platinoids, or 5.5 dwt. per ton, 

*Reprinted from ‘Mineral Industry,” Vol. 


XXXVI., by courtesy of the publishers, the 
McGraw-Hill Book Co. 








over half of which was platinum. The 
cost of recovery from the concentrates 
has as yet been demonstrated only on a 
small scale, but it seems to indicate that 
there is a fair margin of profit even on 
the present small scale. Considerable 
effort has been expended in finding the 
best method of handling the concen- 
trates. Two shipments for experimental 
purposes have been shipped to Mond 
Nickel Co., Ltd., one to the Chemical 
and Metallurgical Corp., Ltd., and one 
to a firm in Germany. No definite in- 
formation is as yet available as to the 
processes developed, but it is reported 
that satisfactory results are expected.’ 

In April, 1928, an agreement was 
made by which the Eerstegeluk Plati- 
num Mines, Ltd., the Schildpadnest 
Assn., and the Steelpoort Platinum 
Mines, Ltd., were to sell all of their as- 
sets to Potgietersrust Platinums, Ltd., 
for the following considerations: To 
Eerstegeluk £37,500 in cash and 1,150,- 
000 shares (fully paid, 5s.) in Potgiet- 
ersrust; to Schildpadnest 300,000 shares 
in Potgietersrust; to Steelpoort 400,000 
shares in Potgietersrust. To provide 
for these payments Potgietersrust Plati- 
nums proposes to increase its capital to 


£1,962,500 by the creation of 1,850,000 


new shares of 5s. each. The Eerstegeluk 
company owns the farms Kroondal and 
Klipfontein in the Rustenburg district. 
More than 7000 feet of development 
work is estimated to have an average 
value of 5.3 dwt. of platinoids per ton 
over a width of 36 in. Since 90 per cent 
of the value lies in the lower 15 inches 
of the reef, this will permit a high mill- 
ing grade to be maintained by narrow 
stoping. Schildpadnest and Steelpoort 
have opened up a reef on the farm 
Schildpadnest in the Rustenburg dis- 
trict which has proved to be regular, 
with good values.” This agreement was 
later confirmed by the stockholders. 

During the latter part of the year 
the Lydenburg Platinum Areas, Ltd., 
were milling at their Maandagschoek 
plant nearly 3000 tons of ore per month, 
with a recovery of about 4 dwt., and pro- 
ducing about 600 oz. of platinoids. At 
the Dwarsriver plant results were not 
so favorable, and in view of the low 
grade of the ore and the decreasing 
price of the metal, the plant was shut 
down after only a short period of op- 
eration. 

The Onverwacht Platinum, Ltd., dur- 
ing the year ending June 30, 1927, 
treated 23,673 tons of ore, yielding 8963 
oz. of platinoids. During the remaining 





1Min. Mag., Feb., 1928; Eng. Min. Jour., 


Sept. 10, 1927. 
2 Eng. Min. Jour., June 2, 1928. 


six months of the year 1927, treating 
13,895 tons gave a recovery of 3432 oz., 
a reduction in yield of one-third. This 
company declared two dividends totaling 
17.5 per cent during the fiscal year, and 
a third of 5 per cent in December, 1927. 


THE RUSSIAN PLATINUM INSTITUTE 


Up to the time of the World War the 
technology of the winning and working 
of platinum was developed almost en- 
tirely in the United States, England, 
France and Germany and Russia saw 
the necessity of developing the industry 
for herself. As a result there was or- 
ganized in 1918 the Institute for the 
Development of Platinum and other 
Noble Metals, as a part of the Russian 
Academy of Sciences (known in short 
as the Platinum Institute). The original 
program of the Institute included six 
phases of development: 

1. Methods of separation of platinum 
and its associated metals, for their 
preparation in pure form. 

2. Systematic physical and chemical 
studies of the ores of platinum and the 
other metals of the platinum group. 

3. A comprehensive scientific investi- 
gation of the metals of the platinum 
group and their compounds. 

4. Investigation of the physical prop- 
erties of the platinum group metals, in 
pure form and as alloys. 

5. The solution of questions concern- 
ing the applications of platinum and its 
associated metals. 

6. The preparation of measures for 
the promotion of the platinum industry 
in Russia, particularly as to the best 
utilization of the existing deposits. ~ 

Fundamentally, the Institute is con- 
cerned with purely scientific problems in 
connection with the platinum metals, 
and also with all phases of their tech- 
nology.’ 


TECHNOLOGY 


Following is a table of densities and 
melting points of the platinum group 
metals. 

DENSITIES AND MELTING POINTS OF 
PLATINUM GROUP METALS } 


Melting Points 
Densities, 


G./Cm.’ *¢ °F. 
CR oe ce 22.5 2700? 4890 
pig 22.42 2350? 4260 
Platinum ...... 21.37 1755 3191 
Rhodium ...... 12.44 1950 3542 
Ruthenium .... 12.3 2000? 3632 
Palladium ..... 12.16 1550 2822 


Where one is concerned with the re- 
lationship between weight and volume 





1Bin Decennium der Tatigkeit des Platin- 
instituts der Akademie der Wissenschaften 
der UdSSR Metallwirtschaft, May, 1928. 








56 





THE JEWELERS’ CIRCULAR 


October 25, 1928 





11 MAIDEN LANE 


OS DOA. NCWHADGWA_9 FWA I GWA NEDA. DEWAA_DBAENVAK 9 EWA DEWAR YD EMOA_Y EWA I EWHA_IGDSA_ND © 


‘DIAMONDS: 


SERVICE To THE TRADE 


CONFIDENCE oF THE TRADE 


OUR MOTTO FOR THE PAST 44 YEARS 


B. & L. VEIT, inc. 


Cortlandt 5742 


NEW YORK 
















; EMERALD 
y CUT AND 
MARQUISE 
DIAMONDS 

* 


EMERALDS 
Ca 
SAPPHIRES 
e 









STAR 
SAPPHIRES 



















PO Rae eee 
- weer ™ 


JEROME 
RICHHEIMER 4 





pat 
<< 










West 47th Street 
New York 

















ALAN TEIEDE™ 














October 25, 1928 


the convenience of the metric system is 
at once evident, since the density then 
gives the weight in grams of a cubic 
centimeter of metal; with the ounces 
and cubic inches of the English system 
of weights and measures, there is no 
such simple relationship. 


Ore Treatment.—Considerable  diffi- 
culty has been encountered in the treat- 
ment of the South African concentrates; 
processes are being worked on in Eng- 
land by the Mond Nickel Co., Ltd., and 
the Chemical and Metallurgical Corp., 
Ltd., and it is understood that favorable 
results are being obtained by both. Some 
experimental work has also been done 
in Germany. Little information is avail- 
able as to any of these processes, beyond 
the British patent 266,040 granted to 
R. H. Atkinson and the Mond Nickel Co.’ 


The platinum content of the Sudbury 
nickel ores is so small that until the 
war no attempt was made to recover 
it; in 1927 these ores contributed about 
6 per cent of the world’s supply of plati- 
‘num, and a still larger proportion of 
the other metals of the platinum group. 
In the Mond process for the recovery 
of the platinum metals the residue from 
the nickel plant is first leached with 
sulphuric acid and washed to remove 
the remnants of nickel and copper; in 
this condition one ton of residue repre- 
sents about 16,000 tons of original ore, 
and has the following composition: 


Per Cent Oz. per Ton 
Piatinagm ......5. 1.85 540 
Paliadium ....... 1.91 557 
es .04 11 
PEMOMIUM 4.05. ese 19 57 
Ruthenium ...... 16 45 
| eee 56 163 
en rca ee 15.42 4,500 


This residue is roasted to remove the 
sulphur group and then smelted with 
litharge and alkaline fluxes, to remove 
the base metals in the slag, and obtain 
a silver-rich lead bullion. The lead 
bullion is cupelled to a silver bullion 
after adding sufficient silver to give a 
ratio of 6 of silver to 1 of other pre- 
cious metals in the final bullion, which 
is then parted for the recovery of the 
various metals.” 

Platinum Metals Symposium.—At the 
meeting of the American Institute of 
Mining and Metallurgical Engineers in 
February, 1928, there was a Precious 
Metals Symposium, presided over by 
George F. Kunz and Thomas A. Wright, 
in which 5 of the papers read were on 
platinum group metals. These papers 
are listed in the bibliography at the end 
of this chapter, and are marked by a”*. 


OTHER PLATINUM GROUP METALS 


Osmiridium.—Until recently most of 
this material came from the Adams and 
Savage River fields of Tasmania. Pro- 
duction from this source is shown in 
the following table: 

‘So. Afr. Min. Eng. Jour., May 14, 1927. 

? So. Afr. Min. Eng. Jour., Jan. 14, 1928. 
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PRODUCTION OF OSMIRIDIUM IN 


TASMANIA 
Av. per 

Year Ounces Value Ounce 
LL 247 £1,581 £6. 8s. 
BG sets 6 5'< 5.0 9:8 222 ,889 8. 10. 
Lee 332 4,803 14. 15 
RS sie ewe esas 1,607 44,833 27. 18 
PS 4 bras Re ees 1,670 39,614 23. 14 
go ree 2,009 77,114 38. 8 
1 errr 1,751 42,935 24. 10 
cf ee se grees 1,172 35,512 30. 
User pee 673 10,642 29. 4 
PAY 6 5-c-sis ieee: 365 10,617 29. 2 
ee 3,666 103,570 30. 15 
: eee 3,172 61,908 19. 10 
1 a a ee ese 


During the past few years consider- 
able amounts of osmiridium have been 
produced as a byproduct in the operation 
of certain of the South African gold 
mines. This production is as follows: 


PRODUCTION OF OSMIRIDIUM IN THE 
UNION OF SOUTH AFRICA 


Production ales———, 


— 


Ounces Ounces Value 
7? eae or 509 £6,801 
Co even 761 13,165 
Sis 6:<.0.00.0'0 WeayG 1,784 43,528 
ere Saat 5,763 145,300 
| 5,490 6,055 170,995 
fl, Sata 6,228 6,360 96,734 


In addition small amounts of 50 to 
150 oz. per year come from Papua, from 
Russia, and from Hokkaido, in Japan. 

The only use for osmiridium in its 
natural state is as a tip for gold pens. 
For this purpose only the Tasmanian, 
Papuan or Japanese material is of suit- 
able grain size; the Russian and South 
African material is too fine, and goes 
to the metal refiners, as does also two- 
thirds of the Tasmanian alloy which is 
either too fine or too coarse for pen 
points. 

It is reported that the operation of 
the Tasmanian Osmiridium Producers 
Cooperative Association, Ltd., has been 
a disappointment to the diggers, since it 
failed to get materially increased re- 
turns for its members, and it may be 
disbanded. 

Palladium.—The use of palladium is 
now fairly well established as a sub- 
stitute for platinum in jewelry; such 
use is recognized in the recently adopted 
platinum stamping laws,. but is not. ac- 
cepted by all jewelers. Pure palladium, 
as pure platinum, is too soft to use alone, 
but alloyed with 5 per cent of platinum 
and 3 per cent of ruthenium it wears 
well, and has the advantage of not being 
alloyed with a base metal, as is the case 
with gold and silver. 
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News Notes From Russia 


New Privileges to Platinum Industrial Undertakings Are Decreed—Delegation of Russian 
Watch-Factory Specialists to Be Sent Abroad—Jasper and Rhodonite Mining in Ural 
Called Inadequate—Platinum Not in the List of New Concessions to Be Granted to 
Foreign Investors—Short Story on Every-Day Life in Moscow State Jewelry 


O encourage further and faster de- 

velopment of the Ural platinum in- 
dustry, the Soviet government decrees 
the following privileges to the State, co- 
operative, and private platinum indus- 
trial undertakings: 

Such undertakings are freed of all 
State and local taxes, collections, and 
duties, excepting the Single Tax levied 
for local government needs which tax 
shall not exceed two per cent of the 
cost of production of actually mined 
platinum and metals of the platinum 
group. 

No postage or express charges are to 
be paid by parties shipping platinum 
or metals of the platinum group to the 
Soviet Union Treasure Department, to 
the treasure departments of various 
States of the Union, to the Soviet State 
Bank and its branches, and to the Soviet 
State trust “Soyuzzoloto,” such postage 
or express charges to be paid by the 
offices to which the shipments of plati- 
num are addressed. 

The wages of all persons engaged in 
the Soviet Russian platinum industry 
are exempted from any and all taxes and 
collections exceeding two per cent of 
the total earnings, but the social insur- 
ance tax will be collected as ‘before in 
excess of the two per cent mentioned. 

Timber and lumber from the State 
forests and lumber yards shall be sold 
with a discount of from 50 to 75 per 
cent when it will be proved that the ma- 
terials are to be used in the platinum 
industry. 

* * * 

The long delayed construction of the 
first in Soviet Russia watch-factory has 
at last begun in Leningrad. The fac- 
tory will supply the Russian market with 
pocket and wrist-watches. A group of 
Russian specialists are to be sent abroad 
to get acquainted with the foreign meth- 
ods of time-piece production. 

ee & 


Gorny Journal (“The Mining Jour- 
nal”) of Moscow publishes a lengthy ar- 
ticle by M. Gordienko, of Sverdlovsk 
(formerly Ekaterinburg, in the Ural), 
who discusses the problems of jasper 
mining in Soviet Union. The author 
maintains that the- jasper deposits in 
the Ural remain “absolutely unstudied,” 
while the richness of the jasper deposits, 
the variety and beauty of this quartz 
make the Ural jasper deposits of “great 
industrial interest” to Soviet Union. 

“With the efficient organization of 
jasper production the cost of this valu- 
able stone can be materially lowered,” 
continued M. Gordienko. “The export of 


Store Causes Stir 
By ALBERT Parry 


jasper in its unpolished state to foreign 
countries is within an easy possibility. 
Since the Academy of Arts had taken 
over the stone-polishing shops of USSR, 
it is to be hoped that the stone-polish- 
ing art will be once more resurreeted in 
our country. and jasper will find great 
use in this field.” 

The first Russian specialist to do so, 
M. Gordienko points out that the old 
self-taurht masters of the stone-polish- 
ing craft in Russia are dying out, yet 
almost nothing is done to fill the va- 
cancies. M. Gordienko proposes to re- 
vive the tradition of apprenticeship, de- 
tailing to the old masters still remaining 
in the State shops in Sverdlovsk and 
Peterhoff a number of promising young- 
sters to be taught the craft. Exvnansion 
of the activities of the Ural Industrial 
Art Technicum is also suggested. 

e *¢ «# 

The same author discusses the prob- 
lems of the Ural rhodonite mining. To 
make clear the value of this stone, M. 
Gordienko mentions the fact that a Rus-’ 
sian rhodonite vase exhibited in Vienna 
was appraised by connoisseurs at 150.- 
000 rubles (about $75.000). The great- 
est rhodonite deposits in Russia are 
found in 20 kilometers South East of 
Sverdlovsk, the capital city of the Ural. 
They are found in the shape of a moun- 
tain called Orletzovaya Gora or Mount 
Rhodonite. The mountain was _ first 
mined about a century ago, but its riches 
are still many, remaining practically un- 
touched even after a century of mining. 

Efficient, regular mining of rhodonite 
was stopped here with the advent of the 
Revolution of 1917. No mining is done 
now, except for occasional expeditions 
of local “kustari,.” or peasant-polishers, 
who come here for a few pieces of the 
valuable stone free for anybody to pick 
up. 
The author describes the beauty of 
the stone, saying that it compares favor- 
ably with the best samples of Swedish 
and Italian rhodonites. He suggests an 
early resumption of State mining of the 
Ural rhodonite, pointing to the ease with 
which this mining can be organized, and 
to the railroad facilities present here 
which will solve the transportation prob- 
lem, which is usually the most difficult 
problem in Russia. 

* * * 

The list of concessions available to 
foreign capitalists, now that the Soviet 
Government has decided to open wide 
gates to the latter, includes the mining 
of all the precious and semi-precious 
metals and minerals found in the Ural 


and elsewhere in the Soviet Unjon. Plati- 
num is, however, excluded from this 
list; it will, as before, remain a subject 
of exclusive exploitation by the. State. 
It is maintained that the handling of 
the platinum industry by the Russians’ 
own efforts has so far produced results 
that are considered satisfactory if not 
excellent, and that giving over this im- 
portant field to foreign concessionaries 
will not improve the situation deemed to 
be well in hand. 

Concessions given to foreign investors 
so far have involved emerald-mining and 
gold-production of all the numerous and 
various precious and semi-precious min- 
eral and metal industries of Soviet 
Union. Foreign undertakings in both 
of these fields are reported to work with 
fair success. New concessions will be 
given under plans of more extensive co- 
operation between the Soviet organs and 
the foreign investors. A year’s indus- 
trialization estimate will be worked out 
by the concessionary and the Soviet Con- 
cessions Committee to be followed by 
the investor as closely as possible. Here- 
tofore the concessionaries were left to 
their own plans and devices, without any 
material cooperation from the Soviet 
State, which often has resulted in un- 
necessary losses to the industry as well 
as the concessionary himself. 

* * * 


The Soviet authorities have ordered 
an investigation of the state of affairs 
in the nationalized jewelry stores of 
Moscow and other Russian cities. The 
action was caused by the publication of 
a story some time ago, which reflected 
upon the efficiency of the managers run- 
ning State jewelry stores in the Red 
capital. The story entitled “An Easy 
Job” was published in Krasnaya Nov 
(“The Red Virgin Soil”), a Soviet- 
owned monthly of Moscow, and one of 
the leading Russian periodicals of gen- 
eral interest today. Slovenly ways of 
serving the customers in a State jewelry 
store were vividly depicted by the writer. 
Panteleimon Romanoff, the author of the 
story, a foremost Soviet Russian novel- 
ist and short-story writer, did not mean 
to criticize the nationalization of 
privately-owned jewelry stores; his was 
the criticism not of the Soviet principle, 
but of some of the men who are putting 
this principle into effect in a very wrong 
way. The obvious moral of the story 
was that efficiency in managing a jew- 
elry store must not be diminished just 
because the store was taken away from 
its private owner and now belongs to 
the State. 
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Fashion as a Factor in Business 


An important work on a timely topic that will interest and instruct 
manufacturer and distributor altke 


Economics of Fashion. By Paul H. Nystrom, 
Professor of Marketing, School of Busi- 
ness, Columbia University. Cloth. 521 
pp., 54%x8% in. Published by The Ronald 
Press Co., New York. Price $6.00. 

F a generation ago, a book on “fash- 

ion” had been offered to the ordinary 

manufacturer or distributor, as an addi- 
tion to his business library, he would 
probably have taken it as a joke in the 
belief that matters on fashion had to 
do with women alone, and even a smal] 
element of women, and that the business- 
man had no interest therein whatsoever. 
Today, on the other hand, every business- 
man, whether he be manufacturer or 
distributor, realizes that “fashion” is a 
factor that is having a most pronounced 
effect on the products that he makes 
or sells, and that it is a knowledge of 
fashion on the part of the man who 
makes as well as the man who sells, 
that is the big element in his business 
progress. 

For it is fashion, today, and the 
adaptation of the product to fashion 
that is spelling success or failure in 
many industries. The businessman is 
having fashions shoved on him from all 
sides. If his merchandise is “in fash- 
ion,” he is selling them; if they are out 
of fashion, they are standing on his 
shelves. In fact, as Professor Nystrom 
says in his preface, “Business succeeds 
when it goes with fashion, it fails when 
it goes against the tide.” Millions are 
wasted yearly by manufacturers and 
retailers who try to stem the trends of 
fashion in the interest of goods and 
styles that are not called for. 

Under these circumstances, it is to be 
expected that the work above referred 
to which is a scientific study of the 
trend in fashion, with the object of 
meeting and solving the problems of 
business, will not only be hailed with 
interest, but will be read carefully by 
the far-seeing businessman whether he 
be manufacturer, wholesaler or retailer. 

This is said to be the first book on 
the subject which will give him an oppor- 
tunity of studying the questions so that 
he can: 


(1.) Find out what fashion is and 
how it operates. 
(2.) Determine what the causes of 


fashion are and what factors influence 
its movements. 

(3.) Ascertain definitely what is the 
fashion today in his merchandise in 


which he is interested and most im- 
portant. 
(4.) And, determine the current 


trends of fashion and to use the inform- 
ation so obtained in practical prediction 
of coming fashion. 

Professor Nystrom,: it is generally 
conceded, has all the qualifications nec- 
essary for working out the problem he 
has ufdertaken to solve. He is profes- 
sor of marketing at the School of Busi- 
ness, Columbia University and was 


former director of the Retail Research 
Association and Associated Merchandis- 
ing Corporation, president of the New 
York Sales Managers’ Clubs, former 
professor of economics of the University 
of Minnesota, and the author of 
“Economics of Retailing,” “Textiles,” 
“Chain Stores.” His associations both 
in the acedemic and practical fields have 
given him the opportunity to present 
the subject from the standpoint of the 
student and of the practical business- 
man, for he is an economist of high 
standing who has the background both 
of scholarship and a lifetime of practical 
contact with the problems of distribu- 
tion on which his subject bears. 

The work opens with a general dis- 
cussion on fashions and styles, discuss- 
ing the difference -between “fashion,” 
“vogue,” “fad,” “craze,” etc., including 
the terms “good taste” and “bad taste,” 
with a word on the power of fashion, 
the effect of fashion on business, show- 
ing how fashion is more powerful than 
sales promotion. Next he discusses the 
nature of the “fashion cycle,” explaining 
that all fashions are apparently alike 
as they rise, spread to culmination and 
decline; and he then touches on the re- 
lation of consumer buying to this cycle. 
He tells of the factors that affect the 
size and rate of fashion movements and 
discusses the fashion cycle time inter- 
vals, as well as how fashion trends 
may be determined; who starts fashions, 
ete. This part is illustrated with many 
graphs that make clear the general text 
of the discussion. 

Chapter 3, is devoted to the psychol- 
ogy of fashion. Chapter 4, to the 
factors that influence the character and 
direction of fashion movements. Chapter 
5, to the relation of art to fashion and 
Chapter 6, the influence of custom on 
consumption. Other topics treated are: 
Utility in relation to fashion, the Fash- 
ion World, the Haut Couture of Paris, 
the Paris creators of Apparel Style, the 
Origin and Development of Modern 
Fashions, etc. In speaking of Paris 
creators of apparel style, he touches 
specificially on such characters as: 
Worth, Paquin, Callot Soeurs, Poiret, 
Lucille, Redfern, Vionnet, Lucien Le- 
Long, etc., with portraits and sketches 
of their careers. In the chapter on 
“The Origin and Development of Mod- 
ern Fashions,” he goes into the subject 
historically with a host of illustrations 
of the different styles in costume and 
gowns from the time modern fashions 
began in the latter part of the 18th 
century to the present day. 

The chapters on the fashions in men’s 
clothing and in furniture styles will be 
particularly of interest to those in those 
industries, but even these as well as the 
rest of the book will be of interest to 
people of all industries. 

In Chapter 16, he takes up the tech- 
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nical and industrial advance in the pro- 
duction of fashion goods since the in- * 
troduction of machinery and power, and, 
whereas the other chapters are profusely 
illustrated with pictures of people and 
costumes, this is strongly fortified with 
statistical fables of production that will 
be read more particularly by the student 
than the dealer or salesman. 

Chapter 17, is devoted to “Trend in 
Apparel Production Since 1918” and 
then he goes into the subject of the 
change that has occurred since 1921, 
which constitutes the new problem to the 


. manufacturers and distributors of ap- 


parel and the change in the consumer 
demand from a season basis to an all- 
year-round basis as the result of the 
change in style. This has resulted in a 
hand-to-mouth buying on the part of 
retailers which has given rise to many 
revolutionary changes in industry, par- 
ticularly the importance of the develop- 
ment of the resident buyer. In this 
chapter, he also touches on cooperative 
buying, cancellations and returns from 
retailers, cooperative promotion, de- 
clines in sales due to fashion and the 
development of instalment selling. 

The last chapter is devoted to the 
subject of standardization of sizes and 
types of apparel and this is followed 
by a complete bibliography which to the 
student of this subject may prove almost 
as valuable as the book itself. This 
lists fully titles, authors and _ publish- 
ers of works on “Economics of Fashion,” 
on the “Theory of Fashion,” on the 
“Relation of Art to Fashion,” and on 
“Art to Dress,” on “The Fashion 
World,” on the “History of Fashion,” on 
“Industrial Progress in Fashion Goods,” 
on “Physical Measurements and Stand- 
ard Sizes,” on “Fiction Dealing with 
Fashion” and on miscellaneous works 
which refer in any way to the subject. 
In all, the list of works in this bibli- 
ography covers 12 pages. 

A copious index at the end affords 
ready reference to every subject touched 
upon or treated in the volume. 

Altogether, this is not a book to be 
taken up lightly, skimmed over in a few 
minutes and put down for good. It is 
a book to be read carefully again and 
again, and to be studied and referred 
to from time to time for the information 
it may contain and the light it may 
throw upon the business problems that 
are coming up to every maker or seller 
who is affected by fashion demand. It 
is a reference book for the business 
library and should find a place in the 
office of both sales and production man- 
agers among the manufacturers and 
among the advertising men, salesmen 
and buyers among the retailers. 








Herman Jones, a negro, was sentenced 
recently to serve two terms of five years 
each on charges of grand larceny, these 
sentences to run concurrently. Jones 
was accused of participating in the theft 
of articles from the jewelry store of C. 
G. Sites at Clarksville, Tenn. Howard 
Landers, another negro, to whom it is 
said the stolen goods were sold, was also 
sentenced to serve three years. 
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Egyptian Granular Jewelry 


in the 


Metropolitan Museum of Art* 


By Charlotte A. Clark 


NE does not generally associate granular jewelry 

with the history of the jeweler’s art in Egypt. At 
first glance it seems too alien in character to be called 
Egyptian, for it has so little in common with the sim- 
pler and yet more colorful jewelry of dynastic Egypt, 
particularly that of the Middle Kingdom, the period 
when the art reached its highest excellence. 

However, the Egyptian goldsmiths, even as early as 
the Twelfth Dynasty (about 2000 B.C.), knew the tech- 
nique of granular work, for on such pieces as the gold 
shell pendant of Sesostris II, recently acquired in the 
Carnarvon Collection, and the interesting little cylin- 
drical amulets—or charm-cases, as they are sometimes 
called—dating from that period, granular ornament ap- 
pears, either as a plain border for the edges of a sur- 
face or in zigzag and other patterns. 

But for the most part it is not until the late period 





FIG. 2 


and especially the period of the Ptolemies (332-30 B. C.) 
that many examples occur in Egypt. To the Ptolemaic 
period belongs a group of jewelry which has recently been 
acquired by purchase over a period of several years and 
has now been placed on exhibition in the Eighth Egyptian 
Room, the Jewelry Room. It was during this late period in 
Egyptian history, as in the same centuries throughout 
all the Mediterranean countries, that elaborate gold 
jewelry became so much more common and granular 
work played such an important part in the history of 
the goldsmith’s art. The type, therefore, forms an im- 
portant chapter in the history of jewelry and the pieces 
recently added round out more completely the collec- 
— of late Egyptian jewelry shown in the Jewelry 

oom. 

It is outside the limits of so brief a description to 
go into detail about the technique of this type of jewelry. 
It is sufficient to emphasize its main characteristics in 





*From the Bulletin of the Metropolitan Museum of Art. 
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order to see how they are exemplified in these new ac- 
cessions: (1) the distinctive feature of the decoration— 
the tiny gold granules, which are so perfectly rounded 
and so uniform in size; (2) the careful fusing or solder- 
ing of these granules in simple or complicated patterns 
to a smooth surface; (3) the general use of geometrical 
designs which shows a distinctly Greek influence, espe- 
cially in the period with which we are concerned. 

The largest piece in the group is of a circular box- 
like form and undoubtedly is the central unit from a 
large collar, for it is pierced through the center of the 
sides for stringing. (Fig. 1). The decoration is very 
similar to that of the large ear ornaments.in early 
Etruscan jewelry. It consists of a series of four con- 
centric bands of decoration surrounding a double concave 
rosette in filigree work which is set into a slight depres- 
sion in the center of the top. Each of the bands is divided 
from the others by a double row of tiny granules. The 
innermost and outermost bands consist of repoussé bosses 
made by pressing the metal from the back. Between 





FIG. 3 


these are two bands of filigree work, one a tendril de- 
sign and the other a double-spiral design combined with 
single tiny granules. The sides of the object are 
covered with alternating rows of bosses and granular 
decoration; the back is plain. 

By far the most interesting and unique pieces are 
eight square boxlike beads from a necklace. (Fig. 3). 
In the center of each of the four larger ones, on both 
top and bottem, a human head in relief is set into a 
niche of the same shape in the bead. The four smaller 
beads have niches for similar heads, but the heads, if 
they ever were put in, are now missing. In spite of the 
fact that several of the heads have been badly dented, 
it is easy to see that they are portrait heads, presumably 
of men. Around these heads on the top and bottom is 
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an elaborate pattern of granular triangles, while the 
sides are decorated with a combination of repoussé 
and granular ornament similar to that of the large 
central unit described above. Boxlike beads similar to 
these, though with the portrait heads missing, were for- 
merly in the Hilton-Price Collection. 

Similar granular triangles form the decoration on nine 
round beads from a necklace, and two other beads have 





BOTTOM—FIG. 9 


TOP—FIG. 6. 


circle of granules. (Fig. 2). The work on these beads is 
of varying degrees of fineness, but a minute study of 
the specially fine ones reveals such a uniformity in the 
granules and such an accuracy in the placing of them 
in the pattern, that one can readily imagine how beau- 
tiful and ornamental a whole necklace of such beads, 
fresh from the jeweler’s workshop, would have been. 
It would not be unlike the filigree gold “choker” neck- 
laces of today, and if worn in combination with gold 
earrings, bracelets, etc., of the same design, would have 
enhanced materially the effectiveness of a lady’s cos- 
tume. 

Two collar-ends, whose prototypes in faience and 
other materials formed the termination of the typical 
Egyptian broad collars—whether those actually worn 
or the ones used merely as funerary jewelry—are in 
the shape of lotus flowers, with the addition of a rect- 
angular unit which extends across the tips of the petals. 
(Fig. 4). These units are decorated with two rows of 
repoussé bosses and granular ornament, and are pierced 
with four holes to permit the passage of the threads 
through to a single hole at the base of the flower, which 
in turn connected with the clasp that fastened the collar. 
The outline on the lotus flowers themselves is indicated 
in filigree and on the calyx are three bosses. 

Similar to the rectangular sections of these terminals, 
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and evidently from the same necklace, are three spacers 
of the kind which served to keep the strings of beads 
parallel. (Fig. 5). To the granular and boss decoration on 
two of these spacers, however, is added an interesting 
and very lovely detail—three tiny rosettes in the round, 
set into a rectangular depression in the center of the 
top and bottom. Unfortunately, two of the rosettes are 
missing on one piece. Each of these separators is 
pierced on the long side with four holes for stringing. 

As distinctly Egyptian in character as the lotus 
collar-ends are the two pendants in the form of the 
sacred eye of Horus, so commonly used as an amulet 
Egyptian history. (Fig. 6). The smaller and more 
elaborate one of the two has three rings at the top 
for suspension decorated with filigree work and each 
with a tiny rosette at the point of junction with the body 
of the object. Above the eye is a band of granular deco- 
ration, combining triangles and diamonds, while the 
brow is represented by two twisted wires soldered side 
by side. The larger pendant has the details simply 
worked out in filigree, with no granular ornament, and 
has only one ring for suspension. 

Two other units from a necklace are in the shape of 
the head of the goddess Hathor, the sides decorated with 
bosses and granular work. (Fig. 7.) 

The Horus-eye pendants, the lotus collar-ends, and 
the separators are made of thin sheet gold and are 
hollow. The other objects are of thin sheet gold filled 
with a core of white plaster. This process permitted 
the manufacture of a much cheaper grade of jewelry 
than would have been possible if each head had been 
of solid gold, or even of gold sufficiently thick to have 
been as durable as was necessary for continual wear. 
Unfortunately, however, the vicissitudes which the 
jewelry has suffered since it left the jeweler’s hands 
have caused breaks in the thin metal of such pieces as 
the boxlike beads with portrait heads and the round 
beads, and the plaster filling is apparent in such in- 
stances. 

This granular work was also done in the round and 
in openwork designs, as well as applied to a background, 
and this is illustrated by two sets of earrings, also 
cating from the Graeco-Roman period of Egypt. 

One pair is composed of a hoop of braided wire with 
plain convex disk, from which hangs a pendant in the 
form of a cluster of five gold balls with granules inter- 
spersed and with a pyramid of granules at the bottom. 
These pendants represent bunches of grapes. (Fig. 8). 

The other pair is in the form of a flat crescent of lace- 
like granular ornament, consisting of openwork rosettes, 
triangles, and loops interspersed with gold balls. (Fig. 9). 

It is interesting to note the way in which the granular 
and filigree techniques are combined and used to such 
excellent advantage in decorating gold jewelry of this 
type. The charm of the granular technique lies not only 
in its decorative quality, but also in a minuteness of 
detail and an accuracy of workmanship which have never 
been surpassed, even by the best of modern goldsmiths. 
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Jewelry Trade School Urged 


Need of Better Facilities for Instructing Apprentices and 
Importance of Style Trend Discussed at Dinner 
Meeting of Jewelry Crafts Association 


The urgent need for the education of 
apprentices in the jewelry trade and the 
importance the style element plays today 
in the industry, were emphasized at a 
dinner-meeting held last Thursday eve- 
ning by the Jewelry Crafts Association 
at the Hotel Astor, New York. The din- 





JACOB MEHRLUST, WHO SPOKE ON THE 
JEWELRY TRADE SCHOOL 


ner was attended by 133 members and 
their friends. 

Walter P. McTeigue, president of the 
association and toastmaster, extended 
a hearty welcome and outlined the pur- 
pose of the gathering. He pointed out 
the necessity for apprentice training in 
the jewelry trade in this country. At 
the same time, he urged the manufac- 
turers present to take advantage of the 
offer of the Board of Education of New 
York to train young men in the industry 
and by so doing prepare for the future. 

At the conclusion of his talk Mr. Mc- 
Teigue presented Charles A. Hammar- 
strom, general manager of Marcus & 
Co., Fifth Ave. jewelers. Mr. Hammar- 
strom’s address was devoted to the style 
element and the appropriate choosing of 
jewelry which, today, plays such an im- 
portant part in the trade’s appeal to 
the public. His address will appear in 
a future issue of THE JEWELERS’ CIR- 
CULAR, 

How the Board of Education in New 
York can cooperate with the jewelry 
trade was interestingly outlined by Mor- 
ris E. Siegel, director of the Evening 
and Continuation Schools of New York 
city. Mr. Siegel assured his listeners 
that the Board of Education has a well- 
defined program for training young men 
in the industry and saw no reason why 
the jewelry trade, which depends so 


much on workmanship, should not take 
advantage of these schools. The Board 
of Education, he stated, will supply the 
class room in the school located at 42nd 
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WALTER P. McTEIGUE, 
St. and Third Ave. It is for the trade 
to equip this class room with the proper 
tools and machinery and possibly pro- 
vide several instructors. The jewelry 
trade is expected to organize a commit- 
tee to visit the school occasionally to 
act in an advisory capacity. The Board 
of Education, stated the speaker, is very 
much interested in this project and real- 
izes that there is no industry in ex- 
istence where workmanship adds more 
to the intrinsic value than in the jewelry 
trade. 

In an appeal to the manufacturers to 
support this proposed school, Jacob 
Mehrlust, well known manufacturing 
jeweler, at 6 W. 48th St., called atten- 
tion to the fact that such a school is 
something for which there has been a 
great need in the trade for many years. 
This school, he pointed out, will offer 
opportunities to both manufacturers and 
their employes, the results of which will 
be felt for years to come. Mr. Mehr- 
lust saw no reason why every jeweler 
should not take advantage of this splen- 
did chance to better conditions in the 
trade and to give native children the 
same opportunities afforded to children 
in other countries where trade schools 
exist. 

All the trade needs, said Mr. Mehrlust, 
is a fund of $7,000 to meet the neces- 
sary expenses of installing machinery, 
etc., and the Board of Education will 
take care of the work. With competent 
instructors and classes where all of the 
most important subjects will be taught 


67 


boys, as well as older men who are de- 
sirous of bettering themselves will be 
given a thorough knowledge of their 
trade. 

The next speaker presented was G. R. 
Gombarts, principal of the Evening 
School of Industrial Art of New York. 
Mr. Gombarts took occasion to outline 
his recent trip to Europe, where he vis- 
ited many educational schools on the 
continent. The principal features of his 
talk were outlined in a summary of Mr. 
Gombarts’ trip which was published in 
THE JEWELERS’ CIRCULAR Aug. 30. 

Norman H. Johnson, commercial sec- 
retary and economist of Richmond, Va.. 





ROBERT S. TIPPING, SECRETARY 


discussed the financial structure of the 
jewelry industry and he frequently as- 
sailed his listeners for encouraging long 
term settlements. He called attention 
to the fact that men who give the longest 
terms always lose the most money. The 
speaker ridiculed the establishment of 
a “jewelry institute” or the belief that 
such an institute could be a panacea for 
all the ills in the trade. He advised his 
listeners not to theorize too much on 
their problems but instead to determine 
by actual inventory just how and why 
their business is losing money. He urged 
them, when in difficulty, to go to their 
so-called competitor for help in solving 
their troubles, and they would find that 
they could get real aid. 

The concluding talk of the evening, 
given by Robert S. Tipping, secretary of 
the association, called attention to the 
fact that the organization will hold a 
series of noon-day luncheons during the 
winter at the Town Hall, at which well 
known men will speak. Mr. Tipping 
also urged every member to take advan- 
tage of the services offered by the or- 
ganization and asked cooperation in 
making the association more helpful. 

After the meeting adjourned, many of 
the jewelers gathered in groups and ex- 
pressed their enthusiasm over the pro- 
posed apprentice school. 
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Necklaces 
Lockets and 
Chains 
Bangle Bracelets 
Flexible Bracelets 
Costume Pieces 
Prices from 


$5.00 Up 





LEO ELWYN & CO., Inc. 


NEWEST FASHION 
ANTIQUE SILVER JEWELRY 











We also handle a 
complete line of 
genuine Antique 
Gold Jewelry set 
with real 
Stones 


23 West 55th Street 
New York City 








Write for 
particulars 
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PRODUCTS 








Quality Clocks in Great Demand! 


MOUNTED ON GENUINE CATALIN 
STONE IN ASSORTED COLORS. MA- 
TERIAL WILL NOT WARP, CHIP OR 


FADE. 


THE New York CLock CORPORATION 
Office and Factory, 161 Grand St., New York 


Representatives 


East Mid-West 
A. C. & H. Hirsch S. Feldman 
22 W. 48th St. 37 Se. Wabash Ave. 
New York Chicago, Ill. 


Pacific Coast 
Alma Borsuk Sales Co. 
1237 Chestnut St. 
San Francisco, Cal. 





TRADE MARKS 
of the Jewelry and Kindred 
Trades 


Fourth Edition 


Illustrates the trade marks, registered and unregistered, 
used by manufacturers, wholesalers and importers in the 
jewelry and allied industries. 


Price $5.00 


Express Charges Paid 


JEWELERS PUBLISHING CORPORATION 
239 W. 39th St. New York, N. Y. 











W E have bought 


the cuff button dies and tools of 
ZIRUTH-BURGESS CO. and are now 


in a position to handle orders. 


KESSLER BROS. 


201 CENTRE STREET NEW YORK 


’Phone: Canal 8138 
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Jewelry Trade Improves 





Other Industries in Rhode Island 
During September, Says State 
Labor Commissioner 


Leads 


PROVIDENCE, R. I., Oct. 20.—Employ- 
ment in 101 establishments in the State, 
including four of the principal indus- 
tries, showed an increase of 5 per cent 
during the month of September as com- 
pared with the July record, according to 
the monthly survey of Commissioner of 
Labor Edward L. Byers. This gain 
represents an increase of 2706 employes. 
The total number of employes reported 
by the 101 establishments in July was 
53,822 and for September, 56,528. 

The jewelry industry, according to 
Mr. Byers’ returns, leads all others with 
a jump of 20 per cent, there being 175 
more persons employed last month than 
in August and 1156 more than reported 
in July, there being 5975 for September 
and 4819 for July. In commenting upon 
the principal changes, Commissioner 
Byers says regarding the jewelry indus- 
try: 

“During September this industry con- 
tinued to show the usual seasonal in- 
crease of activity. If the total for July 
had included those plants which were 
closed for the annual vacation and stock- 
taking period, the September increase 
would be only 9.7 per cent instead of the 
20.3 per cent that shows by the relative 
figures for the two months.” There were 
19 establishments in the jewelry indus- 
‘ry group, which included gold and sil- 
versmiths, that made returns to Com- 
missioner Byers. 








To Reorganize Clubs 





Executive Officers of Wisconsin State Asso- 
ciation Launch Campaign to Reorganize 
District Jewelers’ Units 


MILWAUKEE, WIS., Oct. 19.—Execu- 
tive officers of the Wisconsin Retail 
Jewelers’ Association have launched a 
campaign to reorganize district jewelers’ 
clubs in Wisconsin and have mapped out 
a schedule of meetings to be held 
throughout the State during the months 
of October and November. President 
A. C. Hentschel, secretary A. W. Ander- 
son, and treasurer Henry Stecher, will 
endeavor to attend all of the meetings 
in the various cities and one of these 
three officers will talk at each gather- 
ing. Besides the executive officers, 
other members of the State association 
will be asked to make an effort to at- 
tend the district meetings so as to stir 


up enthusiasm and to show that they: 


are behind the reorganization effort. 
“The accomplishments of the Wis- 
consin Retail Jewelers’ Association and 
the National Jewelers’ Mutual Fire In- 
surance Co.” will be the principal sub- 
jects taken up by the officers. Jewelers 
attending the district meetings will also 
be informed of the happenings at Dallas. 
The itinerary of the meetings is as 
follows: Oct. 23, Janesville; Oct. 24, 
Racine; Oct. 30, Wausau; Oct. 31, Eau 
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Claire; Nov. 7, Madison; Nov. 8, La 
Crosse; Nov. 13, Manitowoc, Nov. 14, 
Oshkosh. 

The officers of the State association 
have sent notices to retail jewelers in 
the various districts asking that they 
attend the meeting nearest their partic- 
ular town, and replies received indicate 
that all of the district meetings will 
have a good attendance. The idea of 
the gatherings, Henry Stecher, treasurer 
of the association has pointed out, is to 
build up a still stronger State associa- 
tion. 

Mr. Stecher reports that just previous 
to the national convention at Dallas an 
insurance auditor from the insurance 
department of Iowa and an insurance 
auditor from Wisconsin went over the 
books of the National Jewelers’ Mutual 
Fire Insurance Co. and found them ex- 
tremely satisfactory. “We will probably 
be doing business in Iowa very soon,” 
said Mr. Stecher. 

A board meeting of the National 
Jewelers’ Mutual Fire Insurance Co. 
and the Wisconsin Retail Jewelers’ As- 
sociation is to be held at Mr. Stecher’s 
office next week. 








New England Directors of National 
Jewelers’ Board of Trade Meet 
in Providence 


PROVIDENCE, R. I., Oct. 20.—The New 
England directors of the National 
Jewelers’ Board of Trade held a special 
meeting last Tuesday afternoon, as- 
sembling during the forenoon at the 
Providence office, 17 Exchange St., where 
the directors headed by Honorary Vice- 
President Aldro A. French, of Attle- 
boro, met Otto D. Wormser and B. L. 
Shinn, of New York, president and gen- 
eral secretary respectively, of the Na- 
tional Board. After a hrief conference 
with the manager of the Providence of- 
fice, Edward M. Wheeler, the party pro- 
ceeded by automobiles to the Pomham 
Club overlooking Narragansett Bay, for 
a Rhode Island shore dinner, this being 
the last regular club day of the season. 

During the afternoon a business ses- 
sion was held at which Vice-President 
French presided and plans and policies 
were outlined by President Wormser and 
Secretary Shinn, together with a résumé 
of the work being done by the Board, 
which was followed by a general discus- 
sion with especial reference to condi- 
tions in the New England district. 

Silent tribute was paid to the memory 
of the late Theodore W. Foster. presi- 
dent and treasurer of the manufacturing 
jewelry concern of Theodore W. Foster 
& Bro. Co., of this city, for several years 
a member of the New England direc- 
torate of the National Board, and reso- 
lutions were adopted, Mr. Wheeler of the 
local office being instructed to set aside 
a page in the records and to have a copy 
suitably engrossed and sent to the fam- 
ily of Mr. Foster. : 

Robert W. Hamilton, of Hamilton & 
Hamilton, Inc., of Providence, was 
elected to fill the vacancy in the direc- 
torate caused by Mr. Foster’s death. 

The matter of holding the annual din- 
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ner of the New England District some 
time the coming winter, probably in 
January, was discussed and date and 
place for holding it will be decided upon 
later. 

At a meeting of the Board of Man- 
agers of the Exchange Branch of the In- 
dustrial Trust Co., held last week, a 
tribute to the memory of Mr. Foster was 
ordered spread on the records and a 
copy thereof suitably engrossed sent to 
his family. 








Hold Fall Tournament 


Prizes Awarded at Event Held by Southern 
California Jewelers Golf Association 





Los ANGELES, CAL., Oct. 22.—The an- 
nual fall tournament of the Southern 
California Jewelers Golf Association 
was held last Tuesday at the Hillcrest 
Country Club. 

There were 18 holes played in the 
morning, play beginning at 9 o’clock. At 
noon a recess was taken for luncheon 
and play was resumed at 2 o’clock. 
Eighteen more holes were contested and 
then everybody prepared for the dinner 
in the evening. 

After the viands had been disposed of, 
Bartley Doyle, Philadelphia, was intro- 
duced by President James Bridges. The 
latter presented his subject and was 
listened to intently for upward of two 
hours. 

The following were the winners in the 
golf tournament: 

Low gross, 36 holes, which won 
the L. Heller & Son (New York) 
cup, Guy Hansen. 

Low net, 36 holes, International 
Silver Co. cup, Henry Silberstein. 

Low net, 18 holes, for day, Bart- 
ley Doyle cup, William E. Phil- 
lips. 

Second low net, 36 holes, James 
A. Apffel. 

Low net, 18 holes, a. m., Jack 
Roth. 

Low net, 18 holes, p. m., Otto L. 
Wuerker. 

The trophies were all of sterling sil- 
ver, beautifully engraved. 








William H. Dummer, Oconomowoc. 
Wis., Files Voluntary Petition 
in Bankruptcy | 


MILWAUKEE, WIs., Oct. 27.—A volun- 
tary petition in bankruptcy has been 
filed by William H. Dummer, retail 
jeweler at Oconomowoc, Wis., in United 
States District Court at Milwaukee. 

Liabilities are listed at $16,325, and 
assets at $7,820 with $550 claimed ex- 
empt. The liabilities include: taxes, 
$16; wages, $136; secured claims, 
$8,590; unsecured claims, $7,532; and 
notes and bills, $50. Assets include: 
stock in trade, $3,180; household goods, 
$700; carriages and other vehicles, $150; 
machinery, tools, etc., $2,726; debts due 
on open accounts, $490; and deposits in 
bank, $23. 
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Boston Jewelers’ Club 


Members Hold Annual Beefsteak Dinner 
at Elks Club 


Boston, Oct. 20.—With rich, juicy 
beefsteaks under their silver-buckled 
belts members of the Boston Jewelers’ 
Club, upward of 100 strong, made merry 
for more than four hours last night, at 
the Elks Club, the occasion being the 
annual beefsteak dinner. 

The festive character of the event was 








JAMES S. PARKS, PRESIDENT 


greatly enhanced by the headdress which 
the members wore and the festoons of 
colored paper and streamers which con- 
verted the dining room into a miniature 
Riviera. 

Music and community singing added 
to the general conviviality of the eve- 
ning, special songs being rendered by 
Ed Kirby, who possesses a very fine 
tenor, and other jewelers. The dinner 
was confined to members only, and there 
was a tight embargo on formal speeches. 
Only a few words of welcome by Presi- 
dent Parks were allowed as an excep- 
tion to this rule. 

Carl Lawton furnished one of the sur- 
prises when he appeared with his 
Stradivarius and rendered several fine 
solos. It was not generally known that 
he possessed such a talent for music and 
he was loudly applauded after every 
rendition. 

After an excellent menu had gone the 
way of all edibles and cigars were 
handed round, together with refresh- 
ment that generally goes with them, a 
cabaret was presented. This was of a 
most engaging character and provided 
the members with entertainment such 
as has never been excelled since the club 
came into existence nearly 40 years ago. 
President Parks, Secretary Al Kerr and 
other officers are to be heartily con- 
gratulated on this feature, as well as for 
the rest of the function. 

With President Parks at the main 
table were Ed Lilley, J. Charles Stever, 
Al Kerr, Ed Cole and Reginald Heath, 
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the rest of the company sat around 
small tables most tastefully decorated 
with flowers, silverware and linen. 
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Diamonds in Burned Plane 





Gems Stolen from Ill-Fated Air Ship Which 
Fell in Pennsylvania Are Returned 
to Postal Authorities 


FRANKLIN, PA., Oct. 22.—Residents 
of the Bear Hollow section, near Polk 
in Venango county have abandoned their 
temporary roles of diamond seekers and 
practically all the loose diamonds that 
were in the plane in which Pilot Wil- 
liam Hopson met his death in the woods 
near Polk have been recovered by the 
postal authorities. 

The diamond “rush” started when it 
became known that while searching amid 
the few remaining remnants of the 
burned plane, which was carrying a 
heavy consignment of mail from New 
York to Cleveland, by the National Air 
Transport Service, a district represen- 
tative of the line had found 10 diamonds 
together with about 10 pounds of mail 
that had not been destroyed when the 
plane took fire after it had crashed into 
the woods. The pilot was killed and his 
body burned. 

Residents of the vicinity for miles 
around then joined in the hunt for the 
stones and the ground about the place 
where the plane fell was dug over. A 
considerable number of stones, none 
very large, were found and taken away. 
Some of the finders sold their loot for 
as low as $2 while others took them to 
their homes. 

As the news spread hundreds of men, 
women and children flocked to the scene 
and joined the search. One young 
woman in Polk found 14 stones and an- 
other discovered a dozen. 

Dreams of fortune, however, were dis- 
sipated when Postal Inspector William 
Tafel arrived from Erie and announced 
that the finders would have to give up the 
stones or face prosecution by the Fed- 
eral government. The finders had 
made little effort to keep their luck 
secret and the disappointed ones aided 
Tafel in compiling a list of finders. The 
latter lost no time in returning the 
stones to him and by Sunday night al- 
most 80 stones had been turned back to 
the Postal Inspector. One man came 
with bags, dug up the earth for some 
distance around the wrecked plane and 
then washed the dirt, finding four of 
the gems. These he turned over to 
Tafel. 

Neither Tafel or other postal officials 
on ground would reveal the name of the 
sender of the stones or the consignee. 
It was stated that the shipment was 
from a New York diamond house to a 
jewelry firm in Cleveland, but Tafel 
would not confirm this. 





It was learned in New York that the 
diamonds had been shipped by L. & M. 
Kahn & Co., 6 W. 48th St. to Albert 
Kahn who was in Chicago at the time. 
Mr. Kahn said that none of the gems 
were very large ones. 
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A Mysterious Theft 


Five Packages of Diamonds Worth $2,600 
Disappear from St. Louis Store 

St. Louis, Mo., Oct. 20.—J. F. Bol- 
land, president of the Bolland Jewelry 
Co., 10th and Locust Sts., reported last 
week to the police authorities the loss of 
five packages of unmounted diamonds. 
These contained a total of seven stones, 
valued at $2,600 and were reported as 
having disappeared from the store safe 
between 9.30 a. m. and 3 p. m. 

When the loss was discovered it was 
thought the packets had been mislaid, 
but a checkup failed to locate them and 
the loss, which is covered by insurance, 
was reported to the police. It is said 
they were not accessible at any time to 
possible outsiders and no one in the 
store was under suspicion, but as yet 
the disappearance of the stones has not 
been solved. 








Jewelers of Southern California 
Pledge Support to Jewelry 
Trade Association 


Los ANGELES, Oct. 20.—This week has 
been a busy one for the jewelers of 
Southern California. Following the 
State convention of the California Gold 
and Silversmiths Association, which con- 
cluded its annual convocation Saturday, 
Oct. 13, at San Francisco, the Los An- 
geles wholesalers met Monday evening, 
at the Los Angeles Athletic Club and 
listened to an address by B. J. Doyle. 
The latter talked for two hours and pre- 
sented seeming obstacles which must be 
removed, he declared, if the jewelry 
business is to succeed. 

Tuesday, the fall tournament of the 
Golf Club was held, and the same eve- 
ning, Mr. Doyle addressed the members 
and their friends. The speaker presented 
the same problems as were given to the 
wholesalers, but confined it to angles 
which would be met by the retailers. 

On Wednesday evening, the Jewelry 
Trade Association members in Los An- 
geles and vicinity, had called a meeting 
to be held at the Alexandria Hotel. A 
large number sat down to dinner and 
after the tables were cleared, many 
more jewelers who had not attended the 
banquet, put in an appearance. Again 
Mr. Doyle went over the situation as he 
had before presented it but going into 
further details. After the discussion by 
Mr. Doyle, there were cards distributed 
asking the signature of those who would 
join in a movement as presented by the 
speaker of the evening. Nearly 200 
signed the cards and pledged their sup- 
port, both moral and financial. 

Monday evening, the wholesalers who 
attended the assembly at the Athletic 
Club had promised, in the same manner, 
their cooperation. 











The Michaels Jewelry Co., Newark, 
N. J., was granted a charter of incorpo- 
ration recently at Trenton, N. J. The 
business was incorporated with a capital 
of $10,000 by the following incorpo- 
rators: Mary Michaels, Allen J. Michaels 
and Mary A. Corbett. 
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Killed by a Train 


Herman J. Thoendel, Chicago 
Jeweler, Meets Sudden Death 


CHICAGO, Oct. 20.—The trade in Chi- 
cago was shocked yesterday when news 
was received of the accidental death of 
Herman J. Thoendel, of 7308 W. Madi- 
son St., Forest Park, Ill. Death oc- 
eurred at 10 o’clock in the morning 
when he stepped in front of an elevated 
train at Highland and Garfield, in 
Forest Park. The trains run on the 
ground here and the gates were down to 
allow a train to pass. After the train 
went by and the gates did not go up im- 
mediately Mr. Thoendel started through 
under the gates, and did not see a train 
approaching from the opposite direc- 
tion. He was killed immediately. 

Mr. Thoendel, who was born in Eur- 
ope, was 70 years of age. He came to 
this country when just a young man and 
worked as a watchmaker, later entering 
into business for himself. He discon- 
tinued the business he had in May, 1921, 
and reentered business in Forest Park 
in June the same year. He took his son, 
Erwin Thoendel, into partnership with 
him and operated under the name of 
Herman J. Thoendel & Son. He was still 
actively engaged in this business at the 
time of his death. 

Mrs. Thoendel passed away many 
years ago. Deceased is survived by his 
son Erwin, who will continue the busi- 
ness, and two brothers, Julius E. Tho- 
endel, who operates a retail jewelry busi- 
ness at 507 S. Cicero Ave., and the other 
brother, who is actively engaged in the 
operating of their father’s retail jewelry 
business in Hungary. Another brother, 
Edward J., who was also engaged in 
the jewelry business at 2631 Lincoln 
Ave., passed away about 15 years ago. 
His widow still operates this business. 
The entire Thoendel family were in the 
jewelry business. 

Funeral services will be held on Mon- 
day from the Chapel, on Madison St., 
with interment at Oak Ridge Cemetery. 
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Death of J. Edwin Whitney 





Treasurer of Lemon & Son, Louisville, Ky., 
Passes Away in Pittsburgh Hospital 


LOUISVILLE, Ky., Oct. 18.—J. Edwin 
Whitney, 64 years of age, treasurer of 
Lemon & Son, Louisville jewelers, died 
early Monday morning at the West 
Penn Hospital, Pittsburgh, of pneumonia 
after an illness of nine days. He was 
taken ill while on a business trip. 

Born in Louisville on March 1, 1864, 
the son of Roland Whitney and Annie 
Lemon Whitney, he graduated from the 
local high school in 1881, and was mar- 
ried to Miss Julia Kent Botsford of 
Pittsburgh, in December, 1895. For a 
number of years he served as secretary- 
treasurer of the Falls City Woolen Mills, 
founded by his father. He left that or- 
ganization in 1914, and became asso- 
ciated with Walter B. Pace of the 
Equitable Life, of Iowa, after which he 
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joined his cousin, Brainard Lemon, in 
Lemon & Sons, which was founded by 
his grandfather, James Inness Lemon, 
100 years ago this October. For the 
past six years he has spent most of his 
time with exhibits of antique silverware 
for the Lemon Silver Galleries, and 
visited most of the larger cities. He 
was conducting an exhibit in Pittsburgh 
when taken ill. 

Mr. Whitney is survived by his widow, 
Mrs. Julia Whitney; a daughter, Mrs. 
John O’Bannon, and two sons, Roland 
Whitney and Kent B. Whitney; a sister, 
Mrs. B. W. Taylor, and two brothers, 
R. L. Whitney of St. Louis, and L. R. 
Whitney of Los Angeles. 

Funeral services were held Tuesday 
afternoon at 3 p. m., from Calvary 
Episcopal Church, with interment in 
Cave Hill Cemetery. The two Lemon 
establishments in Louisville were closed 
Monday in connection with his death. 


Bandit Kills Jeweler 











Abraham Sussman, Pittsburgh, Pa., Robbed 
and Shot While in His Store 


PITTSBURGH, PA., Oct. 20.—Abraham 
Sussman, aged 55, was found dead in 
his place of business last Wednesday 
morning by his son, Louis Sussman. A 
thief had shot Mr. Sussman through the 
heart and other parts of the body and 
then robbed the safe of thousands of dol- 
lars worth of unredeemed jewelry, prin- 
cipally diamonds, together with several 
hundred dollars in cash. 

Young Sussman called at the store at 
1317 Wylie Ave. about 10 o’clock and 
finding the door locked presumed that 
his father had stepped out, but was hor- 
rified later to find his father lying dead 
at the cage door, where the elder Suss- 
man had.been accustomed to making 
loans. The youth ran from the place 
screaming. When the police arrived on 
the scene they made a hurried investiga- 
tion, coming to the conclusion that one 
man had committed the murder and theft. 

At the Allegheny County morgue, 
where the body had been taken an 
autopsy revealed that Sussman had been 
shot twice, once through the heart and 
once in the right arm. Two bullet holes 
also were found in the shop, one through 
the window and another in the wall. The 
time of the shooting was fixed by mem- 
bers of the homicide squad of the Pitts- 
burgh detective bureau at approximately 
8.45 o’clock. 

The police learned that one of the 
neighbors had heard shots fired about 
that time, but had not paid much atten- 
tion to them, not knowing exactly from 
which direction the sounds came. 

Mr. Sussman, who lived at 3602 Bates 
St., had left his home at the usual time, 
which was 7.30 a. m., and went directly 
to his store. He leaves his widow and 
eight children. 








Charles Hodgen, jeweler at Kokomo, 
Ind., recently suffered the loss of his 
sister, Mrs. Rida Haller. Mrs. Haller 
was 72 years old. 
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Makes Advertising Plans 


Milwaukee Jewelers Will Spend $6,000 ia 

Billboard and Newspaper Campaigns 

During Next Year ° 

MILWAUKEE, WIS., Oct. 19.—The Mil 
waukee District Jewelers’ Club held one 
of the livest meetings in its history at 
the Milwaukee Athletic Club last Tues 
day, at which time it was decided te 
spend $6,000 on advertising during the 
next year. The club has already con- 
tracted for 31 illuminated billboards ir 
and around the city, and it will run co 
operative advertising in local news- 
papers to tie up with the national cam- 
paign, according to Sam Dalin, secretary 
of the organization. 

Plans were also discussed for an ex- 
hibition at the Milwaukee Home Show 
to be held at the Milwaukee Auditorium 
in March. 

A committee has been appointed to 
look into the matter of raising dues of 
the club from $10 to $25. This extra 
amount would be utilized to pay for any 
legal difficulties of the club or for com- 
batting unfavorable competition, it has 
been pointed out. The committee ap- 
pointed to report on the matter for the 
next meeting includes: August Axt. 
Adolph Possin, Mr. Flugstad, Gust. 
Fuchs, Ed Motl and John Stouthamer. 
Applications for membership were filed 
by H. G. Logemann and A. Frizsks. 











A Proposed Merger 





Jewelers Security Alliance Calls Special 
Meeting to Act on Plan to Con 
solidate Three Crime Fighting 
Organizations 

A special meeting of the members of 
the Jewelers Security Alliance has been 
called for Tuesday afternoon, Oct. 30, 
for the purpose of acting on several pro- 
posed amendments to the constitution 
and bylaws whereby several organiza- 
tions in the trade will be merged into 
one unit. The meeting is to be held in 
Room 1704, at 15 Maiden Lane, and wil) 
be called to order at 2.30 p. m. 

It is proposed, by the plan now unde? 
consideration, to consolidate the three 
major national crime fighting organiza- 
tions under one head. These organiza- 
tions include the Jewelers’ Security Al- 
liance, the Jewelers Protective Union 
and the Jewelers National Crime Com- 
mittee, which if consolidated, will here 
after be known as the Jewelers’ Security 
Alliance. 

This consolidation will in no way in- 
terfere with the work the Alliance has 
carried on, but, on the contrary, will pro- 
duce greater efficiency in fighting crime 
perpetrated against the jewelry indus- 
try. It is expected that the result wil) 
be a national, centralized, consolidated 
crime-fighting organization for the bene- 
fit of the entire jewelry industry. A re- 
vised copy of the constitution and by- 
laws showing the changes necessary to 
put this consolidation plan into effect 
has been sent to all members of the Al- 
liance. 
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Lookout for Him 


Man Using Bogus Check Drawn on Buffalo, 
N. Y., Bank Swindles Anderson, Ind., 
Jeweler 

The Pinkerton National Detective 
Agency, New York, is warning the trade 
to be cautious in dealing with a man 
who has passed several bogus checks 
drawn on the Marine Trust Co., Market 
Branch, Buffalo, N. Y. It is understood 
that the swindler recently visited a 
jeweler at Anderson, Ind., where he re- 
ceived a watch worth $55 in return for 
a spurious check. According to the 
Pinkerton Agency this man selected a 
Hamilton wrist watch, tonneau shape, 
movement No. 4042127 and case No. 
0417458. This watch contained 17 jew- 
els and in payment the man gave the 
jeweler a check for $55. This check 
was later returned marked “no account.” 

The man claimed to be representing 
an engraving firm of Buffalo, N. Y., and 
told the jeweler that he was stopping at 
the Grand Hotel, at Anderson, Ind. It 
developed on investigation that this man 
had been registered there and attempted 
to pass a check at the hotel but without 
success. 

The man is described as about 28 
years old, standing five feet, 10 inches 
tall and weighing between 165 and 170 
pounds. He has a dark complexion, was 
well dressed, is well educated and a good 
talker. 


Detroit Jeweler Robbed 








Three Bandits Get Diamonds and Watches 
Valued at $5,000 


Detroit, Oct. 20—After searching 
the Davison Jewelry Shop, 16521 Wood- 
ward Ave., for nearly 20 minutes for a 
mythical $15,000 in diamonds, they be- 
lieved to be secreted, three bandits 
walked out with diamonds and watches 
valued at $5,000 and $300 in cash, short- 
ly after noon Friday. 

William Coppins, one of two clerks, 
was ordered into a rear room and bound 
with adhesive tape. The other, C. B. 
Holman, was warned that if he informed 
the police, the bandits would return and 
kill him. The three men, all armed, 
forced Holman to accompany them about 
the store, opening one show case after 
another, while they chose articles that 
pleased them. 








National Retail Credit Survey to 
Be Directed by Dr. W. C. 
Plummer 


WASHINGTON, D. C., Oct. 18.—Dr. W. 
C. Plummer of the University of Penn- 
sylvania, will direct the national retail 
eredit survey undertaken by the Depart- 
ment of Commerce. Dr. Plummer is an 
economist whose interest in credit mat- 
ters and instalment selling particularly 
is said to have caused him to accept the 
Government post. He has been granted 
one year’s leave from the University of 
Pennsylvania for the purpose. 

Dr. Plummer conducted research for 
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the Commonwealth of Pennsylvania in 
1925 and the American Academy of 
Political and Social Science, where he 
was the Silas N. Patten Fellow, in 1926. 
“Social and Economic Consequence of 
Buying on the Instalment Plan,” one of 
Dr. Plummer’s publications, was written 
as a result of this latter research. 
The retail credit survey is designed to 
secure the underlying facts relative to 
credit operations so as to arrive at the 
best methods of procedure for stabilizing 
credit conditions. It is hoped that the 
systematized study of the retail credit 
field will enable opinions on credit 
matters to be based on facts instead of 
guesswork as has been the practice in 
the past and will eventually eliminate 
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much of the estimated billion dollar an- 
nual loss accredited to these practices. 

The survey, which is nationwide in 
scope, is being made by the Department 
of Commerce at the request of the Na- 
tional Retail Credit Association, and 
with its cooperation. 








Eugene Prestinari, vice-president of 
the Gemex Co. has returned from Eu- 
rope where he made an extended tour for 
pleasure and business. During his stay 
he visited the various European centers 
of jewelry manufacture. E. S. Heller, 
Chicago sales representative of the com- 
pany, is spending a few days at the exe- 
cutive offices and factory at Newark, 
N. J. 





Canadian Imports of Jewelry, Clocks, Watches, Gems, Silverware and 


Kindred Lines 


TORONTO, ONT., Oct. 22.—The quar- 
terly report of the Trade of Canada for 
the three months ending with June gives 


the value of imports for home consump- 
tion in the jewelry and allied trades as 
follows: 
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Months, 1928 
Articles and Countries From Which Imported Pe Sepees Ol RPE Ending Jane 
| | 
| April May | June | 1927 | 1928 
Jewelry, n.o.p.—(Bijouterie, n.a.¢.).! Total imports, .| $134 ,037 $180 ,995 | $214,523 || $362,089 | $529 555 
United Kingdom. 17,996 | 20,753 25,104 37,439 63,853 
United States....| 76,389} 84,128 | 73,009 || 184850] 233.526 
Czecho-Slovakia.| 17,355 | 35,044 61,221 66,165 | 113,620 
France......... 8,440| 7,610 12,483 22,656 | 28.533 
Germany. . 8,644 | 29,521 33,200 39 ,633 71,365 
CLocks AND WATCHES rT 

Clocks. Total imports..| $50,812 $90 ,429 $71,249 || $213,512 | $212,190 
United Kingdom. 1,612 5,176 2,180 5,459 8,968 
United States.... 20,606 29,102 22,417 76,998 72,325 
France....... 1,969 | 1,600 3,073 9,186 6.642 
Germany. . 18,116 49,616 34,621 94,126 102,353 
oe 7,983 | 4,291 5,266 25,247 17,540 
Clock and watch keys, clock move- | Total imports..| $11,368 | $15,664 | $18,045 $38 348 | $45,077 
ments and clock cases. | United Kingdom. 31 | 892 2,643 1,590 3,566 
| United States.... 11,081 11,693 13,410 33,663 36,184 
Germany....... 236 2,554 1,947 2,767 4,737 
Watches. Total imports..| $19 ,660 $36 ,297 $37 ,808 $72 ,388 $93 ,765 
Tinited Kingdom. 1,304 464 1,859 2,481 3,627 
United States... .| 750 2,239 2,085 2,643 5,074 
Germany....... 390 8,698 5,061 8,290 14,149 
Switzerland..... 17,050 23,068 28,595 58,487 68,713 
Watch cases and parts thereof, fin- | Total imports..} $21,318 $31 ,713 $31,148 $67,180 | $84,179 
ished or unfinished. United Kingdom. 8 513 890 284 1,483 
United States. .. 16,931 25,178 21,998 51,110 64,107 
Switzerland..... 4,089 4,485 8,178 14,048 16,752 
Watch actions and movements and | Total imnorts..| $94,578 | $110,370 | $91,729 || $270,894 | $296,677 

parts thereof. finished or un- | United Kingdom. 3,151 513 332 1,285 ; 
finished, including winding bars | United States....| 34,907 38,765 34,931 82,747 | 108,603 
and sleeves. Switzerland..... 54,763 70,480 56,248 185,897 181,491 
Total clocks and watches. Total imports. .| $201 ,639 | $293,126 | $254,424 || $665,887 | $749,189 
United Kingdom. 6,791 7,741 7,952 11,099 22,484 
United States.. .. 87,565 113,476 98,810 249 ,943 299,851 
Silver, manufactures of,n.o.p.,and | Total imports..| $17 ,699 $42 ,784 $38 ,780 || $102,708 $99 ,263 
articles consisting wholly or in | lnited Kingdom.| 14,038 34,016 29,048 74,992 77,102 
part of sterling or other silver- | United States.... 3,526 7,320 7,731 17,397 18,577 
ware. eee 18 32 135 6,009 185 
Gold, manufacture’s of, n.o.p. Total imports..| $3,031 $2,541 $3,111 $16 ,683 $8 ,683 
United Kingdom. 182 Oe ME 1,085 282 
United States.... 2,849 2,281 3,025 14,004 8,155 
Electro-plated ware and gilt ware, | Total imports..| $89,379 | $132,611 | $125,774 || $309,596 | $347,764 
n.0.p. United Kingdom. 69,479 95,391 ‘. 237,426 260,258 
United States.... 18,558 26,908 23,316 49,767 68 , 782 
a 180 6,236 1,421 11,980 7,837 
Precious stones and imitations | Total imports. | $128,830 | $107 ,568 $61 ,935 || $180,579 | $298 ,333 
thereof, not mounted or set, and | United Kingdom. 66,341 72,541 39,103 28,318 177,955 
pearls and imitations thereof. United States.... 11,180 5,377 4,292 15,050 20,849 
ye ee oe 28,825 3,691 4,496 54,581 37,012 
Germany..... oo 9,227 5,906 2,845 14,486 17,978 
Serer ree 5,965 14,082 8,724 9,001 28,771 
Diamonds, unset. Total imports .| $169,241 | $181,052 | $240,726 || $635,470 | $591,019 
United Kingdom. 52,409 79,131 138,583 217,682 270,123 
United States.... 174 563 S511 6,539 1,248 
Belgium........ 64,857 67,616 68,222 200 , 286 200,695 
Netherlands..... 36,842 22,329 26,698 169,081 85,869 
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Retail Jewelry Trade Distribution 


Wholesalers Comment on Comparison of Census Statistics Sent Out by National Wholesale 
Jewelers’ Association Which Indicated Poor Showing by Retailers on Percentage of 
Turnover, Reduction of Inventory, etc. 


PHILADELPHIA, Oct. 22.—Members of 
the National Wholesale Jewelers’ As- 
sociation are beginning to reply to the 
statement recently sent out by the ex- 
ecutive officers on the analysis of the 
federal census of distribution of retail 
trade and which showed the retail jewel- 
ry business to be in the “small turnover” 
class as far as a large percentage of 
those in it are concerned. Members of 
the wholesale jewelry trade are showing 
concern over the analysis, which does 
not show the retail trade in as favorable 
a light as many other lines in merchan- 
dising and are paying close attention 
to the cause and prevention. 

Many wholesale jewelers are watching 
small accounts which are not very profit- 
able on their books and also larger ones, 
which are in the slow pay class, as well 
as others, who while solvent have policies 
and buying methods which do not put 
them in the desirable customer class. 

One wholesaler writes: 

“We are in receipt of yours relative 
to the small independent retailers, and 
carefully note your remarks. The facts 
as stated in your letter are, unfortunate- 
ly, only too true. It has been our aim 
for a number of years to discontinue 
all jewelry accounts where their volume 
of business is so small as not to indicate 
a successful outcome. We do not come 
in contact with this class perhaps as 
much as some others, our trade being 
confined as near as possible to regular 
jewelers who buy in sufficient quantities 
to warrant our traveler calling several 
times a year.” 

Another states: 

“T think it is one of the best analyses 
that has ever been brought before the 
wholesale jewelers. In our _ business 
career, we have had considerable ex- 
perience along this line, right here in the 
city as well as all through the territory, 
and I have been advising our traveling 
men not to waste any time with those 
retailers whose business average is 
about $7 per day or even less. 

“We have a good many retail jewelers 
here in the city who, you might say, 
use us as a “tool.” They will come in 
and get some merchandise on memoran- 
dum but not carrying any stock to speak 
of, and keep the articles until they are 
all shop-worn. Then they will return 
them for credit if they did not succeed 
in making a sale. Also, a good many 
retailers whose accounts have been run- 
ning very small, I instructed our men 
to sell for ‘cash only,’ as it is an ex- 
pensive matter for us to issue an invoice 
and send a statement the first of the 
month, and in some cases several state- 
ments, before we get these small bills. 
These customers, we took off our charge 
ledger entirely.” 


This is the reply of another whole- 
saler: 

“In the past two years we have been 
exceptionally careful in opening up ac- 
counts. It seems that the average man 
graduates from a watchmaking school, 
walks inte the jobber’s store and expects 
to open an account. This is the class 
of trade to whom we do not give an 
opening stock unless they have at least 
50 per cent cash, and if they haven’t 
this it is strictly a cash transaction. 
We assure you there have been a good 
many who walked out of our place, 
rather disappointed that they could not 
establish credit with us. 

“Now, then, we also have been writing 
customers with a small rating, who have 
been sending in orders, for the cash, or 
Cc. O. D. Another abuse in our line 
of business is that a good many cus- 
tomers are taking discount after the 
discount time has passed. We write 
such a customer and if he does not pay 
it we close the account. Furthermore, 
we are discontinuing taking notes in 
settlement of accounts, in fact we have 
no notes on hand this year and do not 
intend to take any. We feel that other 
lines have materially changed their 
terms and we see no reason why the 
jewelry trade cannot be put on a new 
basis. We believe that our system now 
in handling all our transactions is a 
success.” 

This wholesaler says: 

“We have gone over our list of un- 
desirable customers. Several years ago 
we found just the conditions which you 
mention in your letter. 

“We found a lot of what we call 
hangers on, men who were at one time 
in the jewelry business or had some con- 
nection with the jewelry business. This 
class occassionally purchased a piece of 
jewelry for resale during the year, then 
during the holiday season expected 
memorandums.” 

This reply hits at many trade evils: 

“We have placed in the following 
classification accounts whom we con- 
sider troublesome and unprofitable. 

“The jeweler who is continually and 
forever returning merchandise for any 
number of little things which should be 
and could be adjusted by the jeweler 
himself and it seems that the price paid 
is not taken into consideration. It has 
been our experience to note there are 
some who have gotten into the habit 
of returning articles for the very 
flimsiest of reasons. The result is that 
this duplication of handling transporta- 
tion charges, etc., make such an account 
a liability rather than an asset. 

“The jeweler who returns merchandise 
for credit, weeks and sometimes months 
after the goods have been purchased. 


Any number of reasons are given, for 
instance, the merchandise don’t sell, 
doesn’t give satisfaction, they can’t pay 
for it and therefore feel that it would 
be better to give credit for the goods 
than to wait for the money, etc., etc. 
In handling this type of trade we are 
very prompt and specific in advising 
them we do not accept merchandise for 
credit under any circumstances. Our 
traveling men understand that this is 
a very rigid rule of our concern and one 
from which we do not deviate. Our for- 
mer experience reveals to us that accept- 
ing goods for credit establishes a dan- 
gerous precedent from the fact that 
when you give a jeweler the slightest 
taste of concession in this connection, 
they like it and are very apt to take 
advantage with the result that the 
volume of returns increases. Putting a 
damper on it at this point is much more 
difficult than a clear understanding at 
the beginning. 

“There are a few jewelers always look- 
ing for extra discounts and better 
prices. They usually give the whole- 
saler a fast line of talk as to their 
importance in the jewelry industry as 
well as being large users of merchandise. 
Their proposition is, make prices or dis- 
count concessions and receive in return 
a larger proportion of their business. 
For the jobbers to meet these demands 
is a big mistake. The picture the extra 
discounter paints is a huge joke. The 
writer traveled for a number of years 
for a concern who had a so-called pre- 
ferred list of extra discount customers 
all of whom by the way were the poorest 
on the list of those whom I called on 
and after having engaged in business 
and trying out a few more, our experi- 
ence shows that the extra discount cus- 
tomer is a small buyer and is not satis- 
fied with the extra discount you give 
him but wants more. 

“The psychology of the whole thing 
as we see it is that from the very time 
a concern shows a tendency to deal 
loosely with the trade they are very 
apt to be imposed upon and very often 
have it rubbed in. 

“We therefore consider unless the 
group referred to in the foregoing can- 
not be dealt with on profitable terms 
to the jobber, the quicker they are re- 
moved from the list of customers the 
better for the wholesaler as well as the 
fair and square dealing retailer.” 








A young woman wanted by the Toledo 
police on a charge of passing worthless 
checks at downtown jewelry stores in 
that city is under arrest at Columbus, 
Ohio. The superintendent of the Bureau 
of Identification at Toledo claims that 
the woman has a long record. 
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“Diamond Days” Produce Little Result 


Preliminary Reports from Large Cities Show Many Retail Jewelers Made Displays and Advertised 
but Lack of Newspaper Publicity Caused Public to Remain Ignorant of the Drive 


The campaign to establish the 10 days 
from Oct. 10 to Oct. 20, as “Diamond 
Days” is over and the jewelers are now 
checking up on the results. The first 
reports to THE JEWELERS’ CIRCULAR 
from correspondents in all sections of 
the country, seem to indicate that while 
this campaign produced some good ad- 
vertising on the part of retail jewelers 
featuring diamonds, and some very good 
diamond displays, in several sections of 
the country, it in no way “got over” as 
far as the public is concerned. No rec- 
ognition or special consideration of dia- 
monds was given by the public or the 
newspapers and, in fact, as far as the 
people at large are concerned, “Diamond 
Days” was an unknown quantity. This 
was also true of many members of the 
jewelry trade as many jewelers, gen- 
erally conceded to be progressive, either 
did not know about “Diamond Days” or 
forgot about it. There seemed to be no 
plan for a general tie-up either between 
the jewelers themselves in the work or 
with the newspapers or magazines, as 
was proposed in the plan of the National 
Jewelers Publicity Association started 
early in the year but which, unfortu- 
nately, was left to “die aborning.” 

In New York city, some of the dia- 
mond importers encouraged the move- 
ment and a number of smaller retailers 
used advertising and displays but the 
larger retailers did nothing of moment 
to push diamonds, and as far as the 
newspapers were concerned, the subject 
was ignored and the metropolitan pub- 
lic at large knew nothing of the move- 
ment. 

In Chicago, no worth-while tie-up 
within the trade was reported and dia- 
mond wholesalers were not able to give 
any reports from outside the city. Not 
one sign of any kind appeared in the 
“Loop” district and no advertising was 
prominent in the daily papers. As far 
as publicity was concerned, this was 
absolutely absent. 

The larger houses have been using 
their regular fall ads which include dia- 
monds but made no attempt to establish 
“Diamond Days” with the public. In the 
out-of-town district, no stores showed 
signs in the window and there were few 
worth-while displays. 

As far as the reaction on the public 
is concerned, nothing is known of any 
increased demand for diamonds, al- 
though a representative of one dealer re- 
ported distinctly increased sales. As far 
as the city goes, the campaign may be 
considered a “flop” from a_ business 
standpoint. The smaller jewelers put 
the signs sent out by the Jewelry Trade 
Association in their window but efforts 
seemed to stop there. 

Preliminary reports from other cities 
follow: 


Atlanta Jewelers Expect Results 


ATLANTA, GA., Oct. 18. — While no 
definite results have yet been reported 
from the “October Diamond Days” cam- 
paign, which began Oct. 11 and is to con- 
tinue until Oct. 20, most of the leading 
jewelers cooperated, the public was made 
well aware of the fact that the cam- 
paign was in progress, and jewelers are 
confident that returns will show up later 
in increased business this fall and win- 
ter. 

While no special articles about dia- 
monds were run in the local papers, 
at least a dozen jewelers had special dis- 
plays of diamonds and five or six con- 
ducted regular newspaper advertising 
on diamonds during the period. 

While most of the displays were con- 
fined to a showing of diamond rings and 
bar pins, several firms put on very at- 
tractive displays. Latham & Atkinson 
selected half a dozen of their largest 
stones and arranged a very striking 
window display with them. R. C. 
Schneider, president of the Georgia As- 
sociation of Retail Jewelers, devoted his 
entire window to diamonds during the 
week, showing a wide variety of articles, 
including diamond rings, stick pins, bar 
pins, cuff links, fraternal emblems and 
watches. 

The Nat Kaiser Co. put a solid dis- 
play of diamond rings in its big window, 
while Loftis had an unusual display, 
showing replicas of some of the world’s 
largest and most historical diamonds 
that stopped hundreds of “street shop- 
pers.” 

So, on the whole, the jewelers coop- 
erated very well in this movement. 

In newspaper advertising, the big firm 
of Maier & Berkele probably led the 
field, as it placed an advertisement fea- 
turing diamonds and “Diamond Days” 
in every newspaper each day during the 
campaign. Other firms doing a consid- 
erable amount of newspaper advertising 
were Claude S. Bennett, Holzman’s, and 
Megahee & Tomlinson. In addition to 
its newspaper space, the latter firm pre- 
pared and mailed to its customers an at- 
tractive booklet on diamonds. 

Needless to say, many diamond mer- 
chants backed up their advertising by 
wearing diamond rings, emblems and 
stick pins, following out the “wear it 
yourself” idea effectively. 

Stores cooperating in the campaign 
included Claude S. Bennett, J. J. Book- 
out, W. F. Boone, J. F. Creel, Myron E. 
Freeman & Bro., Holzman’s, Nat Kaiser, 
Loftis Bros., Maier & Berkele, E. A. 
Morgan, Megahee & Tomlinson, W. Fra- 
zier Moore, Henry Muench and R. S. 
Schneider & Son. 

An encouraging feature of the cam- 
paign is the fact that it was not left en- 


tirely to the small jewelers. All of the 
large stores entered in and helped to put 
it over. 





Boston Jewelers Participate but No Result» 
Are Apparent 


Boston, MAss., Oct. 20.—In the cam- 
paign to put over “Diamond Days” in 
Boston, several leading retail jewelers 
took part in various degrees. These in- 
cluded Shreve, Crump & Low, Inc., Bige- 
low, Kennard Co., A. Stowell Co., E. B. 
Horn Co., and Homer’s. 

A. Stowell & Co. made an elaborate 
showing of diamonds in one window and 
used stickers on envelopes with all their 
correspondence to emphasize the cam- 
paign. Homer’s used large posters, dia- 
mond shaped, with the words: “October 
Diamond Days Are Here.” This house 
also had an attractive display of dia- 
mond goods and exhibits of cut and un- 
cut diamonds in various shapes and sizes. 
E. B. Horn Co. increased the display 
much beyond what they usually show, 
but did not use any posters. 

Smith-Patterson Co. had an extreme- 
ly fine showing of diamonds. A special 
attraction was a new mahogany show 
case, hand carved, displayed in a front 
window. It stands several inches back 
from the front plate glass window, and 
is itself protected by glass. It con- 
tained some of the most beautiful dia- 
mond goods ever seen in this city. One 
especially fine ring contained a $4,700 
Jaegers diamond. There were also very 
fine bracelets, necklaces, watches, etc. 

The Lenox Jewelry Co. showed imita- 
tions of the Kohinoor and other famous 
diamonds. Thomas Long Co. planned to 
make an exceptional display but was too 
late with the preparations of special dis- 
plays, so gave up the idea. 

A. Stowell & Co. and Homer’s were the 
only houses which advertised more than 
usual in the Boston newspapers. All the 
year round, except in the hot months, 
Shreve, Crump & Low, Bigelow, Kennard 
Co., Smith-Patterson Co., Stowell’s and 
Horn’s feature diamonds at frequent in- 
tervals in their advertising. 

Principals of leading firms when ques- 
tioned regarding increased sales all said 
that they could not discern much in- 
crease in business. The general opinion 
seems to be that “Diamond Days” was a 
failure in this respect. 

The displays certainly attracted more 
people than usual, but the number was 
not sufficient to cause passersby to look 
a second time. A director of one large 
company said quite frankly: “The cam- 
paign was no damn good!” 

No special articles appeared in the 
papers. 

It is the opinion of some that the cam- 
paign failed because it lacked one leader 
to direct the whole drive. Without a 
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leader with great personal magnetism 
and directive power the efforts are gen- 
erally abortive. 





No Enthusiasm Shown by Cleveland Jewelers 


CLEVELAND, OHIO, Oct. 18.—A special 
canvass of the various branches of the 
Cleveland trade at the beginning of the 
week, including retail, wholesale, credit 
manufacturing and diamond houses, 
found no one making any special effort 
to sell or display diamonds. The great 
majority did not even know about “Dia- 
mond Days.” The houses called upon in- 
cluded the principal retail and wholesale 
firms. 

A check of the three Cleveland news- 
papers shows no mention of anything 
special pertaining to “Diamond Days.” 
In a few instances there is mention of 
jewelry on the women’s page, but this is 
regular stuff, just as beauty aids are. 





No Results Noted in Milwaukee 


MILWAUKEE, WISs., Oct. 20.—Jewelers 
in Wisconsin have noticed no particular 
demand for diamonds as a result of 
“Diamond Day Week” held in Milwau- 
kee and the surrounding vicinity from 
Oct. 11 to 20. Jobbers report that many 
jewelers in the smaller towns have beer 
disposed to feature diamonds and to 
make elaborate displays but that they 
have apparently noticed no direct re- 
sults. 

In Milwaukee there has been prac- 
tically no advertising of “Diamond 
Days” although most of the larger 
jewelry stores have carried special dia- 
mond window displays. Practically no 
direct-mail advertising pushing diamond 
business has been reported for the week. 

The general public of Milwaukee is 
not aware of the “Diamond Week,” at 
least not to the extent that such projects 
are usually realized. No particular 
news items or displays appeared in local 
newspapers. 





Kansas City Jewelers Seemed Apathetic 


Kansas City, Oct. 20.—No particular 
attention was paid to the “Diamond 
Days” campaign by the retail jewelers of 
this city. Some of them stressed dia- 
monds in their ads once or twice about 
the beginning of the “Diamond Days,” 
but no real action was taken individually 
or collectively. 

The wholesalers advertised in the Mid- 
Continent Jeweler, a local jewelry mag- 
azine. One or two reported good re- 
sults in diamond sales. Others said they 
noted no difference over other years. All 
expressed the belief that the retailers 
had overlooked a great opportunity for 
added business because of their failure 
to tie-up with the movement. 

The retailers did not seem inclined at 
all to express themselves as to the result 
to the campaign, and the local papers 
did not touch on the matter of “Diamond 
Days” in any way. 

So far as the public is concerned there 
seemed to be no special interest in the 
matter. Probably because it had not 
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been brought to their attention in any 
particular manner. 

One wholesaler expressed enthusiasm. 

Noble R. Fuller, of the Edwards-Lud- 
wig-Fuller Jewelry Co., says that dia- 
mond sales so far this month have shown 
a comfortable increase over October, 
1927. His firm has had many requests 
from customers for cuts and advertising 
matter, showing, Mr. Fuller says, that 
the propaganda that has been spread 
about October diamond days has had 
some influence and some persons have 
been induced to buy diamonds where or- 
dinarily they might have bought other 
merchandise outside of the jewelers’ 
lines. 





“Diamond Days” Not Generally Observed 
in Los Angeles 


Los ANGELES, Oct. 20.—Diamond 
days, Oct. 11 to 20, were not generally 
observed in Los Angeles, but H. Preston 
Smith, president of the George D. David- 
son Jewelry Co., 645 S. Hill St., recog- 
nized, he said, the value of such con- 
certed movements and used one of his 
windows as a display for diamonds. Be- 
sides stock articles of various diamond 
ornamentation, he had placed in the win- 
dow, diamonds in the rough, uncut ones, 
unmounted and mounted ones. He had 
dops, cutting wheels, diamond dust and 
other machinery and devices used in the 
trade. Also there were reproductions 
in minerals of the several famous his- 
toric diamonds like the ‘“Kohinoor,” 
“Hope,” “Great Mogul,” “Orloff,” “Jubi- 
lee” and others. Every day the crowds 
lined about his windows three and four 
deep until Mr. Smith became anxious 
for fear the police would cause him to 
darken the window because the street 
was being blocked. Mr. Smith says that 
his trade increased at least 10 per cent 
during these days and that he believes 
it was a profitable investment. 

Gensler-Lee Jewelry Co., Fifth St. 
and Broadway, had a window devoted to 
the “Diamond Days” and also ran two 
pages of extra advertising announcing 
the special sale. The manager says 
there was a decided increase in his re- 
ceipts. 





San Francisco Papers Ignore “Diamond 
Days” 


SAN FRANCISCO, CAL., Cct. 20.—Sev- 
eral firms made good displays of dia- 
monds and several very nice ads ap- 
peared in the local papers. 

As a news item, however, the news- 
papers did not speak of “October Dia- 
mond Days” and the public generally 
seemed to think, if they thought about 
it at all, that the special diamond fea- 
turing was a pre-holiday event. 

Both Gensler-Lee and the Albert S. 
Samuels Co. always feature diamonds 
very strongly, and they did so during the 
10 days. 





Many Washington Firms Did Good Adver- 
tising 

WASHINGTON, D. C., Oct. 22.—When 

asked the effect of the “Diamond Day” 
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movement in this city, Arthur J. Sund- 
lun, head of the Retail Jewelers Asso- 
ciation, stated that according to reports 
obtained from frequent conversations 
with local jewelers, no great results 
were realized from the sale of diamonds, 
but he is of the opinion that the activity 
in this direction has been more than 
worth while, because of the stimulus it 
has had on the buying public. 

Very fine diamond advertising was 
done by such firms as A. Kahn, Selen- 
gers, Rodgin-Farr Co., Edwards & 
Zanner Co., Frane Jewelry Co., Kay 
Jewelry Co., and Marx Jewelry Co. 





Reading Jewelers Increase Sales 


READING, Pa., Oct. 22.—Reading 
jewelers are cashing in on the October 
Diamond Day sales idea, and are using 
considerable space in the newspapers 
acquainting the public with the advan- 
tages of buying diamonds and diamond 
set jewelry during the month of October. 





St. Louis Jewelers Feature Diamonds 


St. Louis, Oct. 22.—National Dia- 
mond Week or “Diamond Days” was ob- 
served to some extent here although 
jewelers as a unit did not take part in 
the plan to push these precious stones 
and bring the attention of the public to 
them in any concerted way. Several of 
the leading local dealers featured dia- 
monds in the advertising copy during the 
week, among them the Hess & Culbert- 
son Jewelry Co.; Selle Jewelry Co.; 
Heffern-Neuhoff Jewelry Co. and the 
Jaccard Jewelry Co. 

The most effective publicity stunt for 
the week was an address on “Diamonds” 
broadcast over KMOX, “the Voice of St. 
Louis,” through the courtesy of the Hess 
& Culbertson Jewelry Co. This talk was 
delivered by A. F. Eisenbeiss, vice-presi- 
dent and manager of the diamond de- 
partment of the Eisenstadt Mfg. Co., 
who spoke during the evening hour, on 
Sunday, Oct. 14, his talk embracing some 
history of this precious stone as well as 
information as to sources of supply and 
distribution of them. His address was 
“on the air” during the evening educa- 
tional program and was appreciated. 





Rochester Jewelers Hope Next Year’s Cam- 
paign Will Be Much Better 


ROCHESTER, N. Y., Oct. 22.—October 
Diamond Day in Rochester was hailed 
with varying enthusiasm by retailers. 
Opinions varied as to the value of the 
event, most of them concluding that 
more obvious results would have been 
obtained had all retailers cooperated 
more closely. But all agreed, with all 
shades of enthusiasm, that the educa- 
tional and advertising values obtained 
this year will have a decided effect on 
the event in 1929. 

Neighborhood stores seemed to have 
aroused more interest from the public 
than downtown establishments, although 
special displays and signs were reported 
to have shown effects there also. One 
neighborhood retailer reported he ob- 











76 


tained a few immediate purchase pros- 


pects. 
Members of the Rochester Retail 
Jewelers Association announced the 


event with uniform signs. At the month- 
ly meeting members generally expressed 
the opinion the time spent on October 
Diamond Day was worth the effort. 
Several announced their intention of 
attempting to arouse more general in- 
terest among retailers next year. 

As a publicity and educational feature, 
October Diamond Day could be con- 
sidered successful in Rochester, or at 
least no waste of time. — 








Business Conditions Abroad 





Scarcity of Desirable Gems and Maintenance 
of High Prices Seen as Indication of 
a Prosperous Season 


Returning from abroad after spend- 
ing two months touring several Euro- 
pean countries, Joseph Avvocato and his 
partner, Miss Tuch, of the firm of Avvo- 
cato & Tuch, 48 W. 48th St., New York, 
expressed the belief that a prosperous 
season is in store for the jewelry trade. 
This prediction is based on the reported 
scarcity of good stones and the mainte- 
nance of high prices, and is made follow- 
ing an exhaustive survey of business 
conditions abroad. 

In an interview with a representative 
of THE JEWELERS’ CIRCULAR last Mon- 
day, Miss Tuch said: 

“Mr. Avvocato and I have just re- 
turned from a rather protracted stay 
abroad, having visited the London, Am- 
sterdam, Antwerp and Paris markets, 
and then journeyed through the French 
Riviera to and through Italy, to receive 
an impression of business conditions 
there, after our purchases were con- 
cluded. We were greatly impressed at 
the scarcity of important stones of good 
quality in the European markets. Some 
were to be seen, but at prohibitive prices 
such as this market is as yet unacquaint- 
ed with and unaccustomed to. 

“Rubies, we found, have taken the lead 
in the aristocracy of gems, while sap- 
phires appear again to be gaining as- 
cendency and are commanding unprec- 
edented prices, even in small sizes. 
Emeralds were quite numerous, but good 
specimens are bringing tremendous 
prices. 

“There appears to be a trend toward 
the unusual and fine in both stones and 
jewelry, greater attention being given 
to design than ever before in Europe, 
where the wealthy and cultured lay little 
or no stress on the returnable value of 
an article, but buy what appeals to their 
artistic fancy. Now, however, the 
European lady appears to have become 
a little more discerning and exacting in 
workmanship. It may be that an oppor- 
tunity to compare the finely made jewels 
of her American sister with her own 
has brought this change. 

“The search for the rare, the beauti- 
ful, the unusual, has brought the desire 
for Alexandrites to the foreground. The 
stone is as yet but little known in the 
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American market, and to the old families, 
but to the elite of Europe it is quite 
familiar and greatly appreciated. ‘The 
death of one of Europe’s renowned collec- 
tors has released a number of rare speci- 
mens of Alexandrites, and once they are 
acquired by the understanding and dis- 
criminating, the stone will again become 
the elusive treasure. 

“As a result of the supremacy of the 
ruby, the spinel has become very popu- 
lar, and fine stones are bringing im- 
pressive prices and do not remain long 
seeking a purchaser. Red stones gener- 
ally are being sought. 

“London is still extremely conservative 
as to design, but Paris dares, and one 
can see such combinations in colors and 
such originality in design as could not 
be placed in our country as yet, for it 
takes a year for our jewelry buyers to 
digest, so to speak, the boldness and dar- 
ing of the French establishments. We 
wholesalers can tell when the foreign 
ideas ‘take.’ That time is when the re- 
tail concerns here begin to ask for the 
stones to make up jewels similar to those 
displayed in Paris. 

“On our journey through Italy we 
found that with the remarkable changes 
wrought in that country has come the 
desire for the finer in jewels. Formerly 
the second and third qualities in dia- 
monds and pearls have been disposed of 
in the Italian markets, but they are be- 
coming discerning to an appreciable de- 
gree, with the result that the needs there 
are for finer jewels. 

“The scarcity of good stones of every 
kind and the steadfast maintenance of 
high prices would indicate the assurance 
of a very prosperous season, and we 
find that feeling prevails everywhere, 
so here is hoping for the best of all sea- 
sons for all of us.” 








Allentown Jewelers Organize Local 
Association at Dinner Sponsored 


by Reading Club 


ALLENTOWN, PA., Oct. 19.—About 50 
Reading and Allentown jewelers at- 
tended a chicken and waffle dinner held 
at the Keystone House, Kutztown, Pa., 
which was sponsored by the Reading 
Jewelers’ Guild. Paul D. Harbach, 
president, presided. Addresses were 
made by Albert B. Elliott, I. A. Deisher, 
G. A. Schlechter, Reading; Frank L. 
Davis, Philadelphia; Ira H. Landes, 
Arthur E. Keller and C. W. Appel, Al- 
lentown. 

A temporary organization of the Al- 
lentown jewelers was effected by the 
election of the following officers: Ira H. 
Landes, president; C. W. Appel, secre- 
tary; Arthur E. Keller, treasurer. 








Increase in his business has caused 
F. W. Kinnoin, jeweler of Stanley in 
western North Dakota to build his own 
building and plan one of the most up- 
to-date jewelry stores in the western 
part of the State. Mr. Kinnoin recently 
purchased the frame structure used by 
G. N. Linson as a harness shop and is 
having it torn down so that he can con- 
struct a concrete building in its place. 
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Death of Max Stein 


Cleveland Diamond Broker Passes Away 
After a Long Period of Poor Health 


CLEVELAND, OHIO, Oct. 22.—Max Stein, 
diamond broker and former retail jewel- 
er, passed away suddenly on Monday. 
He was visiting in the trade on Friday 
and remarked that the doctor had told 
him to stay home and rest for a few 
days, as he had been in poor health for 
some time. His death, therefore, came as 
a shock to his many friends. Death was 
due to hardening of the arteries. 

Mr. Stein had offices on the ninth floor 
of the Union Mortgage building. He was 
formerly in the Schofield building next 
door for a number of years, and while 
there was the victim of a holdup in which 
he was tied hand and foot while his 
place was being looted. 

Prior to his being a diamond broker, 
he was a retail jeweler in the downtown 
section for a number of years. He was 
in his early 50’s, and was widely known 
among the trade. 











Diamonds Disappear 





Manager of Cleveland Store, Fearing Second 
Hold-Up, Hides Gems Worth $10,000 
and Cannot Find Them 


CLEVELAND, OHIO, Oct. 22.—The store 
of Leonard Berger, retail jeweler, 1040 
E. 105th’ St., was robbed of loose dia- 
monds said to be valued at $10,000 on 
Thursday between the hours of 9 a. m. 
and 2 p. m. 

Sam Weintraub, manager of the store, 
reported to police that the diamonds 
were taken from the safe about 9 o’clock 
and secreted by him in a hiding place in 
the store as was customary. Shortly 
after two o’clock he reported that a cus- 
tomer entered the store and wished to 
see some loose stones and it was then 
discovered that the gems had disap- 
peared. Police were of the opinion that 
the robbery was committed by someone 
who was familiar with the routine of 
the store, but so far they have made no 
arrests. 

The store was held up some time ago, 
and it was with the idea of forestalling 
the loss of the diamonds in the event of 
another holdup taking place that the 
stones were taken from the safe each 
day and hidden. 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York as 
reported for the past week: 


Selling Price 


London U.S. Gov’t New York 
Date Official Assay Bars Official 

Oct. 16 2643 603% 58 

Biss 2643 60% 581% 
18.... 263 60% 58 
10;..... 2bR 60% 58 

“« 20.... 265% 60% 57% 

o PEsesn Wet 60% 57% 
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Will Fight Diamond Cutting in South Africa 


Head of International Alliance of Diamond Workers Protests Against Plan to Make Kimberley 


the Diamond Cutting Center of the 


Word has been received from Kimber- 
ley, South Africa, to the effect that the 
Minister of Labor, Mr. Boydell, in ad- 
dressing a public meeting in that city, 
Oct. 3, appealed to the diamond cutters 
of Holland and Belgium for cooperation 
in developing the diamond cutting in- 
dustry of South Africa, saying that they 
should realize in starting this industry, 
South Africa was doing only what any 
other country would have done many 
years ago. 


Incidentally, in the course of his 
speech, he said that Europe would have 
to recognize the establishment of the 
cutting industry at Kimberley marked 
the beginning of a change in the seat of 
diamond cutting for the world, because it 
meant that eventually practically the 
whole diamond cutting industry of the 
world would be in South Africa. 


This speech is said to have aroused 
distinct protest from Amsterdam and 
protests and uneasiness in Antwerp, the 
cities which are the seat of the diamond 
industry today. According to a Reuter 
dispatch from Amsterdam, the indigna- 
tion of the diamond cutters was voiced 
in an interview with Henri Polak, presi- 
dent of the Diamond Cutters Union, who 
was interviewed by a Reuter correspon- 
dent on the subject of Minister Boy- 
dell’s address. According to the corres- 
pondent of this news agency, Mr. Polak 
said: 

“The Executive Committee of the In- 
ternational Alliance of Diamond Work- 
ers recently issued a manifesto in which 
it expressly stated that it was quite na- 
tural for any country whatsoever to en- 
deavor to utilize its resources and pro- 
mote the welfare of its population. If 
the South African Government had tried 
to establish a diamond cutting industry 
on a fair basis, the International Al- 
liance would never have interfered or 
forbidden its members to go to South 
Africa. But the Union Government has 
devised a whole set of measures which, 
taken together, constitute a system of 
protection whith is highly unfair towards 
the diamond cutting centres which have 
been in existence since the Middle Ages. 

“The Alliance has issued the prohibi- 
tion solely to protect these old diamond 
cutting centres against the South Afri- 
can Government’s unfair attack. Mr. 
Boydell’s optimism regarding the ulti- 
mate transfer of practically the whole of 
the world’s diamond cutting industry to 
South Africa is quite unjustified, firstly 
because large quantities of rough dia- 
monds are to be found elsewhere than 
in South Africa, and secondly because 
the standard and cost of living in South 
Africa renders practically impossible 
competition with European diamond cut- 
ting centres unless the South African 





Government is prepared heavily to sub- 
sidize the industry and thereby entail a 
serious drain on its Exchequer. 

“The recent prohibition was only is- 
sued after the South African Govern- 
ment had granted protectionary pri- 
vileges to the Rosenstruach firm. Prior 
to this step several dozens of European 
cutters had emigrated to South Africa 
with the Alliance’s full approval, there- 
by showing that the Alliance had never 
opposed the development of South Afri- 
can industry on fair and equitable terms, 
but since the issue of the manifesto not 
a single cutter had left Amsterdam for 
South Africa. There was practically no 
prospect whatever of the present pro- 
hibition being withdrawn.” In conclu- 
sion, M. Polak asked why Mr. Boydell 
made an appeal instead of negotiating 
before the conclusion of the Rosenstrauch 
contract.—Reuter. 








African Diamond Field News Notes 


Reports from South Africa state that 
there is considerable comment on the 
fact that no reference of the Namaqua- 
land diamond discoveries is made in the 
Government Mining Engineer’s report 
recently issued. 

* * * 

A lengthy investigation of the dia- 
mond area in Tanganyika has recently 
been made by H. R. Harger, who re- 
cently returned to Johannesburg from 
these fields. 

* * * 

The output last November of the West 
African diamonds is reported to be 10,- 
500 carats as compared with 11,000 in 


August. 
* * x 


H. R. H., the Prince of Wales, was 
recently presented with a magnificent 
diamond which came from Tanganyika 
fields. The diamond is a present from 
the Tanganyika government. 

* * * 


The new Jagersfontein Mining and 
Exploration Co., Ltd., has declared an 
interim dividend of 2 shillings per share 
to shareholders registered as of Sept. 30. 


* * * 


The newspapers of. Cape Town are 
beginning to publish articles indicating 
that the government is collecting a large 
amount of diamonds from the Namaqua- 
land State diamond fields, the Argus re- 
cently speaking of a “hoard” of dia- 
monds worth about £4,000,000. Color is 
given to this story from the fact that 
General Hertzog in speaking at Jacobs- 
dal, Sept. 20, announced that the gov- 
ernment contemplated an_ extensive 
irrigation scheme of the Orange and 
Vaal Rivers from revenue derived from 
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its state diamond fields. However, as 
the government is most _ interested 
in holding up the market, there is not 
even a hint that such diamonds (if they 
exist), will be “dumped” on the market. 








Officers Nominated 





Brooklyn Retail Jewelers Will Choose New 
Leaders at November Meeting 


The Brooklyn Retail Jewelers Asso- 
ciation held its regular monthly meeting 
last Thursday evening at the Leverich 
Towers Hotel, Brooklyn, N. Y., at which 
time officers were nominated and other 
important business transacted. The 
meeting was one of the best attended 
sessions the association has ever held. 
President Samuel Feldman presided. 


In presenting the nominations for of- 
ficers to be elected at the next meeting, 
Mr. Feldman was again asked to stand 
for reelection as president, but he de- 
clined, stating that he had served sev- 
eral terms and felt that someone else 
should be given an opportunity to head 
the organization. Consequently, Phineas 
Peters, who has served the association 
so faithfully as secretary for the past 
few years, was nominated for the office 
of president. There was no opposition 
and his nomination was unanimous. 
Other nominations included: for first 
vice-president, C. Esposito; second vice- 
president, M. Katz and I. Malvin; treas- 
urer, David Heft; secretary, Mortimer 
Stavenhagen, and Sergeant-at-arms, J. 
Ewen and L. Brautman. The office of 
third vice-president was discontinued un- 
der a new amendment to the constitu- 
tion. These nominations will be voted on 
next month, at which time the newly 
elected officers will be also installed. 


After the meeting in November, no 
other sessions will be held until the close 
of the holiday season. At the November 
meeting, Deputy Police Commissioner 
Leach will be present to inform the 
jewelers just what plans the police de- 
partment has made for protecting their 
stores during the holiday season. Last 
Thursday, plans were laid for the ban- 
quet and ball of the organization which 
will be held in February. During the 
proceedings of the evening, the members 
stood in silence for a few moments out 
of respect for the memory of the late 
Mrs. A. Landau, wife of the president 
of the Bronx Retail Jewelers Associa- 
tion and chairman of the Executive 
Board of the New York Retail Jewelers 
Association. A resolution expressing the 
regret of the Brooklyn jewelers over Mr. 
Landau’s loss was adopted and will be 
presented to Mr. Landau. 
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Marvelous Gems of Indian Potentate 
Recently Exhibited in Paris 


Paris, Oct. 16.—There is considerable 
zomment both in the trade and among 
the public on the wonderful exhibit of 
jewels being shown by Cartier. This is 
an invitation affair, and not open to the 
general public. The collection of jewelry 
is said to be the property of an Indian 
sovereign for whom the Paris firm is 
making a number of beautiful new set- 
tings. 

Prominent in the collection is a set 
szomposed of white brilliants of different 
styles and cuts, the centre stone having 
been described as “large as an egg,” and 
with this is a huge yellow diamond 
weighing 237 carats. Just above the 
yellow diamond is a much smaller but 
cemarkable pink brilliant, while on the 
top is a large rich brown diamond. Three 


_ pear-shaped stones form the pendant to 


a final semi-circle. It should be men- 
tioned that this whole group consists of 
pear-shaped brilliants cut with facets. 
and arranged as a breast ornament on 
five rows of chains. 

The firm also shows dog collars with 
diamonds set in round links, each about 
the size of a dollar. These collars are 
anderstood to be worn with the breast 


’ ynament above described. 


Comment has also been excited by an 
amerald set composed of a dog collar and 
several strings of stones, all matching. 
Various reports have been given as to 


the value of these gems, some running 
to fabulous sums, but according to the 
best information obtained by correspon- 
dents here, the value is said to be at 
least $10,000,000. According to reports 
given out to newspapers, this Indian 
potentate, whose name remains withheld, 
is the possessor of many more wonderful 
gems than those he brought to Paris. 
In fact, he is said to have remarked 
that these are “only a few of the gems.” 


Watch for This Bracelet 











Jewelers National Crime Committee Search- 
ing for This One Lost in New York 


The Jewelers National Crime Com- 
mittee in conjunction with Sergt. Finn 
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with which was lost in New York about 
Oct. 1. If offered for sale or appraisal 
to anyone in the trade, notification 
should be sent to Richard C. Murphy, 
counsel for the Crime Committee, 535 
Fifth Ave., or to the offices of THE 
JEWELERS’ CIRCULAR. 

The bracelet is made of platinum and 
in three of the links are mounted three 
emeralds weighing 12.50 carats. It also 
contains six baguettes weighing 3.57 
carats, as well as 330 diamonds weighing 
14.60 carats. On the inside of the brace- 
let appears the numbers 3820 and the 
initials “B. S. & F” which is the trade- 
mark of the maker. 


Takes His Own Life 


Pittsfield, Mass., Jeweler Makes Careful 
Preparations Before Turning on the Gas 
PITTSFIELD, MAss., Oct. 22.—Putting 

a paper bag over his head, placing a 

gas tube in his mouth, tying a string 
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EMERALD AND DIAMOND SET PLATINUM BRACELET LOST IN NEW YORK 


of the police department is making a 
search for the bracelet illustrated here- 





Topaz— November’s Stone 


Is Emblem cf Friendship 


By Molly Pearce 

MBLEM of strength and 
friendship is the beaut- 
iful Topaz—your birth- 
stone if you were born 
in November. The an- 
cients believed the 
power of the topaz increased as the 
moon increased; that it banished 
terrors of the night; protected the 
wearer during epidemics and 

strengthened the mind. 

Leonardus found the gem a 
charm against asthma and in the 
“Book of Wings” it is recommend- 
ed that a topaz, engraved with the 
figure of a fiying falcon, be worn 
whenever it is desired to obtain 
favor of important personages. 

Like many other precious stones 
the topaz was long credited with 
healing powers. St. Hildegrade re- 
commended it above all other 
.stones as a remedy for dimness of 
vision. Its greatest virtue is told 
‘in these oft-quoted lines. 

“Firm Friendship is Novem- 
ber’s and she bears 

True love beneath the topaz 
that she wears.” 

Scorpio is the zodiacal sign for 
November; 
‘planet; and the chrysanthemum 
your complementary flower. The 


Mars is your ruling}, 








people of Scorpio are exceedingly 
magnetic, dramatic aud ardent. 
Often they are supersensitive. Un- 
less they are liked they become re- 
served and difficult to understand. 

Their birthstone is believed to 
have love magic for those who 
know its sacred word of invocation 
and intone it rapidly over and over 
with a topaz firmly held in the left 
hand. 

Charubel, writing of this gem, 
says it begets hopefulness in the 
hopeless—a help to those who are 
out of sight or in the shade. 

With the new vogue for accept- 
ance rings, jewelers find that birth- 
stones are becoming increasingly 
popular as gifts for men, and the 
topaz is one of the preferred stones 
for this purpose. 








around the bag to prevent gas from 
escaping and then turning on the gas, 
Julius E. Gerhardt, jeweler, 9 Pleasant 
St., Pittsfield, Mass., committed suicide, 
last Saturday. His body was found by 
his wife. 

Mr. Gerhardt was born in Germany 75 
years ago, but lived in the United 
States for the past 42 years. He located 
in Pittsfield 26 years ago where he was 
associated with the jewelry business. 
Mr. Gerhardt had been in poor health. 

His widow is the only survivor. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ending Oct. 20, 1928 
The U. S. Assay Office reports: 


Gold bars exchanged for gold 


$1,237,587.37 

70,608.61 

PE ti aesessesenbiekeaee $1,308,195.98 

Of this gold bars exchanged for gold 
coins are reported as follows: 


Date Exchange 
POPE Hs ows acs os h sew ea ees $692,893.92 
ee | PES reer re re ree 119,192.13 
Ae |: See eee 103,558.54 
TF US 5:5 ip iar 'is me lib 6 area eR IO 115,091.22 
i MDCK cuca ss an Keka o ne 135,045.07 
MM [EDS soe soeldaweic Sn eww asus 71,806.49 
ORR: <ipinrkieis owen inek webs he $1,237,587.37 








The M. Mallove Jewelry Co., New 
London, Conn., is to open a branch store 
in Middletown, Conn., early in Novem- 
ber. The business will be operated under 
the cash and credit system. Miss 
Esther Zlokower will be store manager 
with Malick Mason as manager of the 
repair department. 
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Seek Higher Protection on imitation Pearls 


American Manufacturers Ask Tariff Commission for Relief from Effects of Competition with 
Japanese Product—Assessment at American Valuation Instead of Japanese Cost May 
Prove the Solution Desired—Some Importers Join in Plea—Hearing Still on 
at Washington—Witnesses to Be Heard 


WASHINGTON, D. C., Oct. 23.—A 
strong plea for greater tariff protection 
from importations of imitation pearls of 
foreign manufacture was made by do- 
mestic manufacturers at the hearing 
which began today before the Tariff 
Commission on the application filed in 
December, 1925, by the American Man- 
ufacturers of Imitation Pearls and 
Specialties in Fusible Enamel of Brook- 
lyn, N. Y., for an investigation of the 


‘comparative foreign and domestic costs 


of production under Section 315, of the 
Tariff Act of 1922. Discussion at the 
hearing centered principally on questions 
raised by the Commission in its prelimi- 
nary statement of information obtained 
by the investigation instituted May 26, 
1927. 

Testimony offered by the American 
manufacturers purported to show that 
the jewelry trade has lost the pear] busi- 
ness because of the influx of cheap 
Japanese goods. The belief was ex- 
pressed that if the present tariff duty of 
60 per cent ad valorem is assessed on 
the basis of American valuation instead 
of foreign value the tariff would provide 
sufficient protection against foreign com- 
petition to bring the trade back to the 
jewelry store. The jewelers were for- 
merly very large distributors of imita- 
tion pearl necklaces and articles of 
jewelry, but in the past four or five 
years have lost practically the whole of 
this trade to department and 5 and 10 
cent stores. 

Max C. Meyer of Jos. H. Meyer & 
Bros., the manufacturers of Richelieu 
pearls, who has been the leading spirit 
in the attempt made by domestic manu- 
facturers to obtain greater tariff protec- 
tion, advised the Commission that they 
are content with the revelation made by 
the Tariff Commission’s investigation on 
the disparity of foreign and domestic 
costs and that the Commission’s findings 
on their face justify the plea of the 
American manufacturers. 

“The applicants in this case feel,” he 
said, “that it is not necessary to make 
an extended or detailed preliminary 
statement. We feel that the investiga- 
tion conducted by the Commission has 
justified our claim and proved our case. 

“As appears from the preliminary 
statement of information the difference 
between the cost of production of imita- 
tion pearls in this country and abroad 
is several hundred per cent, which means 
that, in order to equalize this difference, 
American valuation must be restored to. 

“There is no doubt that the chief com- 
peting country in the matter of imita- 
tion pearls is Japan. Figures that have 
been taken on Japanese values are the 


invoiced values. These invoice values 
the applicants are willing to accept as 
the Japanese production cost, even 
though they realize it is more than pro- 
duction cost because they include the 
Japanese manufacturers’ profits. 

“These figures on values must, of 
course, be correct; otherwise these pearls 
from Japan would be undervalued and 
subject to the customs penalty attaching 
thereto. In the opinion of the appli- 
cants, the only thing necessary at this 
time is to answer the problems for dis- 
cussion which have been framed by the 
Commission.” 

Carl Pfeiffer of Peekskill, N. Y., first 
defined the imitation pearls upon which 
the increase in duty is sought. He ex- 
plained that the pearl used for mount- 
ing is called a solid pearl and that the 
pearl used for necklaces is called a 
“pearl bead.” The same rate of duty, 
viz. 60 per cent, applies to both, except 
that imitation pearl ropes now are 
dutiable under a ruling of the Bureau 
of Customs at 80 per cent as jewelry 
instead of 60 per cent. 

Mr. Pfeiffer declared that it is im- 
possible for the American manufactnr- 
ers to meet Japanese competition be- 
cause of their inability to reduce labor 
costs any further. He explained that 
he is now making imitations of imitation 
pearls in an effort to hold at least a 
small portion of the business that was 
formerly enjoyed. There is no money 
in the high grade goods, he said, be- 
cause the purchasing public for the most 
part is not discriminating. 

Mr. Pfeiffer was cross-examined by 
John R. Rafter, counsel for the import 
jewelers, who apparently sought to bring 
out that American and Japanese goods 
are not competitive. Mr. Pfeiffer stated 
in reply to questions regarding the 
quality of imitation pearls that it is the 
amount of pearling, the luster and shape 
that makes one imitation pearl better 
than another. The more closely one can 
get an imitation pearl to resemble a real 
pearl the better product: it is, he said. 
The best string of real pearls is a string 
of round Oriental pearls, he explained, 
and as near as one can approach that 
in an imitation the more it is worth. 

Commissioner Alfred P. Dennis asked 
Mr. Pfeiffer whether it isn’t possible to 
arrive at such perfection in imitation 
pearls that they surpass the luster of 
natural pearls. When Mr. Pfeiffer 
replied in the affirmative Commissioner 
Dennis asked whether the loss of busi- 
ness which has been suffered by Ameri- 
can manufacturers is not due con- 
sequently to the general debasement of 
popular taste. 


“Aren’t you at fault in trying to com- 
pete with the Japanese product?” asked 
Commissioner Dennis. 

“We can’t,” replied Mr. Pfeiffer, “but 
the Japanese product has restricted the 
market for high-grade American imita- 
tion pearls to such an extent that the 
business is no longer profitable.” Mr. 
Pfeiffer said that Japanese pearls sell- 
ing at 10 cents a string are equivalent 
to the rejections made by American 
manufacturers, and that the latter can- 
not even sell rejections at 10 cents be- 
cause it wouldn’t pay to sweep them up 
off the floor and handle them at that 
price. Mr. Pfeiffer said that rejected 
imitation pearl beads are thrown out 
and that rejected solid pearls are placed 
in acetone to remove the essence so that 
the beads may be used again. 

Mr. Pfeiffer said that he sells only 
to jobbers and that he had no knowledge 
of retail prices. He said that lately he 
has been manufacturing on order only 
but that when business was good he 
stocked quite a few pearls. He replied 
in the affirmative to questions asked by 
Mr. Rafter that manufacturing for stock 
and the cancellation of orders are the 
principal causes of over-production, and 
stated that over-production tends to 
lower selling prices. Mr. Pfeiffer said 
that he has imported only a little pearl 
cane glass, in addition to a few stones 
used in jewelry manufacture in which 
he is engaged on a small scale. He said 
that he has been engaged in the manu- 
facture of imitation pearls since 1914 
and that he manufactures five qualities 
of imitation pearls. He has never been 
in Japan and stated that he has no 
knowledge on conditions there nor any 
knowledge of Japanese costs of manu- 
facture. 

Mr. Pfeiffer agreed with Mr. Rafter 
that the reputation of the seller is an 
element both in the value and the price 
of imitation pearls. He said that he did 
not know, however, whether differences 
in prices for the same quality pearls are 
due only to the fact that some are sold 
under widely-advertised trademarks. He 
expressed doubt whether a trademarked 
article would sell to the wholesaler at a 
higher price than an unidentified string 
of the same quality. 

Mr. Pfeiffer stated that there has 
been a slight upward trend in labor costs 
since 1926 and that the number em- 
ployed in his plant has declined. He 
stated that he did not know the propor- 
tion that labor cost represents to total 
cost of production. In this connection - 
counsel for the importers referred to 
testimony given by E. M. Johnson of 
Providence, R. I., before the Senate 
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Finance Committee in 1921 to the effect 
that labor cost represents 75 per cent of 
total cost. 

Questioned regarding overhead Mr. 
Pfeiffer stated that the items included in 
overhead in the Commission’s report are 
representative but stated that he did not 
know whether the cost of wire, nitric 
acid, toothpicks, needles, etc., taken to- 
gether equals the cost of materials used 
in the manufacture of imitation pearls 
themselves. Mr. Pfeiffer said that he 
does not do any advertising. 

The hearing before the Tariff Com- 
mission was scheduled to continue on 
Oct. 24. Mr. Meyer stated that repre- 
sentatives of the following New York 
and Providence firms would testify: 
Joseph H. Meyer Bros., American Pear] 
& Bead Co., Francet, Inc., Indestructible 
Pearl Bead Co., Deknatel & Co., Ameri- 
can Glass Works, Aurora Pearl Co., La 
Rue Pearl Co., La Rose Pearl Co., Ween- 
stock & Co., H. Yanders, L. Meyer & 
Co., J. & L. Meyer Jewelry Co., all of 
New York, New England Glass Works, 
Providence Glass Co., Imperial Pearl Co., 
Frank M. Kane, E. M. Johnson, Albert 
Manufacturing Co., A. W. Bartlett and 
Wiener & Woolf, all of Providence. 
Counsel for the importing jewelers 
stated that he would also put witnesses 
on the stand to testify in opposition to 
the plea made by the domestic manu- 
facturers. 

Twe importing firms were represented 
at the hearing who favor an increase in 
tariff protection. They are the Henshel 
Co., manufacturers of “Blue Bird” 
pearls, represented by Harry D. Henshel, 
and the Indra Pearl Co., manufacturers 
of “Omar” pearls, represented by R. L. 
Modra, the president. Mr. Henshel 
stated that they favor a tariff increase 
because they have trademarks to main- 
tain. The Henshel Co. imports French 
pearls for the most part and the Indra 
Pearl Co. obtains most of its pearls from 
Spain. 








Imports of Platinum and Allied 
Metals During July 


WASHINGTON, D. C., Oct. 19.—Figures 
just compiled by the Department of 
Commerce, showing the imports of plati- 
num and allied metals during July, 
indicate that the value of osmium and 
osmiridium imported amounted to $72,- 
816. The rhodium and ruthenium re- 
ceived here from other countries was 
worth $22,527, while the amount of pal- 
ladium brought into this country reached 
1588 troy ounces worth $49,045. The 
value of grain, nugget, sponge or scrap 
platinum reached $342,848. 

The figures showing the imports by 
countries are as follows: 





THE JEWELERS’ 
Jewelry By Air Mail 


ITH the Christmas selling season 

fast approaching, a powerful ally 

in stimulating business is at hand to aid 

the jewelry industry of the United 
States—the air mail service. 

The retail jeweler may call attention 

to the benefits of air mail through at- 











AMERICAN RAILWAY EXPRESS SENDS 

A STRONG BOX OF GEMS AND JEWELRY 

TO THE EAST FROM LOS ANGELES OVER 
THE WESTERN AIR MAIL LINE 


tractive window displays, with cards 
stating the very last’ minute ‘at which 
packages may be mailed to reach certain 
cities. 

The postmaster in any city will pro- 
vide information as to hours required to 
send mail between any two points. Some 
of the commercial air transport com- 
panies carry express. For this class of 
service the postal department has di- 
vided the country into three zones. 

First class mail, including packages 
which do not exceed fifty pounds in 
weight or 84 inches in combined length 
and girth, are carried anywhere for five 
cents for the. first ounce and ten cents 
for each additional ounce. 

Valuables such as sold by jewelry 
stores may be registered for safe de- 
livery for as low as 15 cents, where the 
article does not exceed $50 in value, and 
up to $1 for $1,000 valuation. 











Ores or a = 
Platinum Grain, ; 
Metals Nuggets, Osmium Rhodium 
(Platinum Sponge and and 
Countries Content) or Scrap Iridium Osmiridium Palladium Ruthenium 
United Kingdom..... 1,454 180 1,054 1,400 800 
OO” Saar Se 109 cae — 188 oa 
Sr See 5 3,452 3 ae 
0 Ie eee 2 ae = 
Total Quantities..... 2 5,015 180 1,057 1,588 800 
Total Vailues........ 55 $342,848 $50,853 $72,816 $49,045 $22,527 
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Loses Diamonds Worth 
$30,000 


Bandits Relieve Chicago Dealer of Gems 
While He Is Calling on Customers 


CHICAGO, Oct. 22.—Phil H. Winter. 
berg of P. H. Winterberg & Co., dia- 
mond dealer, with offices on the 11th 
floor of the Heyworth building, was the 
victim of bandits this morning while he 
was calling at the store of Samuel 
Schmidt, 1343 Milwaukee Ave. While 
Mr. Winterberg could give no definite 
estimate as to the amount of the loss, 
it is believed, that it may reach about 
$30,000. Inventory will be taken at once 
to determine the actual loss. 

Mr. Winterberg had displayed his dia- 
monds in the Schmidt store, and after 
putting his wallet back into his pocket, 
proceeded to make out a bill for the sale. 
While he was doing this two young men 
entered and with drawn revolvers or- 
dered Winterberg, members of the 
Schmidt firm and customers into a rear 
room. Here one of them pulled Mr. 
Winterberg’s coat aside, unbuttoned the 
flap over the diamond pocket and took 
the wallet. He asked if Mr. Winterberg 
had any more wallets on him and when 
he said “No,” they rushed all their vic- 
tims into a closed in porch and locked 
the door, making their escape. 

The bandits did not bother to take 
anything from Schmidt, nor the cus- 
tomers. 











Notes from Here and There 





H. W. Chapin has opened a new jewel- 
ry establishment on Main St., Danielson, 
Conn. 

Early one morning recently the win- 
dow in the store of Shapiro Jewelry Co., 
Roanoke, Va., was smashed by a thief 
who escaped with jewelry valued at 
about $800. 

The jewelry store of Jahnke & Co., 
Richmond, Va., has been moved back to 
707 E. Main St., after being located for 
five years on Grace St. The firm was 
originally situated on Main St., for 71 
years. 

The jewelry store of K. Manassian, 
524 Bergenline Ave., Union City, N. J., 
was seriously damaged by fire last 
week. It is understood that the blaze 
was caused by benzine used by the 
jeweler for cleaning purposes. 

Perry & Stone, jewelers, and opticians, 
New London, Conn., will move about 
Feb. 1, from their present quarters in 
the Bacon Block, 138 State St., to the 
store in the Plant building. The firm 
plans extensive alterations and improve- 
ments to the Plant building store. 

The Savitt Co., Inc., jeweler, New 
Haven, Conn., was granted articles of 
incorporation last week, placing the au- 
thorized capital at $75,000 of which 
$54,000 is paid in. The incorporators 
are: Robert R. Savitt and Anna L. P. 
Savitt, New Haven and Myra Phillips, 
New York. 
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The Small Merchant Will Survive 





There Is Still Room for Him, Says Head of Bureau of Foreign 
and Domestic Commerce, If He Renders a Real 
Service to His Community 


HE tendency toward mergers among 

manufacturing concerns and_ the 
growth in the chain store movement has 
led some observers to predict the 
eventual elimination of the small manu- 
facturer and merchant. The Department 
of Commerce holds no such belief, ac- 
cording to Dr. Julius Klein, director of 
the Bureau of Foreign and Domestic 
Commerce. In a foreword to a pamphlet 
just issued by the Department describ- 
ing practical aids in solving the prob- 
lems of the independent retail merchant, 
Dr. Klein says: 

“The resourcefulness and freedom of 
action of the individual will always go 
far toward offsetting the advantage of 
large-scale operations of the more com- 
plicated organizations. In fact, these 
characteristics are the most important 
factors in maintaining American busi- 
ness. 

“In the last analysis the independent 
merchant will maintain his place in pro- 
portion to the efficiency with which he 
performs his functions and renders a 
real service to the community. The man 
who is unwilling or unable to take ad- 
vantage of new methods or new develop- 
ments must, of course, risk ultimate 
failure, just as today the farmer who at- 
tempts to cut his grain with a cradle 
scythe could not hope to compete with 
the man who uses modern harvesting 
machinery. And so, too, with reference 
to the much discussed middleman there 
might well be less talk about eliminat- 
ing his entire calling and more consid- 
eration given to improving his methods 
and placing his operations upon a better 
economic basis as related to other dis- 
tributive processes. 

It is undoubtedly true that there are 
many individuals engaged in business 
today who are not fitted by training, 
experience, or ability to carry on that 
business successfully. Such individuals, 
whether affiliated with large or smal] 
business, always have failed ultimately 
and always will be eliminated through 
competition. But the vast majority of 
independent business men with native 
ability, with a willingness to work, to 
utilize new methods, and to take ad- 
vantage of new conditions, and with a 
reasonable margin of capital, have as 
great opportunities for success today as 
ever before—in fact, a greater oppor- 
tunity, because of the steady advance 
in our living standards and_ buying 
power. 

“For certain types of business the big 
concern has an undoubted advantage 
over its smaller competitor. But in those 
lines of merchandising where success de- 
pends mainly on taking advantage of 
changing trade opportunities, close, 
watchful contact with market condi- 


tions, and expert personal superinten- 
dence of operations, the small operator 
has many advantages over the large 
establishment. 

“The independent merchant who func- 
tions intelligently as purchasing agent 
for his community has a distinct oppor- 
tunity to render a real social service. 
The neighborhood grocer can introduce 
those elements of personal attention and 
service which are much appreciated by 
the consumer and which can not so 
readily be supplied by a vast, impersonal 
corporation. This implies, of course, no 
disparagement whatever of the latter. 
The principal innovation introduced 
by the large corporation is better man- 
agement and the recognized value of 
large-scale economies; but big business 
has no copyright on profitable methods, 
and mere bulk is by no means neces- 
sarily synonymous with efficiency.” 








Exports of Platinum During July 


WASHINGTON, D. C., Oct. 19.—Figures 
just announced by the Department of 
Commerce show that during the month 
of July platinum valued at $68,251 was 
sent out from this country. Of this 
amount $54,715 represented platinum 
ingots, sheets, wire, alloys and scrap, 
while the remainder of $13,536 was the 
value of the manufactures of platinum, 
except jewelry, exported during the 
month. 

The figures showing the amount and 
the countries to which the metal was 


sent follow: 
Ingots, Sheets, Manufactures 
Wire, Alloys of Platinum 
and Scrap Except Jewelry 
Fh 











Oz. Oz. 

Countries Troy Value Troy Value 
United Kingdom 604 $45,460 Ses gir 
CANAGA: 666 cess 9 661 198 $12,006 
Argentina ..... 16 1,094 20 1,53 
COMOMNOID. 66 ces) coe ear 
RUOMAGOP occas oss er 
BOGEN 5.60 cele & 100 7,500 
Total Quantities 729 Ae 218 - 
Total Values... ... $54,715 $13,536 








Business Records 





Petersen Bros. Co., Spokane, Wash., 
has assigned for the benefit of creditors. 

Frank Neldon conducting business as 
Neldon’s Watch Shop, Oregon City, Ore., 
has been levied on by the sheriff. 

The stock of Walter Kelly, Canton, 
Ga., has been levied upon under a dis- 
tress warrant for rent and has been sold. 

The Willis Gift Shop, Fairport, N. Y., 
has made an dssignment for the benefit 
of creditors. 

Gill’s jewelry store, Steubenville, Ohio, 
is offering 40 cents on the dollar in 
settlement of claims. 
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A receiver has been appointed for the 
Abgarian Co., Inc., Columbus, Ohio. 

Orville R. Yager, Pittsburgh, Pa., is 
reported to be in bankruptcy. ; 

An involuntary petition in bankruptcy 
has been filed against A. B. Clay, Mil- 
linocket, Me. 

Suits aggregating $650 have been 
entered against Harry S. Slade, McKees- 
port, Pa. 

Bell-McAfree Jewelry Co., Inc., Al- 
bany, Ga., has filed a voluntary petition 
in bankruptcy. 

The business of J. V. Carithers, Long- 
view, Wash., has been attached for over 
$5,000. 

O. C. Ingalls has been appointed state 
court receiver for H. H. Rubin & Sons, 
Columbus, Ohio. It is estimated the 
firm’s liabilities amount to $200,000. 

The firm of McClain & Waldron, 
Butler, Pa., is under levy by the sheriff 
for a rent claim of $750. A further 
levy of a note for $150 has also been 
placed upon it. 

Under an order issued by the Court, 
P. W. Ellis & Co., Ltd., Toronto, Ont., 
Canada, will be wound up. A perma- 
nent liquidator of the company will be 
named Oct. 29. 








Alleged “Switcher” Caught 





Man Suspected of Posing as Bootlegger in 
Trouble Arrested in Natchez, Miss. 


A man suspected of being one of the 
group which for several months has vic- 
timized jewelers in different parts of 
the country by posing as bootleggers in 
trouble and anxious to obtain a loan 
on articles of jewelry, was arrested at 
Natchez, Miss., according to information 
received in New York, several days ago. 
It is also understood that a second man 
has been taken into custody in Ohio. 

For several months, past, THE JEWEL- 
ERS’ CIRCULAR has published warnings 
calling attention to the operations of a 
band of swindlers who have been going 
around the country, posing as_ boot- 
leggers. Their usual method was to 
have one of their gang call on a local 
jeweler and inform him that he had just 
been arrested while promoting a_boot- 
legging enterprise and it was necessary 
that he immediately raise money. He 
would then remove a diamong ring from 
his finger or a scarf pin from his tie, 
which he would ask the jeweler to ex- 
amine. After looking over the ring or 
pin, the jeweler was generally requested 
by the supposed bootlegger to advance a 
loan of about $1,500. 

In several instances, jewelers have 
done this only to learn later that the 
man was an expert “switcher” and in- 
stead of getting the diamonds which he 
had looked at, received mountings set 
with glass. An endeavor is now being 
made to have the man arrested in 
Natchez identified as one of those who 
swindled jewelers by this scheme. 








Albren, Inc., credit jewelers, will soon 
open its new store at 282 Main St., New 
Britain, Conn. 
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A BRIDE DECIDES— 


and the JEWELER 
— provides 


CAN YOU SATISFY 
HER—always? 

















Mr. Dealer — your stock 
should contain this line, 
for it succeeds where other 
wedding rings fail to close 
the sale. With the circle of 
diamonds in heart-shaped 
settings you are able to sell 
different distinction and 
the deepest sentiment ever 
offered in wedding rings. 
Its richness, character and 
workmanship will gratify 
every bride. Diamond- 
Heart Wedding Rings rep- 
resent an established vogue 

















Diamond Heart Wedding Rings are 


attracting the better type " 
customer. Write for an in- Camis made up in 10% Iridium Platinum 
teresting catalogue. pre Paar either mounted or unmounted to order. 


THE DIAMOND-HEART COMPANY 


Makers of Jewelry Since 1907 


108 FULTON STREET NEW YORK 
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Arthur Marotti & Bro., formerly lo- 
cated at 106 Fulton St., have moved to 
new quarters at 1 Maiden Lane. 


The Newark Jewelry Finding Co. has 
moved its plant from 22 Green St., New- 
ark, N. J., to 94 Canal St., New York. 


Timothy Kantor, of Kantor Bros. 
Jewelry Corp., 37 Maiden Lane, re- 
turned Oct. 16 on the Ile de France, 
after a trip abroad. 


Morris Rosenfeld, importer and cut- 
ter of diamonds, 68 Nassau St., returned 
from abroad, Oct. 18, on the Homeric 
after a two months’ purchasing trip to 
the European diamond markets. 


Harry A. Stern, of L. Heller & Son, 
Inc., 15 W. 47th St., will sail next Sat- 
urday on the Majestic to spend about 
two months in Paris. The object of his 
trip will be to study the trend of the 
latest styles. 


Norbert Hoffman of Eichberg & Co., 
511 Fifth Ave., this city, who returned 
on the Berengaria, Oct. 5, after an ex- 
tensive buying trip abroad, left for 
Europe yesterday (Wednesday) on the 
Leviathan, to visit the diamond markets 
again. 

The Avon Watch Case Co., Inc., is an- 
nouncing to the trade that it has ac- 
quired the exclusive rights for the 
manufacture and sale of the products of 
Goldberg & Lubin, Inc., and that here- 
after all inquiries should be directed to 
the Avon Watch Case Co., 168 Miller 
Ave., Brooklyn, N. Y. 


Joseph D. Little, manager of the Ster- 
ling Silver Galleries of the International 
Silver Co., 15 Maiden Lane, delivered a 
lecture last Monday evening to the Art 
Department of the Women’s Club of 
Summit, N. J. His subject was “Silver, 
Ancient and Modern” and the talk was 
illustrated with lantern slides. 


M. Harris, jewelry auctioneer of 142 
Fulton St., is at the present time clos- 
ing out the stock of H. D. Fisher, Os- 
wego, N. Y. The store from which the 
sale is being made has been a jewelry 
store for 70 years and was previously 
owned by Wengler & Son. It is the inten- 
se of H. D. Fisher to enter the optica! 
eld. 

The Benedict Mfg. Co., Inc., East 
Syracuse, N. Y., recently opened its new 
local office at 366 Fifth Ave. The office 
in this city was formerly at 225 Fifth 
Ave. The new office has two rooms, 
fronting on Fifth Ave., and permits 
adequate space for the showing of the 
various lines. John L. Leslie is in 


charge and is assisted by F. L. Schutt 
and William Shilling. 


David Zimmern, importer of dia- 
monds, 20 W. 47th St., is calling atten- 
tion to the fact that he has received a 
settlement of his hold-up claim from the 
Great American Insurance Co., William 
H. McGee & Co., New York agents, and 
is taking this opportunity to commend 
them as well as his brokers, Pendleton 
& Berger, for the satisfactory and ex- 
peditious manner in which they handled 
his claim. 


The Chromium Engineering Corpora- 
tion with offices at 246 Fifth Ave., has 
recently added a new division to its busi- 
ness. Previously this corporation only 
handled the supervision and installation 
of chromium plating plants for manu- 
facturers and job shops. Now it will 
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also maintain and operate a large plant 
of its own for the convenience of the 
manufacturers who have chromium plat- 
ing work, but not in sufficient quantities 
to warrant operating their own plating 
plant. 


The regular monthly meeting of the 
Jewelers 24 Karat Club was held 
Wednesday afternoon, Oct. 17 at 3 p. m., 
at the rooms of the organization, 15 
Maiden Lane. President Willson was 
in the chair and routine business was 
transacted. The only report by officers 
was that of the treasurer, which gave a 
detailed statement of the expenses of 
the outing committee. Chairman Nie- 
meyer of the banquet committee, re- 
ported progress and an informal dis- 
cussion took place during which sugges- 
tions to the banquet committee were 
made. Secretary Ward reported one 
application for membership but no 
vacancies. 

The Gem Club of New York held its 
annual bowling tournament last Thurs- 
day evening at the Hermitage in Union 
City, N. J. This event, although always 
popular with the members, never before 
drew such an attendance and the rivalry 
for the various prizes was very keen. 
Preceding the bowling, the usual excel- 
lent dinner was served and an im- 
promptu entertainment was put on. 
“Gene” Simonson rendered several piano 
selections with the diners singing the 
songs they knew. A “round-table” dis- 
cussion of several phases of our business 
was next in order. “Jack” Rickard and 
“Gus” Schmidt were the leaders and 
some of the ideas and suggestions for 
bettering the business will prove of value 
to those attending. President Wirth 
then called the bowlers together and 
started them off on their various con- 
tests. The five man event, which was 
first on the card, was won by Poucher, 
Brennett, Rieg, Kennedy and Wirth. 
The two-man event went to Neale and 
Rieg, with Robinson and Waid, runners- 
up. Individual high for the tournament 
went to Waid. By the time the last 
event had finished most of the bowlers 
were glad to call it a day and the de- 
feated teams left swearing vengeance 
next year. The next meeting will be 
held on Nov. 15 in the Cavalry Club, 
Brooklyn. 

Ernest Pritchard has recently re- 
turned from Europe, having spent sev- 
eral months in England and France. He 





(Continued on page 85) 











THE JEWELERS’ CIRCULAR October 25, 1928 












CHATHA 
‘HENIX 


Natiojar BANS 
TRUst compANY 












Capital, Surplus and 
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Over One Hundred Years the Jewelers’ Bank 


A Bank’s Best Friend 
Is a Satisfied Customer 


Hundreds of Jewelry Merchants opened their first bank 
account here and are among our best friends today. 
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We Welcome New Business 


Main Office—149 Broadway 
Branches—Battery to the Bronx 
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; That National Banks have 
d complete trust powers is 
: not generally understood. 
1 The Federal Reserve Act 
: (as amended in 1918) en- 
ables National Banks to 
exercise full fiduciary 

powers. 
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SALMON P. CHASE, Secretary of the Treasury under LINCOLN 


Permanent Trust Service 
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partment, we serve in- 
dividuals as trustee, ex- 
ecutor, administrator, 
guardian. We serve cor- 
porations as registrar and 
transfer agent of stocks 
and as trustee for bond 
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make for stability and permanence. 


Large capital resources and a perpetual charter : New Thiel Alarm Watch 


THE # Neat, Reliable and Practical Pocket Watch 


CHASE NATIONAL BANK 
of the City of New York 


Two Convenient Branches: 


Capital and Surplus and Undivided Profits $107,000,000 


p issues. 
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The Biggest Value Ever Offered 


At Astonishingly Low Price 


An entirely new Traveling Alarm or Pocket Watch with radium 
enameled dials, no larger than the average size pocket watch. A 
Pocket Reminder or Bedroom Alarm, as well as a regular every-day 
watch. 

Write for Prices and Samples 
Stock carried in New York, also in Toronto, Canada Branch. 


THIEL WATCH CO. 


Geo. Borgfeldt & Co., Sole Distributor 
111-119 East 16th Street New York 
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Banking Service for the Jewelry Trade | 


financial and service resources of a great banking institution 


AMERICAN EXCHANGE IRVING TRUST COMPANY 
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E offer to jewelers the special facilities developed through years of 
intimate association with their business, together with al] the 
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will continue to be associated with May 
& Smiles, Inc., 665 Fifth Ave. 

A charter of incorporation has been 
granted to a concern known as the Novel 
Bead Co., dealer in beads and jewelry, 
with a capital of $25,000. 

The business of Lebrun & Lebrun, 
jewelers, this city, was incorporated at 
Albany, N. Y., last week with a capital 
of $100,000. 

Charles Gold & Bros., Inc., gold and 
platinum jewelry manufacturers, 7 W. 
45th St., have recently added 10 benches 
in their factory in order to handle in- 
creasing business. 

Joseph Rosenblatt, diamond importer, 
170 Broadway, will sail for Europe next 
Saturday on the Majestic going abroad 
on a purchasing trip to the diamond 
markets of Paris and Antwerp. 

A charter was issued at Albany, N. Y., 
to A. Mohel & Son, authorizing the con- 
cern to engage in the jewelry business 
in this city. The capital is placed at 
$10,000. 

Louis Hershey with Hinton & Co., Inc., 
importers and exporters of jewelers’ 
cuttlebone, etc., 248 Greenwich St., is 
leaving on an extended trip through the 
Middle West in the interest of his con- 
cern. 

Wallace W. Harwood of Schless-Har- 
wood Co., sailed for Europe yesterday 
(Wednesday) on the Leviathan. Mr. 
Harwood has gone to join the concern’s 
European representative, Herbert Weis- 
burger in Amsterdam. 

Isidor Goldstein of M. & I. Goldstein, 
48 W. 48th St., was a passenger on the 
Aquitania which docked in this city last 
Friday. Mr. Goldstein was on a pur- 
chasing trip and while abroad visited 
the diamond markets of Antwerp, Am- 
sterdam and Paris. 

The “Timeology Hikers” are planning 
to enjoy another walk, Saturday, this 
time to Staten Island. The hikers 
headed by Samuel Bernard, 516 Fifth 
Ave., will meet at 2.30 p. m., at South 
Ferry where they will board a boat 
going to St. George, Staten Island, where 
they will enjoy their weekly walk. 

Emil Bouret, well known retail jewel- 
er at San Juan, Porto Rico, was in New 
York last week, accompanied by his 
bride. Mr. and Mrs. Bouret returned 
to this country after a five months’ 
wedding tour abroad and have now gone 
back to Porto Rico. 

Judge Goddard has appointed Charles 
Monello receiver, under bond of $10,000, 
of Parillo & Boffalo, Inc., jewelry manu- 
facturers, 64 W. 48th St., against whom 
an involuntary petition in bankruptcy 
was filed Oct. 6. Liabilities are given at 
about $30,000 while assets total approxi- 
mately $10,000. 

Joseph J. Newman of Gold Seal Im- 
porters, 358 Fifth Ave., is sailing for 
Europe on Friday aboard the Majestic. 
While abroad, he will visit the firm’s 
factories in France, Austria and Ger- 
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many, where he will supervise the pro- 
duction of French steel, French leather 
and Vienna leather bags. Mr. Newman 
will be abroad for the balance of the 
year. 

Many friends in the trade are con- 
gratulating Stephen Varni of the Steph- 
en Varni Co., 15 Maiden Lane, on the 
recent appointment of his wife, Sadie 
E. Varni as Right Worthy District 
Deputy Grand Matron of the Second 
District of Manhattan, O. E. S. 

A steady increase in the demand for 
fine precious stones with a rapidly drop- 
ping supply is reported in this market, 
according to an announcement in the 
New York Times last Tuesday. The call 
is greatest for ring and brooch gems in 
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New 
Telephone Number 


The telephone number of 
the main office of THE 
JEWELERS CIRCULAR is 
now 


Penn 4291 


The down town office for- 
merly at 11 John Street has 
been closed. 








the larger sizes with rubies, emeralds and 
sapphires in sharp demand. Most of 
these stones are wanted in sizes not less 
than 10 carats, and there is also a call 
for emeralds for bracelets. In the semi- 
precious stones the demand at the 
moment is for fine aquamarines although 
other fine gems in this category are also 
selling. 








Death of John S. Schierloh 


John S. Schierloh, for many years 
connected with the Keystone Watch 
Case Co., and more recently city sales- 
man for A. L. Brown, 15 Maiden Lane, 
died suddenly Tuesday morning after a 
brief illness of about a week. His death 
is attributed to heart disease. Fun- 
eral services will be held Thursday eve- 
ning (tonight) at the residence of the 
deceased, 89 E. 32nd St., Brooklyn, inter- 
ment to follow at Brooklyn. 

A full obituary of Mr. Schierloh will 
appear in next week’s issue of THE 
JEWELERS’ CIRCULAR. 








Burglars entered the jewelry store 
of Frank DiLegos, 207 N. Salina St., 
Syracuse, N. Y., by prying open the 
rear door while Mr. DiLegos was out-of- 
town this week. The quantity of jewel- 
ry taken will not be known until a check- 
up has been made. 
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Beware of This Man 


Man Uses Forged Stationery of Newark, 
N. J., Concern to Get Diamonds 
on Credit 


Louis Ryberg & Son, 336 Mulberry St., 
Newark, N. J., report that some unau- 
thorized person is using their name and 
letterhead to get diamonds on credit or 
memorandum. They just learned that 
in the early part of August, this party 
obtained diamonds from J. Freudenheim 
& Sons, diamond dealers at 48 W. 48th 
St., New York city, bringing a letter- 
head which was a forgery of their sta- 
tionery. 

At the office of Freudenheim & Sons, 
the best description they could give of 
the man was that he was of medium 
height, had dark hair which was cut 
very short, blond complexion and ap- 
peared to be about 25 or 26 years old. It 
was further stated that the party in 
question might be described as being a 
little rough looking. 











Jeweler Disappears 





Receiver Appointed for H. H. Rubin, Who 
Departed from Columbus, Ohio, Leaving 
Liabilities of Over $100,000 

CINCINNATI, OHIO, Oct. 24H. H. 
Rubin, a partner in the firm of H. H. 
Rubin & Sons, wholesale dealers in dia- 
monds at Columbus, Ohio, has dis- 
appeared, and, one of the largest mer- 
chandise creditors together with the 
Columbus National Bank of Columbus, 
Ohio, who is also a large creditor, filed an 
action for the appointment of a receiver. 

Quite a number of the local diamond 
people are interested, and, on their be- 
half the designated attorneys for the 
members of the National Jewelers Board 
of Trade in this district have sent a 
man to Columbus, Ohio, to make a com- 
plete investigation. 

It is apparent that Mr. Rubin has 
dropped out of sight, as from all 
investigations made to date, nothing 
has been learned as to his present 
whereabouts. » Neither has the receiver 
for his business been able to locate any 
appreciable assets in the way of dia- 
monds, although just prior to his leaving 
he carried a stock of diamonds worth 
approximately $100,000. 

Mr. Rubin started in the diamond busi- 
ness about three or four years ago, and, 
from the investigations that have been 
made it appears that he gradually built 
up a good credit standing until the past 
few weeks. 

It is reported that his liabilities are 
somewhere in the neighborhood of $100,- 
000 to $200,000, and, the only assets 
available to the creditors at this time 
are about $5,000 in addition to accounts 
receivable. 








Miss Louise Montgomery, buyer and 
and manager of the silverware depart- 
ment of the Sterling & Welch Co., 1225 
Euclid Ave., Cleveland, Ohio, returned 
last week from an extensive buying trip 
in the East where she visited New York, 
Boston and Montreal. 










































SPT RGN TER ge EERE NNR RRR een ace Tee = hye see 





PoPUy 





SPENT Teer mare 








grat atte 


THE JEWELERS’ 





CIRCULAR October 25, 1928 








Establishea 
856 


; Banking | DIRECTORS 
In All Its Branches Charles Scribner 


ae a ih i 


<ul Pit Ht at if, } mi Fig Income. 


Vaults. 


CAPITAL, SURPLUS and 
UNDIVIDED PROFITS, $35,000,000 


NATIONAL PARK BANK 


SEVENTH AVENUE AND 32ND STREET 


and Travelers’ 
Credit issued; Correspondents 
in all principal Cities in the 
World. Foreign Exchange 
ss bought and sold. 
aiid and Personal Trusts; Safekeep- 

if ing of Securities; Collection of 
Investment Service 
for Customers. Safe-Deposit 


Commercial 


an 


‘ie 


of NEW YORK 


214 BROADWAY 


Uptown Branches 
Park AVENUE AND 46TH STREET 


To Be Opened in 1928 
Madison Avenue and 26th Street 
Broadway and 74th Street 


Richard Delafield 
Francis R. Appleton 
Cornelius Vanderbilt 
Gilbert G. Thorne 
Thomas F. Victor 

John G. Milburn 
William Vincent Astor 
Joseph D. Oliver 
Lewis Cass Ledyard, Jr 
David M. Goodrich 
Eugenius H. Outerbridge 
Kenneth P. Budd 
Frank L. Polk 

George M. Moffett 
James Forrestal 
Charles S. McCain 
Thomas I. Parkinson 
Harvey C. Couch 


Corporate 



















Rings You Will Be Proud to Sell 


ALL PROFIT 


NO STOCK TO CARRY 





Carry one initial ring as sample. ‘ 
Electros Free 
2 DIAMONDS 4/100 each 


ly 

Wy Green or White Gold 

2, Ze . 

~.— Same Price 

c Order on five days’ memo. when 

g “A To you have a sale in sight. Orders 
(we $25.00 filled same day received. 

No. 6517 All emblems and initials en- 

No. 6183 Crusted on ruby and onyx on 
Without hand at all times in every finger 

Diamonds size, 

=a AO me Retail Display Sablon . Cords ~ your 

ee rade a ndow in ori colors free upon 

@uarantoes you gcauine diamonds panned. ™ 2 


6919—To retail $30.00 Fi" 


Fine, dark, genuine amethyst—14K white 
gold—genuine seed pearls, strung on a 
strong wire. Fully guaranteed. 

This style ring can also be had in larger or 
smaller size stones including sircons, topaz, 
opals, rubies, golden sapphires, Ceylon sapphires, 
cameos, double head cameos, crystal emeralds 
and crystal sapphires. 

Also be had with ‘eee Stones 18/13 oval, 
all colors, $9.50 list: 


6746—$23.50 List 
HEAVY SHANK 


Genuine one piece, three color, double 

head cameo. Belais white gold (also 

in green gold) 6746—$23.50 List. 

Next size larger stone, $2.00 additional 

BUFFALO JEWELRY MFG. CO. 
y “The Mail Order House to the Jewelry Trade” 

Exact Size 501 Washington St. Buffalo, N. Y. 











WE CARRY A FULL LINE OF SEMI-PRECIOUS 

Rose Quartz STONE NECKLACES Ceyotal 

Carnelian At Low Prices Jade 
And a complete line of other stones. 


LA VIE PEARL CO. 


Tel. Cortlandt 0650 New York City 


65 Nassau St. 











“Chan, ..1¢ Ring’”’ 
Patented U. 8. A. 


19 MAIDEN LANE 


KLASS & CO. 


Manufacturing Jewelers eit : 
Platinum Mountings, Wedding Ringe nee oa 


and Special Orders 
Tel. John 5892 NEW YORK 














Something New for the Jewelry Trade 


SMOKERS’ SETS 


Best briar pipes with amber or hard rubber mouthpieces, real amber 
holders ; 14) Kt. gold mounted and guaranteed lighters, tm beautiful 


cases—Splendid for gifts. 
Phone or Write for Salesmen to Show Samplee 
M. ROSENBLUM 


83 Mercer St. — Canal 7603 — New York City 
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The Protection Ring Guard 


For thin rings get our num- 
ber 0. It is a new addition 


to our regular sizes. 
The Lion Safety Pin Clutch Co. 
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Providence 


The Pearl Repairing Co., 212 Union 
§t., is being conducted by Theresa Taus- 
sig and Mary E. Brogan, according to 
jnformation filed at the city clerk’s office. 

A fire in a building at 21 Hospital St. 
belonging to the Imperial Knife Co. 
caused considerable excitement but slight 
damage early the other morning. 

Mollie Feingold has filed a statement 
at the city clerk’s office that she is the 
sole owner of the Globe Watch Repairing 
Co., 286 Westminster St. 

The Camp Mfg. Co., 19 Calendar St., 
js owned and conducted by Samuel Jones 
of 17 Starkey Ave., Attleboro, according 
to his statement filed at City Hall here. 

Sammartino & Sanchirico Co. who re- 
cently removed from 199 Eddy St., are 
now settled in their new quarters at 38 
Friendship St. 

Maurice J. Karpeles et ux have given 
a mortgage for $10,000 to the Union 
, Trust Co. on a tract of land with build- 
ings on the northerly side of Lexington 
Ave. 

The case of the United Lapidary & 
Setting Co. against the Market Jewelry 
Co. was heard in the civil session of 
Sixth District Court last week before 
Judge Ruekert and judgment for the 
plaintiff for $85 and costs was entered. 
- Miss Annie Burnett for several years 
in the office of the Gorham Mfg. Co. 
where she was very much esteemed, died 
at the Rhode Island Hospital last Sun- 
day afternoon following an abdominal 
operation. 

The monthly meeting of the directors 
of the Manufacturing Jewelers’ Board 
of Trade was held at the Turks Head 
Club on Friday afternoon, President 
Ellis W. MacAllister presiding with a 
good attendance. Routine business was 
transacted, and the applications of sev- 
eral concerns favorably considered. 

The sheriff sale of the stock, fixtures 
and eontents of the manufacturing 
jewelry establishment of George L. Vose, 
inc., 86 Page St., which was announced 
to be held..Friday, Oct. 19, by virtue 
of an order issued from the Sixth Dis- 
trict Court on a judgment in favor of 
the W. A. H. Wells Finding Corp., was 
postponed one week. 

The stock, tools, fixtures and other 
property of the Monat Jewelry Co. were 
sold at constable’s sale on Thursday, 
Oct. 18, at the premises, 25 Fountain St., 
by virtue of an order issued from the 
Sixth District Court on a judgment in 
favor of George M. Baker. The prop- 
erty was sold in small lots to different 
purchasers. 

Funeral services for Thomas E. A. 
Heaven, who died Sunday, Oct. 14, were 
held Wednesday. afternoon, Oct. 17, at 
the home of his son-in-law at Meadow- 
view. Mr. Heaven was a native of Eng- 
land but came to this country as a young 
man and in the early ’80s entered the 
employ of the Gorham Mfg. Co. After 
some 35 years’ service with that concern 
he retired some eight years ago. Be- 
sides his widow, he is survived by one 
son and one daughter, 
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Joseph Usavick, giving his age as 19 
years, who according to his alleged con- 
fession “went through $2,927 in two 
months” and kept out of the clutches 
of the police of this city for nearly 
three years, pleaded nolo to the charge 
of theft of the money from Caesar 
Misch, Inc., by whom he was employed 
as a messenger boy, when he was ar- 
raigned before Judge Walsh in Superior 
Court on Monday morning. The youth 
had been in jail since his capture on 
Oct. 13 at the home of a sister in default 
of $10,000 bail, and was recommitted to 
jail to await sentence Nov. 19. 

Gideon Bradford, a lineal descendant 
of Governor Bradford of Plymouth 
Colony and for a number of years an 
expert journeyman jeweler, died Satur- 
day at the home of a daughter in Ger- 
mantown, Pa., where he had made his 
home since December, 1926. He was in 
his 82nd year. Born in Woonsocket, 
R. I., in 1847, he came to Providence as 
a young man and learned the jewelers’ 
trade with Grant & Quayle, with whom 
he remained until the firm gave up busi- 
ness. After a clerkship with the loca! 
railroad office he accepted a clerkship in 
the tax assessors’ department of the city 
where he continued until his retirement. 

Among the jewelry buyers who were 
reported in this city and vicinity the 
past week were the following: Joseph 
Crawford of Crowley, Milner & Co., De- 
troit, Mich.; Mr. Weinstock of Cohen & 
Weinstock, New York city; Mr. Lesser 
of Samstag & Hilder Co., New York 
city; Mr. Arnstein of Arnstein & Lande, 
New York city; Arthur Caro of Ben 
Felsenthal Co., New York city; Joseph 
Mayer of A. Steinhardt & Bro., New 
York city; Mr. Schnitzer of the Regina 
Jewelry Co., New York city; S. Schem 
of Wolff Bros. & Co., New York city; 
Mr. Kind and Mr. Balk of S. Kind & 
Sons, Philadelphia; Mr. Kaskell of D. 
Lisner & Co., New York city; Mr. 
Wolther of the Enterprise Novelty Co.. 
New York city; Mr. Connon and Mr. 
Mayhew of J. L. Hudson Co., Detroit. 

What is believed to be the most un- 
usual studio in the world, and the only 
workshop made from an American silo. 
is under construction by Erik Magnus- 
sen, a Danish artisan and silversmith, 
at his home on Scituate Ave., Cranston. 
Carrying out his idea of industrialistic 
art, the Danish entrepreneur is remod- 
eling a 50-foot silo, formerly on the old 
Bowen farm near his new home, and 
when work is completed, the unusual 
structure will resemble nothing so much 
as a minature New York skyline. The 
studio will be connected with Mr. Mag- 
nussen’s new home by a small vestibule, 
and its interior will be furnished in a 
style entirely unique for this country. 
Although by occupation a silversmith at 
the Gorham Mfg. Co.’s plant a Elmwood, 
Mr. Magnussen, the descendant of a 
Danish admiral, has made the building 
of modern furniture his hobby. 

Utilized in the manufacture of jew- 
elers’ precision tools in Providence for 
many years, a gear-driven hand planer, 
built in 1870, was shipped the past week 
to Henry Ford’s museum at Dearborn, 
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Mich., by Joseph E. Kelley, veteran 
power engineer of the Ostby & Barton 
Co.’s manufacturing jewelry plant on 
Richmond St. Speaking of the shipment 
Mr. Kelley states that he had acquired 
the machine from his employers some 
time ago and then wrote to the Ford 
agents at Dearborn, giving a description 
and history of it. A letter was received 
a few days ago from the motor mag- 
nate’s secretary requesting the shipment 
of the machine immedately. Mr. Kelley 
has been actively engaged during the 
past few years in locating machinery 
specimens for the Dearborn museum 
and the hand planer is the fourth article 
which he has sent to Mr. Ford from this 
city. The planer, Mr. Kelley explains, 
was made by the L. D. Colony Rivet 
Works in New York city in 1870. 

Mrs. Martha Rodenberg, wife of 
Milton S. Rodenberg, president of the 
M. S. Rodenberg Co., manufacturing 
jewelers, died Saturday afternoon at the 
Jane Brown Hospital here after an ill- 
ness of many weeks. She was a cousin 
of Adolph S. Ochs, publisher of the New 
York Times. A brother, Joseph Rosen- 
zwieg and a sister, Mrs. Julia Crohn, 
both of New York were at her bedside 
when she died. Mrs. Rodenberg was 
born in New York city and lived there 
until last March, when her husband who 
has been in business here as a manufac- 
turing jeweler for the past 30 years, 
moved to Providence. Besides her hus- 
band, she leaves two children, Jerome J. 
Rodenberg, secretary-treasurer of the 
M. S. Rodenberg Co., and Miss Alma L. 
Rodenberg. The deceased was a member 
of the Sisterhood of Temple Beth-Israe! 
and the Council of Jewish Women, both 
New York organizations. Funeral ser- 
vices were conducted Sunday afternoon 
and burial was in Mount Hope Cemetery, 
Westchester, N. Y., Monday. 


Buffalo 


Theodore Lipp, formerly with Fred 
Dorn, and later with James K. Thomp- 
son & Son Co., has joined the T. C. 
Tanke organization as manager of the 
watch department of the uptown store. 

Among the retail jewelers from out 








‘of town visiting the wholesale trade here 


last week were: E. H. Kleiderlein, 
Bradford; O. C. Blount, Lockport, and 
A. D. Bliss, Albion. 

Louis Goldman of Chicago and Elmer 
E. Finck of Buffalo, assignees of Bray- 
ton’s, Inc., on Thursday, Oct. 18, sold 
the stock, fixtures and good will of the 
business to J. L. Art & Co. of Chicago, 
who will conduct the business, for the 
present at the old location, 599 Main St. 
The splendid reputation of Brayton’s, 
coupled with the stock of high grade 
merchandise, attracted many interested, 
prospective buyers. The sale of the 
business was conducted by Alfred M. 
Saperston of the law firm of Saperston, 
M’Naughton and Saperston, who were 
the attorneys for the assignees, in com- 
pliance with an order, and under the 
direction of Hon. F. Bret Thorn, special 
county judge of Erie County. 
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Attleboro 


Mr. and Mrs. Warren H. Watson have 
returned from an automobile trip through 
the Adirondacks. 

Mr. and Mrs. Harold Blake spent the 
last few days and the week-end at their 
summer home at South Dennis, on Cape 
Cod. 

Raymond W. Robinson, western repre- 
sentative of L. G. Balfour Co., was 
married here last week to Miss Rachael 
W. Orr. 

Among the local exhibitors at the Bay 
State Manufacturers’ display at the 
Copley-Plaza, Boston, last week, was the 
S. O. Bigney Co. showing gold chains 
and novelties. 

The Mason Box Co. Bowling League 
opened its season the past week with 
two matches on the Anawan alleys. In 
the first game the Printers won all three 
strings from the Office Help and in the 
second event the Stayers scored a simi- 
lar victory over the Cutters. 

The Massachusetts State Department 
of Labor and Industries, through the 
Division of Statistics, issued an an- 
nouncement last week that, according to 
data collected in connection with the 
census of manufactures for the year, 
1927, the total number of manufactur- 
ing establishments in operation in the 
city of Attleboro during that year was 
139. A total value of all the products 
manufactured in this city was $28,799,- 
791 of which jewelry, valued at $16,909,- 
528, constituted 58.7 per cent. Other 
leading products manufactured in Attle- 
boro during 1927 were cotton goods; 
silversmithing and silverware and tex- 
tile machinery. The average number of 
wage-earners employed in all manufac- 
turing industries was 5540 of whom 2721 
or 49.1 per cent were employed in the 
manufacture of jewelry. The _ total 
amount paid in wages during that year 
was $6,916,847 of which the wage earner 
employed in the manufacture of jewelry 
received $3,579,077 or 51.7 per cent. 











New England 


Richard R. Dorrance has filed a trade 
certificate as proprietor of the Oriental 
Jewelry Co., 108 Dudley St., Roxbury, 
Mass. 

H. W. Chapin has opened his new jew- 
elry store on Main St., Danielson, Conn. 
The establishment is entirely equipped 
with new merchandise, new fixtures and 
new electrical display schemes. 

The Hapgood Jewelry Store in Lamb’s 
Block, Orange, Mass., has been sold to 
Herbert C. MacDonald of White River 
Junction, Vt. Mr. MacDonald was asso- 
ciated with the Waltham Watch Co. for 
several years and was also buyer for a 
wholesale jewelry concern. 

The Sterling Clock Co., which has been 
in operation at Meriden, Conn., since 
1926, is to close its plant. The company 
has been purchased by the Western 
Clock Co., and the entire equipment of 
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the Meriden plant will be moved to 
LaSalle, Ill., where the main factory of 
the concern, is located. 

Morris Keller, who from 1906 to 1923, 
conducted a jewlry shop at 153 Main st., 
Springfield, Mass., has returned to that 
city to open a new store at State and 
Main Sts. He will have much larger 
and more elaborate quarters to afford a 
comprehensive showing of all jewelry 
lines. During the past five years Mr. 
Keller has traveled extensively. 

Mr. and Mrs. Eugene G. Harris, who 
have been residents of Concord, N. H., 
for the past 36 years, recently observed 
their golden wedding anniversary at 
their home, 16 Valley St., Concord, and 
were the recipients of many gifts, in- 
cluding a purse of gold, and messages of 
congratulation. Mr. and Mrs. Harris 
were married at Corinth Corners, Vt., 
by Rev. M. R. Willis. Mr. Harris holds 
a responsible position in the Durgin divi- 
sion of the Gorham Mfg. Co., silver- 
smiths, Concord, with which concern he 
has been affiliated for the past 18 years. 

Alfred T. Howarth, 7 Hampton St., 
Worcester, Mass., a manufacturing jew- 
eler, was found guilty in the Superior 
Court at Worcester on Oct. 19, of operat- 
ing an automobile so as to endanger the 
public and was sentenced by Judge David 
F. Dixon to serve a year in the House 
of Correction and to pay a fine of $100. 
His automobile hit and fatally injured 
Thomas Gilliat, 67 years, on Pleas- 
ant St., Worcester, last August. At first 
Howarth denied to the police that his 
machine had been involved in an acci- 
dent. 

Edwin R. Partridge, well known for 
his manufacture of hand-painted jew- 
elry, died at the Cambridge Hospital, 
Cambridge, Mass., on Oct. 17, following 
an illness of heart disease. He was 68 
years old. His residence has been in 
Wakefield, Mass., for many years. Mr. 
Partridge was first treasurer of the 
Wakefield, Y. M. C. A. For many years 
he was superintendent of the Baptist 
Church Sunday school, and had been 
deacon of the church for the past 15 
years. He was also connected with the 
Youths Companion magazine over a pe- 
riod of four years. He is survived by 
his widow, Addie E. Partridge, and two 
daughters and a son. 








North Attleboro 


Henry Bergeron with R. Blackinton 
& Co., died at his home in Park St., last 
Saturday evening and is survived by his 
widow and one daughter. 

John McGuckin, a polisher in the em- 
ploy of the Jewelers’ Cutlery & Novelty 
Co., met with a painful accident the 
other day while polishing a knife which 
slipped and severed one of the blood 
vessels of his hand. It required three 
stitches to close the wound. 

Charles Whiting, former superintend- 
ent in the jewelry manufactory of the 
L. E. Freeman Co., has returned to 
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town after spending the summer at his 
country place at Warren and has taken 
a position with the Excel Rosary Co, 
This concern, which took over the plant 
and equipment of the Doran, Bagnall Co., 
has progressed steadily during the past 
year and reports doing a brisk business, 
William Miller, salesman for the con- 
cern, has just returned from a business 
trip through the West and received a 
number of large orders. 








Lancaster 


The Kay Jewelry Co. is celebrating 
its 14th anniversary of the founding 
of the organization and the 32 stores 
throughout the country, including the 
one located at 10 N. Queen St., are hay- 
ing special sales on all merchandise. 
The Kay organization has stores located 
in principal cities from Boston, Mass., 
to Oakland, Cal. 

The following out of town jewelers 
were recent callers on the local trade: 
William Holland of the firm of Bailey 
& Holland, Uniontown, Pa.; C. D. 
Hamric with George L. Parker Jewelry 
Co., Rocky Mount, N. C.; B. B. Billmyer, 
Marietta, Pa.; Floyd Glenn, with Mark 
L. Trone, Hanover, Pa.; Calvin N. New- 
roh, Washington, D. C.; and William J. 
T. Jones, Huntingdon, Pa. 











Rochester 


Among out-of-town jewelers visiting 
Rochester last week were R. Fassett, 
Palmyra; Claude Fassett, Williamson; 
H. Howard, Syracuse, and John Wilson, 
Syracuse. 

Advertisements in a daily newspaper 
last week announced that Fisher’s, Inc., 
Rochester link in a retail jewelry chain 
with headquarters in Buffalo, had lost 
its lease at 318 Main St. E., and would 
stage a sale to clear stock. 

E. J. Scheer, head of the retail firm 
bearing his name at 259 Main St. E., 
is on his way back to Rochester from 
California where he went after attend- 
ing the American National Retail Jewel- 
ers Association convention at Dallas, 
Tex. 

Members of the Rochester Retail 
Retail Jewelers Association conducted 
their monthly business meeting last 
Tuesday under direction of Charles P. 
Coster, president, retailer, 1519 Lake 
Ave. Routine discussion occupied the 
entire period. 

Berson & Marine, wholesalers, Central 
building, will present a different front 
to customers next week with an enlarged 
display room, new fixtures and re- 
arranged stock. Two walls were knocked 
out, shortening the stock room and en- 
larging display room floor space. New 
cases and tables were added. The alter- 
ations were made chiefly to provide more 
space for displays of silverware, hollow- 
ware and gifts. The firm reports busi- 
ness brisk. 
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Chicago Notes 


“Billy” Thomas, of the Weigle & Rose 
Co., is making a business trip through 
his northwestern territory and will be 
away for a few weeks. 

Ed. Moore, manager of the Chicago of- 
fice of the R. F. Simmons Co., returned 
this week from Cary, IIl., where he spent 





‘a few days visiting with friends. 


Frank D. Newburger, representing 
Leach & Miller Co., and Kasper & Esch, 
left last Wednesday for Martinsville, 
Ind., to spend a week there enjoying a 
much needed rest. 

David G. Hay of the Traub Mfg. Co., 
with headquarters in the Columbus 
Memorial building, is making an ex- 
tended business trip through the North- 
west. 

“Bob” Friend, 31 N. State St., just 
completed a business trip through 
Illinois, and after spending a week in 
Chicago left on an extended trip through 
Wisconsin. 

W. V. Bressman of the Sessions Clock 
Co., traveling out of their Chicago offices 
at 5 N. Wabash Ave., left last week on 
an extended business trip through the 
West and Southwest. 

Charles A. Bartling, of the Towle Mfg. 
Co., and Mrs. Bartling, left recently on 
a motor trip to Madison, Wis., and the 
Twin Cities. Mr. Bartling is combining 
business with pleasure. 

George H. Thomas, manager of the 
Chicago office of the Saart Mfg. Co., re- 
turned home Saturday from the North 
West where he spent 10 days calling on 
the trade. 

Lorin C. Lossau, representative for 
the Hart Jewelry Co., is making a busi- 
ness trip through Wisconsin, calling on 
the retail trade. He will be gone for 
at least two weeks. 

Harry M. Marks, manager of the 
Chicago office of the New Diamond 
Point Pen Co., 31 N. State St., is leav- 
ing this week on his fall trip through 
the East. Mr. Marks will be away for 
about three weeks. 

In the matter Read & Dahir, 
Louis Goldman of Goldman, Allshouse & 
Healy, trustee, is paying the first divi- 
dend of 10 per cent to creditors. Mr. 
Goldman states that he expects to pay 
another dividend of 10 per cent in about 
60 days. 

The engagement of Miss Leonora 
Goldman, to Harry Kotler, was an- 
nounced last week by the parents of the 











bride-to-be. Mr. Kotler is well known 
in jewelry circles on account of his con- 
nections with Emil Braude & Sons, as 
their representative. 

W. F. Fleek, of Juergens & Andersen 
Co., left last week on a business trip 
through Missouri and the South West, 
while Richard D. Fleek has left on an 
extended trip through the East. Ted 
Tracy, also of this concern, is making 
a trip through his southern territory. 

Harold Brant, jewelry buyer for the 
J. M. Bennett Co., wholesale jeweler at 
Minneapolis, accompanied by his brother, 
Lloyd Brant, returned home last Thurs- 
day after spending a few days in Chi- 
cago attending the funeral of their 
father. They have the sympathy of the 
trade in their bereavement. 

E. M. Howes, formerly of Howes Bros., 
Clinton, Iowa, and now living in Cali- 
fornia, spent some time in Chicago last 
week visiting with many of his old ac- 
quaintances on his way to Clinton, where 
he will spend some time with friends. 
Mr. Howes is accompanied on this trip 
by his wife. 

Rudy Adams, who was formerly with 
Bredel & Co., and the C. H. Knights- 
Thearle Co., both of Chicago, and who 
has been well known to the retail trade 
for a good many years, is now associated 
with the Manheimer Watch Co., as city 
salesman. He will represent this con- 
cern in Chicago and surrounding terri- 
tory. 

Richard Seligmann of the Seligmann 
Jewelry Co., wholesalers, at Seattle, 
Wash., left Chicago last Thursday for 
his home. Mr. Seligman has_ spent 
several weeks in Chicago and the East, 
visiting with his mother and many 
friends and looking over the markets. 
He makes this trip about twice a year, 
and always combines business with 
pleasure. 

Lowell E. Jackson, who for the past 
five years was associated with M. A. 
Mead & Co., is now connected with the 
sales department of the Manheimer 
Watch Co. of this city. “Jack” as he is 
affectionally known to members of the 
trade, is calling on the trade in the 
States of Illinois, Indiana, Iowa, Mich- 
igan and Missouri. He has the well 
wishes of his friends in this new venture. 

Among the Eastern manufacturers’ 
representatives, that spent the past week 
in Chicago calling on the trade were: 
Charles Snedecker, of Braunstein, Schon- 
cite & Morse, Inc., New York; William 
Buhl, of Buhl, Peer & Keefe, New York; 


David Schwab, of the LaSalle Mfg. Co., 
New York; Arnold Belais, of H. & E. O. 
Belais, New York; E. J. Cahn, and wife, 
of Untermeyer, Robbins & Co., New 
York; J. G. Flatau, of the Charles 
Keller & Co., New York. 

Carl L. Loeb received the sympathy 
from his many friends in the trade last 
week on account of the death of his 
father, Isaac Loeb. Mr. Loeb passed 
away at the home of his son, Carl, 611 
Gary Place, Chicago, on Monday, Oct. 
15, in his 86th year. Funeral services 
were held on Wednesday from Berz’s 
Chapel, and interment was at Rosehill 
Cemetery. Carl L. Loeb is associated 
with I. Schwartz, wholesaler, 29 E. 
Madison St., as their southern repre- 
sentative. 

The Edgewater Beach Hotel was the 
scene of the beautiful wedding party of 
Miss Marion Spies and Leon Sheasby of 
Chicago. The event took place on Wed- 
nesday, Oct. 17 at 8:30 p.m. More than 
100 relatives and friends witnessed the 
ceremony and remained for the dinner 
and dance. Mrs. Sheasby is the daughter 
of Mr. and Mrs. Richard Spies of Spies 
Bros. Mr. Sheasby is Chicago district 
manager for the Atwater Kent Co. Fol- 
lowing the reception the couple left on a 
two weeks’ honeymoon trip through the 
west. 

On Friday evening of last week the 
Chicago Optometric Society held its 
regular business meeting and annual 
election of officers, at the meeting rooms 
at the Congress Hotel. The following 
officers were elected for the ensuing 
year: Otto Englemann, 5405 N. Clark 
St., president; George Rose, who served 
as secretary for many years, vice-presi- 
dent; A. E. Norbury, 4754 W. Wash- 
ington Boulevard, secretary and George 
Bare, treasurer. Several changes were 
made in the constitution and by-laws, 
and plans for the coming year were 
made. 

Mrs. Etta Scott Koch, who has been 
identified with the jewelry industry for 
many years, the past five years being 
associated with Trachtenberg & Pritz- 
ker, Inc., 39 S. State St., passed away 
last Thursday afternoon at the Jackson 
Park Hospital from injuries she received 
when run down by an automobile. Mrs. 
Koch, was returning home from the of- 
fice about a week previous, and not see- 
ing an approaching automobile attempt- 
ed to cross the street at 69th and Perry 
Ave. Mrs. Koch, was recovering very 
nicely and sat up on Thursday afternoon 
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to read a paper. A lung hemorrhage 
‘caused her death, this was due to a 
‘broken rib that had punctured the lung. 
‘She is survived by her husband Theodore 
and one sister. Funeral services were 
held on Saturday, Oct. 20, from her late 
home, 6947 Perry Ave., and burial was 
at Mount Greenwood Cemetery. 

Herbert Koppel, manufacturers’ rep- 
resentative, with headquarters at Omaha, 
Neb., spent the past week here visiting 
with the trade in the interest of the lines 
he represents. 

The name of Morey Friedman should 
have been included in the list of charter 
members of the National Jewelry Auc- 
tioneers Association which was previ- 
ously published. 

Robert Johnson, colored, sneak thief, 
arrested by the police a week ago, when 
he and his accomplice, Percy Clay, were 
robbing a furniture store, was _ sen- 
tenced to St. Charles, IIl., to serve at the 
Juvenile Home until he was 21 years of 
age. He is now 15 years old. Percy Clay 
‘was held for the Grand Jury under 
$7,500 bonds. Both of these men con- 
fessed to sneak thefts, victimizing A. W. 
Johanson & Co. and Olsen & Ebann. 

M. S. Taube, Chicago manager for L. 
Heller & Sons Co., returned to Chicago 
last week minus two new sample cases, 
from a business trip to Kansas City. 
Mr. Taube was at the Muehlebach Hotel 
in Kansas City, and left his grips in his 
room while he went for breakfast. When 
he returned he found someone had en- 
tered the room and walked off with the 
grips. They contained his new sample 
line and the loss amounts to about 
$1,000. 

Mrs. Esther Peacock, 82 years old, a 
Chicago resident for 76 years, died last 
Wednesday at her home, 1839 South 
Troy St. Her husband, Elijah Peacock, 
who died 15 years ago, established the 
metal manufacturing concern at 115 S. 
Clinton St., and was a cousin of C. D. 
Peacock, founder, of C. D. Peacock, Inc., 
one of Chicago’s oldest retail jewelry 
firms. For five years after their mar- 
riage, Mr. and Mrs. Elijah Peacock re- 
sided above the first Peacock store at 
Randolph and Franklin Sts. Funeral ser- 
vices were held on Friday in the home 
and burial was at Graceland Cemetery. 

There was a very large attendance at 
the first fall monthly luncheon meeting 
of the Chicago Jewelers’ Association, 
held at the Palmer House last Tuesday. 
Six past-presidents of the organization 
were among those attending. Most of 
the routine business was dispensed with. 
President H. Paul Juergens, recently 
elected, and presiding for the first time, 
was given an ovation. Announcement 
was made by Harry Radix, chairman of 
the social relations committee, that the 
annual banquet will be held at the Pal- 
mer House on the evening of Thursday, 
Jan. 17, 1929. William Alvin Dudley, 
managing director of the Greater Cen- 
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tral District Association, was then pre- 
sented and talked at length about the 
achievements of Chicago and the pros- 
pects of the World’s Fair to be held here 
in 1933. 

The last issue of THE JEWELERS’ CIR- 
CULAR, published under the heading 
“The Fight Against Crooked Bank- 
rupts,” a story of the indictment of 
Harry E. Kaplan on a charge of con- 
cealing his assets from his trustee and 
receiver in bankruptcy. In this, credit 
for the prosecution was given to the 
Credit Protection Department of the 
National Association of Credit Men, but 
it should also have been stated that in- 
formation on which the indictments 
were eventually based, was obtained 
during the course of examination before 
the referee in bankruptcy conducted by 
the local attorney of the National 
Jewelers Board of Trade, J. M. Braude 
working under the general supervision 
of Herbert A. Wolff of Greenbaum, 
Wolff & Ernst, the general counsel, the 
case being prosecuted as a result of an 
appropriation from the Fighting Fund 
of the Board. The conviction of the 
Schrager brothers which was affirmed 
Oct. 3 by the United States Court of 
Appeals was also brought about through 
the work of the Board. 








Detroit 


Conrads is the name of a new retail 
jewelry store to be opened shortly at 119 
Michigan Ave. It will have new mer- 
chandise and fixtures and it is planned 
to make it one of the finest shops in its 
particular locality. 

Anthony Ruck of the E. H. Pudrith 
Co., died at a Detroit hospital on Oct. 12, 
the funeral being held on Oct. 15. A 
short time ago he was forced to undergo 
an operation for appendicitis. He failed 
to recover his strength and finally penu- 
monia set in, the end coming soon after. 
Deceased was a young salesman and 
much esteemed. 

Charles E. Byrd, secretary of the Re- 
tail Merchants’ Association, furnishes 
the following business review for 
September: “The pulse of September’s 
business in the retail stores of the city 
as indicated by the returns that we 
have received on the volume of business 
in the different stores seems to be accel- 
erating nicely. The very noticeable in- 
creases in some of the lines over the 
percentage of increases for recent pre- 
vious months is most satisfactory. In 
the department store group we find in- 
creases for September that are almost 
100 per cent above the average increase 
in volume of business for the fiscal year 
to date. Several other divisions are 
showing better increases in the volume 
of business than for the last few months 
although not as decided gains as in the 
department store field. The few stores 
that show decreases for the month and 
one or two that are showing decreases 
for the fiscal year to date indicate that 
September’s business brought them an 
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increase which, if it can continue, wil! 
bring them out of the red before the 
year is over.” 








St. Louis 


The Drosten Jewelry Co. has removed 
from the ground floor store at the 
southwest corner of Ninth and Olive 
Sts., to new quarters on the second floor. 

Hermann Kesser jeweler, at Jefferson 
Ave. and Franklin, has recently bought 
the stock and fixtures of the Wellston 
Jewelry & Optical Co., and will, operate 
both places, the latter being located at 
6206 Easton Ave. 

The new store of the Aronberg 
Jewelry Co., at Sixth and St. Charles 
Sts., is expected to open for business 
by Nov. 1. A handsome front is being 
installed in the altered building and the 
interior of the store will contain a num- 
ber of novel features. 

A number of the members of the re- 
tail jewelry trade of Chicago, who at- 
tended the recent A. N. R. J. A. con- 
vention in Dallas, Tex., stopped off here 
en route home. While here they were 
entertained at luncheon at the new City 
Club, by officers of the Eisenstadt Mfg. 
Co., wholesalers. 

Out of town retail jewelers here re- 





cently included: Milton Meyer, St. 
Charles, Mo.; Louis Brandenberger, 


Alton, Il.; William Bachmann, Collins- 
ville, Ill.; Fred Courvoisier, Mascoutah. 
Ill.; Carroll Carpenter, Moberly, Mo.; 
August Kalbitz, Red Bud, Ill; A. L. 
Alpiser, Edwardsville, Ill.; Roy Gould- 
ing, Robert Goulding, Alton, IIl.; Otto 
Rink, Carlyle, Ill.; George Porth, Jr., 
Jefferson City, Mo.; L. P. De Rousse, 
Waterloo, III. 

Business is generally reported very 
satisfactory by members of the local 
wholesale trade. Most of the road rep- 
resentatives of the local houses are in 
their territories. Some of those who 
were at headquarters for a week or two 
have gone out again and are expected 
to be on the road from now until Thanks- 
giving. General conditions in southern 
and western territory seem to be excel- 
lent with crop reports serving to stimu- 
late the buying by dealers who feel that 
indications point to a satisfactory holi- 
day business this year. 

The officers and employes of the Hef- 
fern-Neuhoff Jewelry Co., at 809 Locust 
St., had a birthday party Oct. 8, when 
the officers tendered a dinner to all the 
organization. It was the 15th anniver- 
sary of the founding of the company. 
The affair was held at the Coronado 
Hotel and covers were laid for 17 per- 
sons, the party including all of. the em- 
ployes of the firm. Following the serv- 
ing of the dinner, talks were made by 
Sam E. Heffern and George L. Neuhoff, 
of the concern. Another speaker of in- 
terest was P. T. Whelan, one of the 
salesmen for the firm, who is one of the 
oldest retail jewelry salesmen in active 
work in the city. Following the set 
speeches the evening was spent in social 
contacts. 
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Kansas City 


John R. Miller, Warrensburg, Mo., 
has auctioned his jewelry stock and 
sold his fixtures and lease. 

The C. H. M. Clothing & Jewelry Co. 
has been recently opened at Edina, Mo. 
Collins, Hatfield & Macbeth are the 
proprietors. 

James Best, who has a jewelry store 
at 39th and Main Sts., has opened an- 
other shop in the new Plaza Theater 
building, Country Club Plaza. 

W. O. Hensley of E. O. Baumgarten’s 
Kansas City branch of Norris-Alister- 
Ball-Bridges Co., has recovered from a 
recent illness and has gone for a two 
weeks’ trip through his northern Kansas 
territory. 

Miss Dorothy Grant and Harold D. 
Burt were married Thursday, Oct. 11, 
in the Linwood Boulevard Presbyterian 
Church. After the ceremony they left 
for a western trip and will be at home 
in Kansas City after Nov. 1. The 
bride is the daughter of Mrs. Ollie Grant 
of the Clark Tool & Material Co. 

A negro bandit bound and gagged 
three persons late Tuesday, Oct. 16, in 
the Owens & Rees jewelry store, 1219 
Walnut St., and escaped with $45 and 
jewelry valued at about $100. The negro 
forced the proprietors, Joseph Owens 
and R. R. Rees, and a élerk, Howard 
Akers, into a rear room where he bound 
them with shoe strings. 

Among the week’s visitors were: 
Frank Pfeiffer, Parsons, Kan.; Ernest 
Frederick, Atchison, Kan.; W. C. Speer, 
Mount Vernon, Mo.; J. R. Lucas, Platte 


City, Mo.; Mr. and Mrs. Claude M. 
Boler, Madison, Kan.; R. H. Smith, 
Paola, Kan.; C. A. Wilson, Wichita, 


Kan.; L. B. Kimball, Eldorado, Kan.; 
George A. McKinney, Atchison, Kan.; 
Ross Libby, Weir, Kan. 








Milwaukee 


A new jewelry store has been opened 
at Clintonville, Wis., by L. V. Forsyth. 

Eugene Wald, Milwaukee retail jewel- 
er, has recently returned from Europe. 

The Winter-Helmer Jewelry Co. has 
been incorporated at River Falls, Wis., 
to conduct a retail jewelry business. 
Capitalization is 125 shares at $100 
each. Incorporators are E. Winter, H. 
Helmer and J. Grim. 

Jewelers belonging to the North Ave- 
nue Advancement Association of Mil- 
waukee cooperated with that organiza- 
tion during the week of Oct. 13 to 20 
in a “North Avenue Progress Week” 
with special displays and buying induce- 
ments. 

Among retail jewelers in the State 
who called at Milwaukee wholesale 
houses during the past week are: C. F. 
Brewer of Duncan & Brewer, Stough- 
ton; Mr. and Mrs. E. A. Wendt, Hori- 
con; Archie Peterson, Racine; Mrs. R. 
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Hille, Menomonee Falls, and Peter 
Jagla, Kiel. 


Milwaukee wholesale jewelers will co- 
operate with the Milwaukee Association 
of Commerce in its plans for a second 
Midwest Market week, to be held early 
next spring, it was decided at a coopera- 
tive meeting during the past week. 
Adolph Possin of the Bozhardt-Possin 
Co. has volunteered to solicit for mem- 
bers and every effort will be made to 
make the plan successful from the point 
of view of jewelers of Milwaukee. 








Canada Notes 


Eight men are under arrest in con- 
nection with the robbery of the ware- 
house of Gordon MacKay & Co. on Sept. 
22, when silks and watches valued at 
$25,000 were stolen. One of the prisoners 
is a clerk in the employment of the firm, 
and three others were formerly em- 
ployed by them. Much of the stolen 
property has been recovered. 

James Ryrie of Ryrie-Birks, Ltd., has 
been appointed honorary chairman of 
the campaign organization of the Fed- 
eration for Community Service which 
has undertaken to raise the sum of 
$515,000 for the work of the 34 Toronto 
federated charitable associations. 


The firm of Ostrander, Ltd. of To- 
ronto, Ont., has been incorporated to 
carry on a wholesale and retail jewelry 
business with a capital of $40,000. The 
provisional directors are Lemuel Victor 
Ostrander, Jack Ostrander, Niel 'C. 
Ostrander, and Harold E. R. Mann. 











Los Angeles 


Charles Perham, of San Pedro, has 
opened a new store on Sixth St., in the 
Los Angeles suburb. 

Sam Cohen, formerly vice-president of 
the Robbins Jewelry Co., has gone into 
the employ of the Herbert Jewelry Co., 
546 S. Hill St. 

L. J. Andreini, of Andreini & Smith, 
710 Title Guarantee building, who has 
been East on a purchasing trip, has re- 
turned and is producing new lines of 
modern costume jewelry. 

John G. Galle, formerly watch re- 
pairer with J. P. Tait, 647 S. Olive St.. 
and who was with Feagan’s before it 
went out of business, is recovering from 
a severe illness, it is reported by his 
physician. 

Joseph Denish, who formerly was con- 
nected with Walter P. McTeigue, Inc., 
New York City, as a diamond setter, 
has entered the employ of Brock & Co., 
where he will handle the diamond set- 
ting for this firm. Mr. Denish arrived 
last week from New York, having mo- 
tored here. 

Los Angeles wholesalers received 
cards from the Funk Jewelry Co., Phoe- 
nix, Ariz., to attend the 18th anniver- 
sary of its establishment in business in 
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the Arizona metropolis. The date of 
the anniversary was Oct. 18 and the 
celebration will continue for 30 days. 
The store was decorated with flowers. 

The services of M. Posner has been se- 
cured by Elias I. Berger, Pacific Coast 
representative for the Kasoff-Chertow, 
Inc., European diamond house, and he 
will call on the trade in Los Angeles and 
vicinity. Mr. Posner will make his head- 
quarters at the Title Guarantee build- 
ing, in the same offices with Mr. Berger. 

The P. D. Walsh Jewelry Co., 607 
Title Guarantee building, which haa 
been remodeling its offices and sales- 
rooms, has gone farther than at first 
planned and installed some elegant fix- 
tures in black walnut wall and show 
cases. The offices have been fitted in 
the latest appointments and when fully 
completed the company will have one of 
the most finely appointed houses in Los 
Angeles. 

The eighth week’s match games at the 
Angelus Alleys, begins to excite the 
members of the Los Angeles Jewelers 
Bowling League to a thrilling degree. 
Moody Bros. team is slowly creeping up 
and Mr. Moody, head of the team, says 
that his men are determined to annex 
the championship trophy. The gallery 
is getting to be larger each night and it 
is expected the last six games will be 
crowded with spectators. 

St. Elmo Coombs, who, because of a 
nervous breakdown recently was obliged 
to leave his territory in which he was 
traveling for the Sunderland & Miller 
Jewelry Co., 807-809 Title Guarantee 
building, and who was thought to be re- 
covering rapidly, is not convalescing as 
fast as he would like. It looks now as 
if Mr. Coombs will not be able to come 
to the office until after the first of the 
year. Mr. Coombs is one of the best 
known jewelry salesmen on the Pacific 
Coast. W. E. Sunderland, president of 
the company, is covering his own terri- 
tory and that of Mr. Coombs, and al- 
though it taxes his efforts he says he is 
holding his own and Mr. Coombs’ trade 
and showing an increase over that of 
last vear. 








Pacific Southwest 


Sydney R. Jacobs is preparing to open 
an attractive new jewelry store at 10th 
St. and Broadway, Oakland, Cal. Mr. 
Jacobs’ father was well known in the 
jewelry business in Oakland and he suc- 
ceeded to the business. He sold out, 
planning to retire, but soon desired an 
active life and the new store is the 
result. He has a good location and is 
having his store nicely equipped. 

Visitors to the new store of D. C. 
Bettencourt, in the California Theater 
building, Richmond, Cal., have com- 
mented admiringly on the very modern 
appearance of this establishment, and 
on its up-to-date fixtures. D, C. Betten- 
court, the owner, began work in Rich- 
mond seven years ago, as an employe of 
Henry Kallmann, a pioneer Richmond 
jeweler. 
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San Francisco 


Manufacturers’ representatives call- 
ing on the trade included: F. J. 
Ruggles, W. E. Richards Co.; R. H. 
King, Ostby & Barton Co.; W. H. Lowe, 
Bliss Bros.; H. M. Teeple, Hadley Co.: 
Ira W. Smith with a number of eastern 
lines and E. T. Stein, Jacob Bikoff & Co. 

Just back from a long and intensive 
trip through the North West, J. H. Spiro 
declared that retailers in the smaller 
towns are very capable jewelry mer- 
chants at present and are doing a better 
business than are the jewelers in most 
of the larger cities of the North West. 

A miniature jewelry store, measuring 
5 by 12 feet has been opened by L. 
Aronson at 49 Post St. This is just 
where the financial district merges with 
the shopping district and is in one of 
the busiest blocks in the city. The little 
store is very attractively fitted out. 

R. W. Bolles, representative in the 
Coast territory for the New Haven 
Clock Co. has opened well equipped 
offices and display rooms on the seventh 
floor of the Jewelers’ building, 150 Post 
St. Mr. Bolles formerly made his head- 
quarters with Morgan & Allen on the 
fourth floor of the same building. 

Retail jewelers calling on the trade 
during the past few days were: G. C. 
Wilkins, Red Bluff; Earl Bothwell, San 
Jose; W. C. Lean, San Jose; David Hall, 
Turlock; Otto Polsen, Richmond; J. D. 
Bennett, San Rafael; Niels Nielsen, 
Fresno; J. G. Beard, Martinez; H. H. 
Borchers, Napa; Carl Noack, Sacra- 
mento; M. Friedberger, Stockton; Mrs. 
Abe. Shaddow, Fresno; A. J. Wilkinson 
and daughter of Tracy, Cal. 

W. C. Agans, formerly representative 
for the Oneida Community, Ltd., in Los 
Angeles has just moved to San Fran- 
cisco to take over the work for the Com- 
munity in northern California that was 
formerly taken care of by Raymond 
Reeves. Mr. Reeves is taking over the 
Los Angeles representation. Ivan L. 
Smith, Coast manager for the Com- 
munity States that Mr. Agans is now 
traveling in northern California. 
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Consular Notes 


The Bureau of Foreign and Domestic 
Commerce announces that a firm in 
Montreal, Canada, is in the market for 
cheap jewelry. The Bureau has given 
its requirements File No. 33915 and 
either the Washington, D. C., office or 
any of its branches will furnish details 
to those inquiring. 

* * * 

A firm in Wellington, New Zealand, 
is in the market for ornamental medal- 
lions and motifs, as reported by the Bu- 
reau of Foreign and Domestic Com- 
merce. The File No. 33918 covers this 
request and further information will be 
given by the Bureau at Washington, 
D. C., or any of its branches if the file 
number is used. 

* * * 


Dollar watches are the articles called 











THE JEWELERS’ CIRCULAR 


for by a concern located in Vienna, 
Austria, according to the Bureau of 
Foreign and Domestic Commerce. Addi- 
tional information will be given to 
those inquiring by the Bureau at Wash- 
ington, D. C., or any of its branches if 
reference is made to the File No. 33944. 


Pittsburgh 


The merchants of Jeannette have or- 
ganized a credit bureau and it will co- 
operate with the Retail Credit Men’s 
Association of Pittsburgh and also with 
the merchant owned Pittsburgh Credit 
Bureau. 

Herman Auerbach who is decidedly 
well known to the jewelry trade of the 
Pittsburgh district has opened an office 
at 555 Sixth Ave., where he is repre- 
senting M. A. Mead & Co. Mr. Auer- 
bach has been associated with the trade 
in this city for many years. 

Some of the wholesale houses report 
that at the moment high priced novelties 
are selling and that there has been a 
little let down in the demand for costume 
jewelry which was quite active for a 
time. Staples appear to be the best sell- 
ers at the moment together with silver- 
ware and clocks, with the bulk of busi- 
ness watches and diamonds in the retail 
stores. 

H. R. Slining, for a number of years 
connected with Heeren Bros. Co., is now 
connected with the Pittsburgh offices of 
the Norris, Alister-Ball-Bridges Co. 
where he will continue to call on the 
trade in western Pennsylvania and 
southern Ohio. Allan C. Gumbert, for- 
merly with the clock department of 
Kaufmann’s department store, is now 
connected with the Norris, Alister-Ball- 
Bridges Co. in Pittsburgh, in the sales 
department. 

There was great rejoicing on the part 
of some of the downtown jewelers and 
particularly those in Federal St. and 
other parts of the north side because of 
the opening of the new Sixth St. bridge 
to traffic on Friday night. There was 
quite a ceremony. The bridge along 
with others, crossing the Allegheny 
River had been ordered razed by the war 
department. When the old structure 
was torn down and part of Sixth St. 
and Federal St. closed to traffic, it shut 
off travel to the great detriment of mer- 
chants in the vicinity and they suffered 
considerably. The opening of the new 
structure immediately restored’ the 
traffic and the pedestrian travel if any- 
thing has increased. 

The Hardy & Hayes Co. have re- 
modeled their second floor and instead of 
calling it a gift shop will probably re- 
name it the “Studio of Art.” There has 
been a rearrangement of the manner in 
which the wares are displayed and espe- 
cially in the front of the second floor, 
where the silverware is shown. Here 
a large space has been fitted up as a 
dining room and dining room furniture 
installed to give it a home like appear- 
ance. The floors are of linoleum which 
look exactly like red fancy tile. There 
has been a scattering of lamps through- 
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out the room in such a manner as to 
produce a most colorful effect. In fact 
the room is a blaze of color brightness 
and cheerfulness. 

Mrs. Sophia Lehmeier Terheyden, 
aged 94, widow of the late Charles Ter- 
heyden, founder of the Terheyden Co. 
and mother of Henry Terheyden presi- 
dent of that concern, died at her home 
in this city, Wednesday morning, the 
Terheyden store being closed until after 
the funeral. Mrs. Terheyden was born 
in Germany but had lived in Pittsburgh 
the greater part of her life. She leaves 
three sons, Henry, Charles, Jr., and Dr. 
William A. Terheyden, two daughters, 
Miss Anna M. and Miss Clara M. Ter- 
heyden, a brother, Henry Lehmeier and 
seven grandchildren, all of Pittsburgh. 
The funeral services were held Saturday 
morning at nine o’clock with requiem 
high mass at St. Joseph’s Catholic 
Church. The interment was made in 
Calvary Cemetery. The deceased was 
a member of St. Joseph’s Church. 
Many friends of Mr. Terheyden in the 
trade attended the funeral. 


Washington 


The Seabridge Jewelry Co., diamond 
importer, 724 Ninth St., after 25 years 
in business, began a public auction of 
its entire stock last week which will 
last until everything is sold. Mr. Sea- 
bridge is retiring from business after a 
successful career. 

Galt & Bros., jewelers, have had on 
display the silver trophy donated by 
Canada and presented to the winner of 
the third international oratorical contest 
finals held in Washington. The cup, 
designed especially for the oratorical 
contest, is of the chalice design, with 
a broad, shallow bowl mounted upon a 
tall, slender stem which is mounted on a 
circular base. Upon the conical cover 
is mounted a miniature figure adapted 
from the famed Winged Victory of the 
Samothrace, the bowl being devoid of 
the customary handles on loving cups. 
The trophy is constructed throughout of 
sterling silver and is 20 inches in height. 
Several dull silver maple leaves are 
about the cup upon which are imposed, 
in relief, the Canadian beaver, carrying 
out the Dominion’s nationalism. Be- 
tween the maple leaves around the cup 
are engraved the names of the eight 
nations to compete in the finals, while 
on the front of the cup is engraved a 
legend designating its significance in the 
Third International Oratorical Contest. 

















New Enterprises 





A new jewelry store will be opened at 
New England, N. D., by Dean Kysar. 

L. V. Forsyth has selected Clinton- 
ville, Wis., for his new jewelry store. 

Joseph F. Fenberg will open the Cres- 
cent Jewelry Co. at 402 Walnut St., Des 
Moines, Iowa. 

The new jewelry store being opened 
at Grantsbure, Wis., will be conducted 
by Edward W. Staltz. 
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Cleveland 


E. D. L. Smith, who was engaged in 
the retail jewelry business for a number 
of years and is now in the optical busi- 
ness at 670 E. 105th St., was married 
the past week to Lucile M. Hayden at 
the Old Stone Church. 

Everything is in readiness for the 
fall banquet of the 24 Karat Club which 
will take place on Friday evening, Oct. 
26, in the French room of the Hotel 
Winton. Following the dinner there will 
be an out-of-town speaker and discus- 
sion of matters of interest to the local 
trade. 

The regular monthly meeting of the 
Cleveland Jewelry Crafts Association 
was held at the Hotel Statler on Thurs- 
day evening with President Leo Mark- 
owitz presiding. There was the usual 
good attendance and aside from a dis- 
cussion of trade problems a motion was 
passed that commencing with the 
November meeting all meetings would 
be held at the Hotel Winton. The as- 
sociation has been meeting at the Statler 
for a number of years. The 24 Karat 
Club has also shifted its headquarters to 
the Winton within the last month. The 
committee appointed by President Mark- 
owitz reported that the manufacturing 
jewelers of Cleveland will have a spe- 
cial column under the heading: ‘“Man- 
ufacturing Jewelers” in the next issue 
of the telephone book. Much confusion 
has existed in the past through the 
various branches of the trade not being 
classified separately. 


Philadelphia 


Schleich & Hoefelman, jewelers and 
diamond setters, have made extensive al- 
terations to their office and shop in room 
508 Washington Square building, at 
Chestnut and Seventh St. 

The Crown Bead & Novelty Co. has 
opened a store for the wholesale trade, 
at 114% §. Eighth St., and is making a 
colorful display in its bulk window. ‘The 
firm is composed of Morris Choseed and 
Herbert Rosen. 

A walnut high case musical clock made 
by Jacob Gorgas, brought $185 at a sale 
of early American and English antiques 
from the estates of three deceased Phila- 
delphians, at a sale at the Freeman gal- 
leries. A mahogany mantel clock with 
painted glass door was second at $77.50. 

E. I. Solkowitz, for more than 12 years 
connected with Emerson’s, retail jeweler 
here, has gone into business for himself, 
opening a finely appointed store at 620 
Market St., under the style of Emanuel. 
‘On the opening day his place was fairly 
filled with floral pieces, as he has a wide 
number of business and personal friends 
in that section of the city as well as in 
the jewelry trade. The store has two 
display windows and the interior is 
arranged in an artistic manner. 

The International China, Lamp, Jew. 
elry and Gift Show, with headquarters 
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here, announces that its spring show will 
be held Feb. 18-23, 1929, at the Benja. 
min Franklin Hotel. The organization 
has added jewelry to its list because of 
the interest taken in jewelry lines at its 
fall show here, when the jewelry houses 
that exhibited, found it profitable. Exec- 
utive offices of the show are in the Ben- 
jamin Franklin Hotel on the mezzanine 
floor. The show will be a semi-annual 
one of manufacturers’ and importers’ 
displays for buyers. 

An echo of the robbery of the retail 
jewelry store of S. Rosenblatt & Son 
here, almost four years ago, was heard 
at the session of the state pardon board 
at Harrisburg, when attempt was made 
to free Joseph A. Stephens, or “Stevens,” 
of New York, serving a sentence of from 
eight to 16 years in the Eastern Peni- 
tentiary here, for his share in the crime. 
Stephens was convicted as the driver of 
the automobile in which the bandits fled 
after the robbery. The Rosenblatt hold- 
up was one of the boldest in the criminal 
history of the city. It occurred on the 
morning of Dec. 11, 1924. At the hearing 
before the pardon board, Stephens’ law- 
yer, backing up the plea for a pardon, 
startled Lieutenant-Governor Arthur 
James and the other members of the 
board, by stating that he had a witness 
ready to testify that one of the Phila- 
delphia detectives whose testimony helped 
to convict Stephens, and who now is un- 
der indictment in the Philadelphia police 
graft cases, had told him that the Steph- 
ens’ family made a mistake in spending 
so much money in fighting the convict’s 
extradition from New York. This man, 
the lawyer said, will swear that the de- 
tective told him that if Stephens’ kin had 
given him that same amount of money, 
he would have “sprung” Stephens. 
“Sprung” in police slang, means freed. 
Stephens had established a perfect alibi, 
his counsel continued and said that his 
arrest was an instance of mistaken iden- 
tity. Strong opposition to clemency for 
Stephens was voiced by Assistant Dis- 
trict Attorney James W. Tracy of Phila- 
delphia. Action on the application for a 
pardon was held up and Mr. James in- 
structed Mr. Tracy to investigate Steph- 
ens’ alleged alibi and to ascertain if the 
trial judge was willing a pardon should 
be granted. 








Boston 


Many wholesale and retail jewelers 
visited the showing of Waltham clocks 
at the Parker House, Oct. 17-19. The 
line was on view for the Christmas sea- 
son and evoked many expressions of ad- 
miration. W. J. Marshall and Page 
Brown of the Waltham Watch Co. were 
in charge of the exhibit. 

Alfred T. Howarth, manufacturing 
jeweler of Worcester, was sentenced to 
one year in the House of Correction 
and fined $100 Oct. 18 on a charge of 
operating an automobile so as to en- 
danger the lives and safety of the public. 
The machine he drove fatally injured 
Thomas Gillat, 67, of Worcester. 
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Commercial crimes cost American 
business men more than $1,000,000,000 
a year, according to Dr. Stephen I. 
Miller, executive manager of the Na- 
tional Association of Credit Men who 
addressed the members of the Boston 
branch at a dinner in the Chamber of 
Commerce building last week, Dr. Miller 
emphasized the necessity for maintain- 
ing a high standard of business inte- 
grity, declaring that the prevalence of 
frauds threatened to undermine the 
credit structure which has been built on 
confidence. 

After 52 years of service the old-time 
jewelry house of Harrington & Free- 
man, Court St., has gone out of busi- 
ness. The illness of Mr. Harrington 
was the chief reason for relinquishing 
a business which had become a land- 
mark in this city. Mr. Freeman passed 
out of the business several years ago. 
A notice to customers has been posted 
on the premises that all repairs may be 
obtained from Henry W. Clark, Jewel- 
ers’ building, who has taken over this 
part of the business with a view to 
winding it up as soon as possible. 

John P. Keanan of 803 Dorchester 
Ave., this city, was held in $35,000 baii 
in the municipal court last week on the 
charge of the theft of $25,000 worth 
of jewelry from Powers & Mayer Co., 
Ine., of New York city. Philip Schuler, 
a salesman for the firm, put his sample 
case down in the Avery Hotel cafeteria 
and when he turned to pick it up it was 
gone. Patrolman Frank Sullivan, Leo 
Hohn and John Barrett rounded up two 
witnesses who said they saw the man 
who took the case. They identified 
Keenan from the rogues’ gallery and he 
was arrested. The officers learned that 
the case was hurried to a suburb and 
buried. They expect to recover it. 

Jewelry and silverware had a con- 
spicuous place in the exhibition by the 
Associated Industries of Massachusetts 
at Copley Plaza last week. The Towle 
Mfg. Co. showed hollowware and six 
flatware patterns. Harold E. Nock, 
Stanley Noyes, Lee Murchy and Ger- 
trude Doyle were on hand to elaborate 
on the displays and gave educational 
talks much appreciated by a large crowd 
of visitors. Rogers, Lunt & Bowlen Co. 
featured a miniature of an early room 
of 1760 with figures of men and. women 
taking tea, the silver service being clear- 
ly shown. The Whiting & Davis Co. 
displayed an exquisite collection of mesh 
bags, chains, ete. The Willcox Novelty 
Co. showed comb and brush sets, picture 
frames, clocks, etc., in imitation ivory. 








Frank Tyack & Son, jewelers, who 
have long been established at 711 Penn 
St., Reading, Pa., now contemplate mov- 
ing about Nov. 1 to a more central loca- 
tion at 12 N. Fifth St. About 40 years 
ago, Frank Tyack, the senior member 
of the firm was in partnership with 
Henry Ermold, trading as Ermold & 
Tyack, jewelers, their store occupying 
a site directly across the street from 
the new store Tyack & Son will shortly 
occupy. 








94 











THE JEWELERS’ CIRCULAR 





October 25, 1928 











ae 














Salaries of Government Employes to 
Be Standardized 


The United States Congress, moved 
by the appeals of Civil Service employes 
in the various field services for increase 
of salaries to meet the increased cost of 
living, at its last session passed the 
Welch Act, directing the Personnel Clas- 
sification Board to make a survey of 
salaries paid by private enterprises for 
certain routine positions corresponding 
to those held by employes of the Federal 
Government. It is also proposed to ascer- 
tain to what extent regional or local 
economic conditions in the country have 
a bearing upon wages. 

Both the time and the funds available 
for making this survey are limited. The 
report on the subject must be submitted 
to Congress early in the next session. 
The small appropriation for this pur- 
pose is being used for employing mem- 
bers of the Board’s staff in Washington 
and sending out into the field a few men 
who will gather data in regard not only 
to wages but to general personnel con- 
ditions and policies as practised by non- 
federal institutions throughout the coun- 
try. 

Relying on their undoubted interest 
in the subject, and on the fact that the 
information obtained will be on a coun- 
try-wide range and on a quantity scale 
never before attempted, the Board is 
appealing to leading business men 
throughout the country to render a ser- 
vice of immeasurable value by contribut- 
ing wage information covering certain 
routine employments. Schedule forms for 
reporting this information will be mailed 
from the New York office of the Board 
within the next few days. The infor- 
mation will be held absolutely confiden- 
tial, and in no way will the salaries paid 
by any concern reporting be disclosed. 
The data furnished will serve as the 
basis for general conclusions which wi!! 
be made available to all of those who 
have contributed. 

The furnishing of this information 
promptly will do much to enable Con- 
gress to reach a sound conclusion in 
determining the rates of pay which will 
be fair both to Federal employes and to 
the taxpayers. 

The New York local offices of the 
Board have been established at Room 
503 in the Custom House. 


* * * 
L. G. Balfour Co., Attleboro, Mass., to 
Establish School for Salesmen 


Changing business conditions and in- 
cidents connected with the convention of 


the sales forces of the L. G. Balfour Co., 
Attleboro, Mass., held in that city last 
summer has convinced the management 
of that concern of the value of a school 
of salesmanship which would give to the 
men who compose the big sales depart- 
ment not only a new viewpoint regard- 
ing the wants and requirements of the 
customer and especially of prospective 
customers, but also a better idea and 
conception of the policies and capabili- 
ties of the firm he represents. 

Imbued with this conclusion the man- 
agement is engaged in arranging for 
the establishing of such a school of in- 
struction plans for which, although not 
yet worked out, are under consideration. 
It is expected that in the near future 
something definite and tangible will be 
determined. Already the sales man- 
agers of several large manufacturing 
and merchandising concerns, as well as 
leaders in economics and merchandising 
education have been communicated with 
and during the coming winter it is prob- 
able that such a school of instruction 
will become a reality and that, a few at 
a time, the salesmen of the firm will 
spend some time here in attendance. 


* * * 


Watson Co., Attleboro, Mass., Inaugurates 
Sterling Silver Prize Contest 


The Watson Co., Attleboro, Mass., has 
inaugurated a sterling silver prize con- 
test to all men and women of 18 years 
and over with the exception of employees 
of the Watson Co., and professional ad- 
vertising men and women. 

To compete in the contest, contestants 
are to submit a letter containing their 
views and impressions of the Watson 
pattern which personally most appeals 
to them. The pattern must be one of 
the 10 pictures in the advertisements 
of the Watson Co in the October, No- 
vember and December issues of Vogue, 
Harper’s Bazar, and House Beautiful. 
A second and third choice should also 
be indicated, and brief reasons assigned 
for these. 

No definite limitation has been as- 
signed as to the length of these letters 
but it is urged that contestants be brief 
and it is suggested that 1,000 words 
should be ample. The ideas expressed 
are what count; not a professional pres- 
entation. Contestants are urged to in- 
spect the designs at jewelry stores and 
thus gain a far better idea of the beauty 
and charm of each pattern by actually 
handling the silver itself. To be eligible 
for consideration in the contest, all let- 
ters must be post-marked not later than 


midnight of Dec. 15, 1928. Each par- 
ticipant agrees, by the act of submitting 
his or her letter, to accept the decisions 
of the contest judges as final. The win- 
ning letters will be published and the 
company reserves the future right to use 
all or part of any letter in its adver- 
tising. 

The judges of the contest will be R. 
F. Crawford, manager of the Watson 
Co., Attleboro, Mass.; Mrs. Grover C. 
Richards, from the woman’s point of 
view, Attleboro, Mass.; Miss Venetia 
Arden, from the woman’s point of view, 
Attleboro, Mass.; John W. Odlin, Ad- 
vertising Counselor, Worcester, Mass., 
and William C. Buchanan, Advertising 
Counselor, Boston, Mass. 

The first prize consists of a chest con- 
taining 128 pieces of Watson sterling 
tableware; the second prize, a mahogany 
and velvet-lined chest containing 36 
pieces of any of the 10 Watson sterling 
patterns; third prize, after-dinner ster- 
ling coffee set, and fourth prize, a ster- 
ling silver reproduction of a pitcher of 
Paul Revere design. In addition to each 
of 100 persons submitting letters of most 
merit will be awarded a Watson sterling 
teaspoon of any, pattern they may 
choose. 








An event of much interest during the 
23rd annual convention of the Ameri- 
can National Retail Jewelers’ Associa- 
tion in Dallas during the first week in 
October was the opening of the new 
headquarters of the C. L. Norsworthy 
Co., wholesale jewelers. Complete and 
modern in every detail are the new of- 
fices and exhibit rooms of the Nors- 
worthy company, occupying the entire 
second floor of the Southland Life build- 
ing on Commerce St. One entire room 
is given over to the display of samples 
of clocks and ivory ware and another 
room, beautifully equipped, houses an 
elaborate diamond display. Still another 
section is that set aside for the exhibit 
of sterling silverware. One large vault, 
the size of an ordinary room, is reserved 
for the costliest jewels handled by the 
company and this, as well as the entire 
floor, is equipped with the very latest 
and most effective burglar alarm system. 
The entire floor was banked with bas- 
kets of cut flowers, the gifts of Dallas 
business firms and jewelry concerns 
throughout he Southwest. Mr. Nors- 
worthy, who is president and organizer 
of the company, was the recipient of 
many telegrams of congratulations and 
hundreds of jewelers attending the na- 
tional convention called throughout the 
day to extend felicitations. 
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Bring in the (hristmas (rowds 


By R. L. Prather, “On the Outside Looking In” 


were me, I would do so and so. If I were an editor 
I would do thus and so. If I were a merchant I 
would do it this way,” and so on ad infinitum ad dis- 
gustum. 
The wisecracker adds to those remarks: “Yes, and 
you’d go busted just as so many others 


He: often the ordinary mortal says: “Now, if it 


come for the big things. Tempt them with the regular 
stock when you get their attention. 

Think it over carefully. You devote high-priced floor 
space to display of your pets and you sell about one-thou- 
sandth part of the items other stores sell in the holiday 
rush. By all means tell the people that you have the 
gems, the jewels, the silver, the gold, 
and show some of it, but for the sake 





are doing.” 

Well, maybe so, maybe so. But 
sometimes even the wisest man gets | 
an idea from the rankest greenhorn. It | 
is said that the idea for the bridge in | 
the Royal Gorge of the Arkansas River 
came from a little mule boy. | 

A cat may look at a queen, you know. a oh 

Risking the big laugh that may fol- | a 
Jow the suggestion, the writer ventures 
to call attention to the practice of cer- | 
tain shoe stores at holiday time. They | 
move a lot of slow sellers back into the 
warehouse and in place of them they 
trot out great tables and racks and 
counters of slippers and Christmas nov- 
elties, hosiery, buckles, ornaments, all 
‘decorated with bells and wreaths and tities 
holly and tinsel and the like. For two | ; 


of volume do not make a fetish of it. 


Why Not? 


HY not 
novelty, Christmas gift, 
| catchy little trick, colored thing, 
| of all kinds and prices, and put 
out where the 
Christmas shopper can see 
them? Why not fill the win- 
dows with these offerings? 
Bring the people into the 
store by means of the little 
things if they are not inclined 
to come in for the big things. 
Tempt them with the regular 
stock when you get their at- 


VERY time that cash register 

jingles it means a few dimes of 
profit in your daily deposit. The of- 
tener the jingle, the greater the profits. 
If a store makes a hundred sales a day. 
it may make more money than if it 
made but ten. Of course, if the sale is 
a diamond running into hundreds of 
dollars it makes a difference. But, as 
before asked, how many such sales do 
you make? 

Many sales, thousands of sales, built 
the Woolworth Building. Do you know 
of any jeweler building such an edi- 
fice? It seems to the man in the street 
that what is most needed in all business 
is more business. More sales even at 


trot out any 








or three weeks all effort is put into 
selling that Christmas stuff. Because 
the wise shoe men know that gifts and novelties are the 
aoe and the public will have nothing of staples or regular 
goods. 


HY not trot out every novelty, Christmas gift, 

catchy little trick, colored thing, of every kind 
and price, and put them out where the Christmas shop- 
per can see them? Why not fill the windows with these 
offerings? Oh, you say, you offer diamonds and silver 
things and gold things, and regular things that people 
buy at Christmas. Yes, but bring the people into the store 
by means of the little things if they are not inclined to 


lower figures if need be. It seems that 
it would be better to sell a dozen of those colored things 
at a dollar a throw than to sit and wait for one sale at 
ten or twenty. 


HRISTMAS ecards, favors, medium-priced stationery, 
envelopes, correspondence cards, bridge score cards, 
playing cards, hundreds and hundreds of the little knick- 
knacks that people buy around the holidays, seem to this 
writer to present sales possibilities. 
Maybe I am crazy, but “if I were a jeweler I would do 
so and so.” 
(Continued on page 99) 
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ELGIN ROGERS 1847 
ILLINOIS SAMUEL WEINHAUS C0. | commonrrr 
| SWISS WHOLESALE JEWELERS STERLING || 
WATCHES SEND FOR OUR CATALOG SILVERWARE 
720-722 PENN AVENUE PITTSBURGH, PA. 





MATERIAL CARRIED IN STOCK 


For the Convenience and Service of the Watchmaker 





ATLAS HAMPDEN NON MAGNETIC SWISS 
AURORA HOWARD ROCKFORD TRENTON 
CHELSHIRE ILLINOIS SETH THOMAS UNITED STATES 
ELGIN INGERSOLL SOUTH BEND WALTHAM 
HAMILTON NEW ENGLAND STANDARD & CROWN 
Orders efficiently filled and deliveries promptly made 
Penn Ave. and Eighth St. Pittsburgh, Penna. 








LAN DAW BROS. Watches. Clocks and Silverware 


Also Watch Materials and Jewelers’ Supplies. 
628 Penn Ave. Pittsburgh, Pa. Orders Filled from Any Catalogue. 








ESTABLISHED 1888 


GRAFNER BROS. 


WHOLESALE JEWELERS 


DIAMONDS 


ASSORTMENT AND VALUES 
818 Liberty Ave. (2nd Floor) PITTSBURGH, PA. 
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NOW What's SclHing to Make a Profit 


A Simple Stock Control System for the Jeweler 


HE jeweler who has some method of 

controlling his stock through ac- 
curately kept records has a means of 
stabilizing his business. The records 
prevent him from making erroneous con- 
clusions through guessing at conditions. 
They help him buy more intelligently, 
and to prevent over-stocks which mean 
losses in the long run. They show him 
where additional effort should be made 
to bolster up a slowing down depart- 
ment. They show him conclusively 
whether a department or line is selling 
in sufficient quantities to make him a 
profit. 

In installing a merchandise control 
system of records the jeweler can go as 
deeply into details as his business will 
warrant, and he can arrange his records 
in such a manner that the work is not a 
drudgery of details unnecessary for his 
particular store. 

The control system may extend to in- 
dividual pieces of every line of mer- 
chandise carried in stock, or it may be 
arranged to give only the totals of well 
defined departments. The larger the 
store, and the less personal contact the 
jeweler has with his merchandise the 
more important it is that every item 
should be controlled through records. 
But it is equally important that the busy 
jeweler who is in constant contact with 
his merchandise and the details of his 
business should have records that will 
prevent him from _ generalizing and 
guessing about his condition. 


HE first essential of a stock control 
system is that the merchandise be 
divided into distinct departments. In 
this the jeweler should be sure that the 
divisions are sufficient in number to give 


aw 1/973 0._.... 


him all the needed information, and not 
extensive enough to make the work of 
keeping the records a waste of time that 
might otherwise be employed more pro- 
fitably. In the average jewelry store 
the following departments will be found 
essential to a systematic control of the 
merchandise: 

. Diamonds. 

. Jewelry. 

. Watches and Clocks. 

Silver. 

. Novelties. 

. Miscellaneous. 

. Optical. 

. Repairs. 

If the business warrants it other de- 
partmental divisions of the stock should 
be made. For instance, the jeweler may 
wish to keep a record of sterling silver 
and of plated ware separately, or he may 
have a stationery, or china and glass 
stock worthy of a department of its own. 
One jeweler subdivides his stock in this 
manner: rings, timepieces, gold jewelry, 
plated jewelry, sterling silver, plated 
silver, novelties, cut glass, china, optical 
goods, umbrellas, razors, fountain pens, 
cameras, stationery, repairs, etc. 


ANAT WNH He 


ARD and loose leaf systems are usu- 

ally employed for records of this 
nature, although they may be kept in 
an ordinary journal having sufficient 
columns. Where journals with sufficient 
columns cannot be secured additional 
columns may be hand ruled. 


The form illustrated in Fig. 1 will ° 


serve the purposes of most jewelers, and 
it can be used whether a perpetual in- 
ventory system is in vogue or not. The 
page should be of sufficient length to 
carry the record for an entire month, 


Diamonds 


or two pages may be used if necessary. 
About 35 lines are necessary to care for 
the records of a single month. A line 
for each day of the month is necessary, 
with three or four more for tabulations. 
Each seventh line, that of Sunday, may 
be used for a weekly total. This with 
the monthly total gives the jeweler an 
adequate opportunity of comparing and 
checking with previous records. 

The amounts of the cash and credit 
sales are secured from the sales slips, 
or cash register records. It is necessary 
that the salesman see that the particular 
item sold is adequately described on 
these slips, also, that notation is made of 
the stock number. If the jeweler does 
not use stock numbers on his merchan- 
dise the salesman will have to place on 
the sales slips the code cost of each item, 
although that will save time in tabulat- 
ing the records, in any case. 

It is only a few minutes work each 
morning to divide the previous day’s 
sales into their proper departments, 
both by retail and cost prices. Where 
merchandise has been returned this 
should be deducted from the total sales 
before entering on the sheet. If a check 
on returns is thought advisable, and in 
stores with several salesmen it is essen- 
tial, the net cost of the returned articles 
may be added to the purchases, or en- 
tered in red in that column, or an addi- 
tional column may be used for this 
record. 

The purchases, as received are en- 
tered in the “Purchases” column, and 
the cost of transportation, whether 
freight, express or parcel post is placed 
in the last column. It is not feasible to 
add freight and express to department- 


a Cash Sales | Credit Sales | Total Sales | Purchases 
ost |Net Cost! Freig 


Retail | Cost 


Retail 


Cost |Retail 





FIG. 1. MAY BE USED EVEN IN CONNECTION WITH PERPETUAL INVENTORY SYSTEM 





98 


ized merchandise. The cost of trans- 
portation is a cost of merchandise, but 
the toals may be added at the end of the 
month to the merchandise account in 
the ledger. 


A T the end of each month a monthly 

summary of the daily records of 
each department are entered on a simi- 
Jar form. This monthly record, Fig. 2, 
is useful for comparing business condi- 
tions, and to see that the business of 
each month is up to the standard of 
other years—with a margin of increase 
commensurate with the progress of the 
business. 

This gives the jeweler a statement 
of his actual sales by departments, 
weekly, monthly and annually. With 
these totals at hand he has a means of 
comparing his business with the past 
performance of similar periods in other 
years. He can learn whether he is do- 
ing more or less business in each depart- 
ment than he should for the amount of 
stock carried. If sales are less than 
they should be for the amount of stock 
carried he has two means of correcting 
it. One is to buy less stock, the other 
to sell more stock. If he cannot do the 
latter he is informed by his records that 
he should do the former. 

By comparing his monthly totals he 
learns whether any particular depart- 
mental stock is increasing beyond proper 
proportions. This is a very valuable 
record for this purpose, because where 
no records are kept the “favorite” stock 
of many jewelers becomes unwieldy in 
size, causing eventual loss. 

He has, also, a means of comparing 
his progress with that of other jewelers. 
As an instance, in a recent issue of THE 
JEWELERS’ CIRCULAR we were given the 
sales percentages of a southern jeweler. 
These were: Diamonds, 28.89 per cent; 
watches, 23.70 per cent; jewelry, 19.29 
per cent; sterling, 8.94 per cent; novel- 
ties, 6.86 per cent; plated ware, 2.55 per 
eent; clocks, 1.69 per cent; pens and 
pencils, 1.68 per cent; school jewelry, 
1.36 per cent; umbrellas, 0.21 per cent; 
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glassware, 4.83 per cent. This may not 
be a standard for every jeweler but the 
figures are worthy of consideration. A 
comparison with them will show that 
this jeweler is doing more or less, and 
if he can do more why cannot the jeweler 
elsewhere? There are plenty of such 
figures available and they should be 
carefully compared with results by 
every jeweler. If higher than his own 








Know—Don’t Guess 


VERY retail jeweler now real- 

izes how important are records 
which will enable him to learn at a 
glance the exact condition of his busi- 
ness—his cash sales, credit sales, pur- 
chases, what is selling and what is not 
selling. The system illustrated is 
simple, but will tell the jeweler many 
things which he ought to know. 


HE retail jeweler in preparing a 

merchandise control system can 
go as deeply into details as his busi- 
ness will warrant. The records may 
be arranged so that the work is not 
a drudgery. Just enough system for 
your particular store is the proper 
thing. 








there is a reason, and they will prove 
an incentive toward better merchandis- 
ing efforts. 


HESE records give the jeweler the 

proportion of credit and cash sales, 
and they give him the percentages of 
mark-up maintained in both. There is 
a difference between the initial mark-up 
and the maintained mark-up that the 
jeweler should know in his own particu- 
lar business. 

They show each department’s sales by 
weeks and months. These figures enable 
the jeweler to decide many things. They 
show whether he should give more at- 
tention to any particular department. 
They show whether he is purchasing too 
much merchandise for any particular 
department. They show the amount 
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on hand in any department at any 
moment. This latter is found by start- 
ing each month’s record by inserting the 
inventory in the first line for the month 
in the purchases column. This inven- 
tory is found in the following manner: 

1. If stock has been taken at the be- 
ginning of the year this will give the 
start for the January record. 

2. The totals of the sales at cost—al- 
ways less returns, if they are not in- 
cluded in the purchases column, as al- 
ready explained they may be—deducted 
from the total of the purchases will give 
the actual inventory of the merchandise 
on any day of the year. 

If the jeweler keeps his expense rec- 
ords in a similar manner he should be 
able to tell within a dollar or two his 
actual profits in each department. He 
can approximate this by dividing his 
annual expenses for last year by 12— 
providing they are considered as an av- 
erage year’s expenses—and then deduct- 
ing these from the attained mark-up 
on his sales. 


ILE this system, as outlined, does 

not give the jeweler control of in- 
dividual units of merchandise it gives 
him a sufficient control over the busi- 
ness to make its installation advisable. 
As the needs of his business arise he 
can further extend the system until it 
does control every item in his varied 
stock. 

With such a*%system of control in use 
the jeweler can budget his business with 
greater success than if no such records 
are available. The success of large 
stores comes through records of this 
nature. The executives use them in di- 
recting the progress of the business. 
From them they learn the proper pro- 
portions of stock for each department. 
From the records they set quotas of 
sales for each department. They also 
determine the number of stock-turns 
that should be secured, and allow the 
stocks to increase, or determine their 
decrease in order to maintain the proper 
stock-turn. 


Monthly Summary 
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14,000 -Accounts On This Firm’s Books 


it goes a little against the grain,’ said 
Mr. Rompel. “I happened to be down on 
the floor one day when a woman came in 
with a watch to be repaired, another 
free service of ours. That is, anything 
bought from us is to be kept in repair 
free of charge. This woman had plainly 
dropped the watch; in fact, it looked like 
she had stepped on it, or jumped on it. 
There was no question as to her own 
negligence. However, she denied any- 
thing of the sort, and we replaced the 
watch, which was not beyond repair. 
She had worked herself into a state of 
indignation before coming, just what for, 
no one knows, but when she left she was 
in high good humor and made another 
purchase from us shortly after. Of 
course, we hope she doesn’t form a habit 
of jumping on her jewelry, but she is a 
friend of the store and enough of a 
talker to give us some good publicity.” 

Goldman’s use newspaper advertising 
quite extensively. Their usual ad is five 
columns by 21 inches, the length of the 
paper. This ad appears every Friday, 
sometimes oftener, announcing’ the 
week’s specials. Sometimes there is one 
special, oftener several. But always 
there is one outstanding value on which 
there is little profit, but which is used to 
get people into the store, get their 
names for future business and get them 
interested in buying jewelry on credit. 
In addition to this large weekly ad, a 
smaller ad, two by six inches appears 


sometimes daily and sometimes less 
Grogan 

H fapmag the caption “Jewels” we 
read: “Not even in the days of the 


Medici and the Dukes of Burgundy has 
perfection in jewels been so sought 
after as now. Every Grogan gem has 
been selected for the utmost possible 
perfection. As these stones have con- 
stantly increasing value this is of im- 
portance to every purchaser.” 


Under “Rings” “There are many 


(Continued from page 35) 


But there is no real summer let- 
down. “We don’t permit ourselves any 
dull season,” says Mr. Rompel. “When 
things look like they are getting slow, 
then we steam up and try to pull them 
back to normal. Our special ad always 
appears on Friday, morning and night. 
During the holidays a full page ad ap- 
pears three times a week.” 

Three or four broadsides are sent out 
yearly, by way of direct mail advertis- 
ing. These follow the general style of 
the newspaper and are used for holiday 
promotion, Easter, or to bring attention 
to the sale of wedding or engagement 
rings. A very large part of the business, 
by the way, is made up of the sale of 
wedding and engagement rings. Special 
advertising for this department is car- 
ried in the June papers and in the 
broadside coming out at that time. 


often. 


N idea which is said by advertising 
experts to be most unusual must he 
credited to Mr. Rompel, who, with no 
little versatility, plans the ads, writes 
the copy and draws the pictures. He 
makes the window display look as much 
like the ad that appears in the paper as 
possible. The same kind of type is used 
for the cards in the window as appears 
in the ads in the paper, and it says the 
same thing. The articles displayed are 
the same as pictured in the ads, and 
they are arranged in the same order. As 
he expressed the idea, “If they see the 
ad in the paper and it impresess them 


at all, then when they go by the window, 
I hit them in the head with it just one 
more time.” This suggestion is capable 
of many interpretations and should be 
useful in a number of ways to the alert 
dealer. 

“T am very particular about having 
my copy ready well in advance of the 
season. Everything is prepared two or 
three months ahead of time,” said Mr. 
Rompel. “Then, if anything unusual 
turns up, if any special promotion is 
suggested by local events, or we need to 
do any extra work on any item, we are 
able to take care of it when it should be 
taken care of. 

“Getting new names on our books is 
our big effort. There are several means 
we employ of doing this. Often we will 
take a list of likely prospects and send 
them a gift check for $5 which they may 
apply on anything they wish, or even 
use as a first payment. We plan for our 
volume of business to make our profit. 
Our merchandise is of a character to 
make us friends, and we testify to this 
by a very complete and liberal guar- 
antee.” 


AN interesting store, anyone would 
say. Visitors to Kansas City who 
are interested in merchandising of any 
kind might be well repaid by a call 
there. The merchandise is attractive, 
the policy and personnel are unusual, 
and the atmosphere one of pleasant, 
quiet cordiality. 


Galleries (ompel -Attention 


(Continued from page 43) 


famous rings preserved to us in the 
Museums of the world, but none more 
exquisite than the finest rings of today. 
Our gem-cutters and designers are heirs 
to the jewelers’ knowledge of the ages 
and work with unparalleled resources.” 


EARLS are thus referred to in the 
booklet: “The Pearl is the one gem 
which is not a stone and the one which 


perhaps more than any other stirs the 
imagination and the heart. In match- 
ing pearls for a perfect string it is not 
for size and color alone, but for texture 
and tone and perfection, the Grogan 
company is prepared at all times to 
show not only a great variety of neck- 
laces but single pearls and pairs for 
addition to necklaces.” Grogan’s is in- 
deed an outstanding concern. 


Bring in the (hristmas (rowds 


IGHT now I would begin to ransack 

catalogs and visit novelty manufac- 
turers in search of things to sell Christ- 
mas shoppers in volume. I would not for- 
get the dimes of the small buyer, the 
children, the small salaried person, the 
conservative, that one who must buy 


(Continued from page 95) 


dozens and dozens of things for a large 
list of kinsfolk. 


WOULD take out a lot of slow- 
moving things and replace them with 
things that people want right now. I 
would figure the value of the floor space 


and undertake to even up my year on 
some of the articles that have been using 
costly space and selling like icicles at 
the poles. 

After that I might go back to the old 
way again. I say I might. Maybe I 
would not be in business by that time. 
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A Substitute for Your Lungs 


Don’t use your lungs for a waste trap. If you do 
you're going to regret it. In your daily work of grind- 
ing and polishing you can’t help but breathe in the dust. 
The smallest amount of work produces dust which you 
should guard yourself against. 

Just the outfit you have been dreaming about. 
Strong, silent, powerful air suction drawing away the 
polishing dust as you work, preventing it from flying 
up into your face and covering your clothes, not to say 
your entire surroundings. 

And then think of the waste of gold, platinum and 
other precious metals that are lost in the dust. 

You can very easily have a dustless lathe. You can 
save all this wasted precious metal. You can have the 
pleasant working conditions that a clean shop makes 
" possible. 


sros. Polishing Dust Collector 


Your lungs, like a sponge soaking up water, absorb the dust 
you breathe. It cakes there the same as it does on your auto- 
mobile. You can see it can do you no good. You can see that 
it can do you a great deal of harm in there inside your lungs. 

Even the automobile people are now using a dust collector 
to protect the motor. How infinitely more important to you 
is your own personal internal motor? 

Therefore the importance is plain. Even though these dust 
LEIMAN BROS 23-B Walker St. collectors were paar affairs, you would get one. But happily 

e New York they are not. So decide to get one by making the first move 


now. 





Makers of Good Machinery for 40 Years Get the Free Illustrated Catalog 





THOMAS J. D ) > ) > Cae OF OF 
REFINERS 


ASK ANY OLD TIME JEWELER 
Sales Office Refining Plant 
5 South Wabash Ave. CHICAGO 317-319 East Ontario St. 

















Give Your Men Good Tools! PLATING 


aha as. GOLD—SILVER—PLATINUM 
gas soldering torch makes SILVERWARE 
ese! om - ouateind Repaired, Replated and Restored Like New 
of it in less time. 
MESH BAGS 


Fit up every bench with a 2 
Hoke-Jewel Unit No. 125, as Peo Repaired and Plated 
shown. Don’t let the Holiday 
rush catch you unprepared. ai 1 ; BEAD BAGS 


Do it NOW. ~ Repaired, Remounted and Relined 











a 22 Albany Street, Ask for free Swartz @ Co. 
Heke Inc, 


New York City circular C. S. 10 SOUTH WABASH AVE. CHICAGO 
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€ pochs Ln Hi orology 


Interesting Development of an Ancient Science 


First Epoch of Horology 


HE very important invention of 

toothed wheels, without which we 
should never have had the clocks which 
we possess today, is very old: and of un- 
known origin. A man of genius, Cresi- 
bius of Alexandria, had the idea of 
adapting a system of gearing to the 
water clock, in order to prolong the 





BRONZE SUN DIAL FOUND IN THE 
RUINS OF HERCULEAN 
From “Time and Its Measurement,’ by 
James Arthur 


period of its action and to operate other 
hands than the hour hand for the pur- 
pose of indicating other fractions of 
time. He constructed a number of 
clopsydras for royalty and great persons 
of his day, 250 years before Christ, in 
which automatons showed the hours of 
the day, the month of the year and cer- 
tain astronomical phenomena. It is said 
that the moving sphere of Archimedes 
was operated by toothed wheels. 


Second Epoch—Monumental Clocks 


Clockmaking was of such great im- 
portance that it did not decline after the 
fall of the Roman Empire, nor with the 
invasions of the barbarians, a period in 
which all the arts were neglected or 


abandoned. It appears to have estab- 
lished itself in Germany, and it is said 
that Severe Brethius built the first piece 
of clock work in that country about the 
year 510. During the middle ages, the 
erection of a clock in a town was of 
considerable importance, and mechanics 
made clocks decorated with automatons 
whose movements were such as to stir 
the imagination of the people. The 
clock was the official regulator of public 
and private actions. Besides, there were 
not only the needs of civil life but the 


exigencies of monastic life, all of which - 


caused the knowledge of the principals 
of useful inventions for the proper func- 
tioning of time keeping apparatus to 
become better known. 

1st. The substitution of the weight 
of a solid body instead of water to 
cause the mechanism to move. 

2nd. The addition of a _ regulator 
oscillating at regular intervals to as- 
sure uniformity of motion of the wheels 
as well as of the apparatus itself. 

3rd. The intervention of the escape- 
ment to control the action of the moving 
wheels and producing also an auxiliary 
movement at regular intervals which 
permitted the division of time into equal 
parts. 

Writers are generally in accord re- 
garding the fixing of the date of this 
notable invention as of the 10th century. 
By some it is attributed to Pacificus, 
Archdeacon of Verone, who lived in the 
9th century, but it appears certain that 
it dates only from the 10th or the 11th 
centuries and that it was first made in 
Germany. 

The first purely mechanical clock is 
attributed to Gerbert, a monk of Auril- 
lac, who later became Pope under the 
title of Sylvester II, Preceptor of the 
Empire of Germany and Robert II, King 
of France, who died in 1903 (reign of 
Huges Capot). Up to this time, no 
trace had been found of a clock, fully 


as old and having a striking mechanism 
of a later period, which was later found 
to exist. 

About the year 490, the Emperor 
Cheodore, King of the Gauls, sent to the 
King of Bourgogne, some clocks which, 
besides the simple showing of time, also 
represented the motions of the heavenly 
bodies. They were accompanied by 





OLDEST CLOCK IN THE WORLD, BEAU- 
VAISE, FRANCE, STILL FUNCTIONING 


serving men of the governor. Hy- 
Hing, a Chinese astronomer, constructed 
a clock in 721 which showed the motion 
of the heavenly bodies and in which a 
figure sounded a bell each hour of the 
day. In 1809, the celebrated Calif Har- 
rounn sent to Charlemagne a brass 
clock of excellent workmanship. It is 
said that brass balls fell on a bell, thus 
sounding the hours. Besides several 
astronomical features, this clock had 
two moving figures. 

Curious Clocks. Among the curious 
clocks we should note the one constructed 
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by Dent, following the design of Den- 
nison, an English mechanic, which 
decorates the facade of Westminster 
Palace, London. This clock had four 
dials, a chain 22 feet long running eight 
days, and a pendulum 19 feet long. The 
wheels were of cast iron, and the bell, 
which had a chain five feet long, weighed 
14 tons and had a hammer weighing 
more than 100 pounds. It took two 
hours to rewind the weights of the 
sounding mechanism. The hand mech- 
anism also had a key. It was supplied 




















CLOCK MADE IN DELARNE, SWEDEN, 
ABOUT 1621 


with a very complete system of lighting 
which permitted the time to be seen at 
a great distance. 

In the clock at Havre, the functions 
of this lighting are performed by the 
clock itself. This lighting must last 
throughout the night and consequently 
was variable, being longer in winter 
than in summer. This same clock, by 
means of a traced curve, follows the 
movements of the rising and the setting 
of the sun for the geographic location of 
Havre and operates a gas burner. 

Another inventor of the 19th century 
constructed a pendulum clock in an ab- 
solutely original style. We refer to the 
clock in the form of a steam hammer, 
whose pendulum is composed of the 
hammer, the engine, the mill, whose 
vanes are controlled by the escapement, 
the lighthouse, the vertical steam en- 
gine, the pendulum bob, etc. 

We note also a drum, on the head of 
which are inscribed the hours, repre- 
sented by beautiful flowers on which 
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two bees move, the larger bee indicat- 
ing the hours and the smaller the 
minutes. These insects, which have no 
visible connection with the movement, 
are held in a circular path by two mag- 
nets placed behind them, thus giving the 
effect. 

An equally curious clock arrangement 
is as follows: on the base is fixed an 
open umbrella to the supporting shaft 
of which a small metal ball is attached 
by means of a thread. The rod which 
supports this thread turns horizontally 
in such a way that, at each half turn, 
the thread comes in contact with one 
of two columns placed on each side and 
twists around them successively and, 
without power, escapes to wind around 
the opposite column. This escapement 
appears to very regular in its action. 

We have recently seen a clock at 
Liverpool which has a special dial show- 
ing the duration of a game of chess 
and registers the moves and indicates 
to each player the time when his turn 
has come. An index shows the usual 
delay and a bell announces the end of 
that delay. 

In several mysterious clock systems 
two mirrors are coupled together in such 
a way that one glass can hardly be dis- 
tinguished from the other; both are 
surrounded by a rim of copper which 
forms a case. The mechanism, con- 
cealed in the base of the clock, gives an 
oscillating movement each minute, gen- 
erally to the rear glass, the forward 
glass which carries the dial and the 
hands being fixed. To make the motion 
carry to the first glass the tooth of a 
click engages a small wheel placed on 
the shaft of the minute hand. We then 
have a clock which runs without ap- 
parent mechanism. One of these by 
Henry Robert Houdin is suspended in 
the air by means of cords and is formed 
of an unframed mirror carrying hands 
and having the hour figures _in- 
scribed on it. The hands have a large 
metal knob on one end which acts as a 
counterweight for the other end. The 
secret of the operation is a train of 
small dimensions placed in the knob 
and serving to displace a heavy piece of 
platinum which revolves in the case of 
the counterweight and there assumes 
various positions. These weights, com- 
bined with the weight of the hands them- 
selves, cause them to assume all the 
angles which are necessary to make 
them travel over the dial at a regular 
rate. 

The adaptation invented by Rosset in 
1880 is very remarkable. The clock is 
in the form of a statue, supporting from 
an extended arm a compensating pendu- 
lum whose bob is very large and which 
has a crystal dial at its upper end. The 
mechanism is placed in the bob, but the 
transmission of the motion is invisible. 
It is operated, however, by means of a 
metallic thread which connects with the 
hour hand and by a minute train of 
microscopic dimensions which causes the 
large hand to advance. 

The clock of Cung (1886) consists of 
two superposed crystal globes held in 
place by a pillar. These globes have 
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the hour figures engraved on the equa- 
tors, and a statuette indicates all the 
moments of the hour and the exact 
minute. The two spheres turn on their 
axes, the larger one in sixty minutes, 
the smaller one, placed above, in twelve 














FAMOUS ASTRONOMICAL CLOCK AT 
LYON, FRANCE 


hours. The mechanism is placed in the 
circular base, and a minute train, hid- 
den in the upper pivot of the minute. 
ball, transmits the rotary motion to the. 
hour sphere. 

We recall a monumental clock which 
was exhibited at the St. Louis Exposition 





GILT CLOCK OWNED BY CARL MAR: 
FELS. BELIEVED TO HAVE BEEN MADE 
ABOUT 1429 
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in 1910, which was as high as the first 
story of a house, and whose cylinder 
would hold a full-grown man. It was 
wound twice a day by a steam engine. 
Its dial was a lawn 60 meters in diam- 
eter, the transmission was underground, 
and the hours were marked by flowers. 
Automatons.— Among the numerous 
pieces of apparatus which, without in a 
way belonging to horology, derive from 








TIME BOY OF INDIA 
From “Time and Its Measurement” 


it either the form or the arrangement 
of the mechanical pieces of which they 
are composed, we must consider in the 
first rank the automatons. These are 
artificial figures which, without appar- 

















LOUIS XVTH PERIOD AND NOW IN HIS- 
TORIC MUSEUM IN NEUCHATEL 


ent mechanism, reproduce with a faith- 
fulness, which closely approaches nature, 
the proper motions to be taken by what 
is represented. The most celebrated 
are those invented by Vaucauson (18th 
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century). We mention his “Flute 
Player,” his “Drummer,” his “Chess 


Player” and his famous ducks, eating 
and acting like their natural counter- 
parts. We mention also the automatons 
of the brothers Jaquet, Droze and Leschot 
(La Chaux de Fonds, 18th century). 
Among others we cite “The Writer,” 
whose entire mechanism is placed in 
the body, the same as the automaton 
“The Sketcher,” “The Harpsichord 
Player,” “The Grotto,” which was not 
formed of a single mechanism, like “The 
Sketcher” for example, but of a num- 
ber of pieces put into motion simultane- 
ously on a surface from 1 to 2 meters 
square. The foreground of this piece 
represents a garden bounded by the 
front of a building. Further back, is a 
Swiss landscape surrounded by rocks 
behind which the sun rises, passes the 
zenith at noon and sets in exact accord 
with the revolutions of the sun from the 
horizon during the various seasons of 
the year. The landscape is strewn with 
plants and trees and shows a peasant’s 
cottage, a mill, a brook and a passing 
herd. The back ends in sharp rocks, 
pierced by crypts, on the top of which 
some goats are grazing. A _ sheepfold 
consisting of a shepherd, a shepherdess, 
some sheep and some goats, which are 
heard to bleat, a cow which chews, a 
suckling calf, and a dog which guards 
the herd, is shown. 

The actions and the performance of 
this piece commence with a _ peasant 
who comes out of the cottage, mounts an 
ass, and crosses the landscape, passes 
over the bridge over the brook and goes 
to the mill to get a load of flour. Next 
he passes in front of the herd and the 
shepherd’s dog barks at him so natural- 
ly that several dogs have been deceived 
by the voice. The next minute the 
shepherd appears coming out of a crypt 
in the rocks, puts a flute to his mouth 
and plays a couple of strains, which an 
echo repeats; continuing his walk, he 
perceives the shepherdess, sleeping near 
some sheep, her head resting on her 
arm, approaching her and plays a tune. 
The shepherdess awakes, sits up, looks 
at him, takes a guitar and makes a duet, 
which is interrupted by the unexpected 
return of the peasant; the shepherd 
makes a bow and retires to his crypt. 
She resumes her former position, and 
then the peasant returns to the cottage 
on foot, leading the ass, which is laden 
with its sack of flour. The garden is 
surrounded by a rail fence, and inside 
are seen statues, fountains, yew trees, 
orange trees, on which appear bunches 
of flowers, which soon open and are 
finally followed by fruit. There are 
also two fountains, whose play makes 
a very beautiful illusion, and a cage 
where different birds flutter and make a 
morning chatter heard. In the middle 
of the building is a clock in bas relief. 
At the entrance is a peasant who plays 
several minutes on a drum, during which 
two maidens dance with grace and regu- 
larity. These figures, which compose 
this fourth piece, in spite of its being 
very complicated, are only four inches 
high. 
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Third Epoch 


Towards the end of the 14th century, 
there were constructed some pendulum 
clocks which marked the seconds and 
were intended for use in astronomical 
observations. 

The Chimes.—Chimes are of very old 
origin: they were especially very com- 
mon in the towns of Flanders, where 
the first chimes registered was set up 
at Alost in 1487. 

Among the most celebrated chimes of 
the 17th and the 18th centuries, we cite 
that of Anvers (40 bells), that of 
Bruges (48 bells), that of Gand (48 
bells), that of Tournai (42 bells), of 
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OLD CLOCK WITH ONE HAND FROM 
THE COLLECTION OF M. HOFF, GENEVA 


Malines (44 bells), of Louvain (35 
bells), of Dunkerque, etc. 

The playing of the chimes by a key- 
board required a great expenditure of 
energy. The feet and the hands were 
in continuous action, and the player was 
obliged to protect his fingers with heavy 
leather gloves. We note a _ chimes 
player, undeserved by the 18th century, 
Mathias vander Gheyn of Louvain, 
whose family manufactured organs and 
chimes. Many of these mechanisms 
were also made automatic by gearing 
with cylinders of considerable size, the 
one at Bruges about two meters in diam- 
eter. In England, a chime which be- 
came classic is the one at Cambridge 
and was imitated by several clocks, nota- 
ble among which is the one in the House 
of Parliament in London. The Cam- 
bridge chimes, arranged by Dr. Croth 
for the clock in St. Mary in 1797, is 
founded upon a phrase from the over- 
ture of the symphony Haendle. It is in 
the major key and contains only four 
notes, the most prominent of which is do. 
The melody is as follows: 

1st quarter—do, si, la, mi. 

2nd quarter—la, do, si, mi—la, si, do, 
la. 

(Continued on page 106) 
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[Patents Granted by the United States and 
the Registered Trade-Marks] 








United States Patents 
Issue of Oct. 16, 1928 


1,687,491. SYCHRONIZING CLOCK. JAMES 

W. Bryce, Bloomfield, N. J., assignor 
to International Time Recording Co. of 
New York, Endicott, N. Y. Filed June 
26, 1924. Serial 722,439. 30 claims. 


A secondary clock system including lines 
adapted to transmit normal impulses, fast 
impulses and for certain periods to omit the 
sending of impulses thereover, a secondary 
clock, an impulse magnet therein for driving 
the same, and means in said secondary clock 
controlled in its operation solely by the po- 
sition of the said clock for selectively deter- 
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mining which form of impulses the said clock 
shall receive or whether said impulse magnet 
shall be placed in circuit with the line over 
which impulses are being omitted. 

In combination, secondary clock driving 
mechanism, a plurality of conductors, each 
adapted to supply impulses for causing actua- 
tion of said driving mechanism, and switch- 
ing means for alternately transferring the 
control of said driving mechanism from one 
to another of said conductors. 


1,687,743. CALENDAR STRUCTURE. 
GALEN TILDEN, Ames, Iowa. Filed June 
5, 1926. Serial 114,016. 2 claims. 


In a device of the class described, a sup- 
port, a pair of sight openings therein, a 
movable member having sets of characters 
thereon for being selectively exposed through 
one of said sight ‘openings, a sight opening 
in said member for each set of characters, 
each one being positioned relative to its cor- 
responding set of characters whereby it will 


be in alignment with the other sight opening 
in said support when its corresponding set 
of characters is exposed through the first 
sight opening and a second movable mem- 
ber having sets of indicating characters 
adapted to be selectively exposed through the 
aligned sight openings in said sunport inde- 
pendent of the first movable member. 











1,687,795. SPOON HOLDER. GeorGE T. 
Ritter, Burley, Idaho. Filed June 25, 
1927, Serial 201,384. 1 claim. 


A spoon holder of the class described 
formed from an elongated piece of wire bent 
back upon itself intermediate its ends, a 
free end of the wire being flattened and 
bent to form a pair of coacting gripping 
jaws for detachable engagement around the 
Shank of the spoon, the intermediate portion 
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of the wire being curved to provide a hook Ser. 270,836. F'ABRIQUES Movapo, La Chaux- 
for engagement over the edge of a receptacle — Switzerland. Filed Aug. 10, 
1928. 


ERMETO 


For Watches and Parts of Watches. 
Claims use since 1927. 





Ser. 266,478. Pur Beta, Evanston, Ill. Filed 
May 16, 1928. 





For Fraternity Pins and Rings All Made 
of or Plated with Precious Metal. 
Claims use since Sept. 26, 1914. 





THE WADSWORTH WATCH CASE 


Ser. 271216. 
Filed Aug. 17, 1928. 


Co., Dayton, Ky. 
to maintain the spoon in an upright position 
against the inner face of the side of the 
receptacle. 


1,688,042. COMPACT BOX. HELMUTH 
JoHN Gagss, Palisade, N. J. Filed July OY 
29, 1926. Serial 125,633. 5 claims. RN 


A container having a top and bottom sec- 
tion, parallel channels cut in the edges of 
said sections, plates in said channels, holes 


For Bracelets and Watch Bands. 
Claims use since Aug. 19, 1927. 


DESIGNS 
76,596. CIGAR LIGHTER. ARTHUR BATES, 


Attleboro, Mass., assignor to Baer & 
Wilde Co., Attleboro, Mass. Filed June 


5 

















i> 


in said plates in alignment with the holes 
of the adjacent plate, pins secured to each of 
said sections and passing through said 
aligned holes, said pins journaled in said 
holes to rotate therein. 


1,688,090. EXTENSIBLE BRACELET 
LINK. EUGEN PRESTINARI, Irvington, 
N. J., assignor to Gemex Co., Newark, 
N.. J. Filed Nov. 10, 1927. Serial 
232,428. 2 claims. 


An extension for a bracelet strap having 
a pair of strap sections, comprising two link 
members hinged together to fold one upon 
the other, one of the strap sections being 
connected to one of the said link members, 
the other link member having opposite side 
walls each provided with spaced openings, 
said openings having a shape other than 18, 1928. Serial 27,175 

ent 14 years. 


76,597. PITCHER. OtTTro BERGNER, Schon- 
wald, Germany. Filed April 27, 1928. 




















Term of pat- 





round, and the other strap section having a 

cross bar with extending opposite ends 

shaped to enter the said wall openings when 

the strap end is in other than working posi- 

tion and to prevent withdrawal therefrom 

when the strap is in working position. 

26,483. 


Serial No. Term of patent 3% 


years. 


76,619. HAND MIRROR OR SIMILAR AR- 
TICLE. FRANK H. LA PIERRE, East 


United States Trade-Marks 
Issue of Oct. 16, 1928 


The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this publication. 

Marks applied for under the ten-year 
“proviso” are registrable under the provision 
in Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911. 

As provided by Section 14 of said Act, a 
fee of $10 must accompany each notice of 
opposition. 


Ser. 270,780. ParK WatcH Import Co., INC., 
Buffalo, N. Y. Filed Aug. 8, 1928. 


RIO 


For Watches. 
Claims wse since July 1, 1928. 





Ne. dss 
Mfg. Co., Newark, N. J. 
Serial 27,322. 


assignor to La Pierre 
Filed June 29, 
Term of patent 


Orange, 


7 years. 
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76,620, BRACELET. iIrViING R. 


See) 


——_ eee 


Providence, R. I. Filed April 13, 1928. 
Serial 26,314. Term of patent 34% years. 


76,635. ORNAMENT FOR AUTOMOBILE 
RADIATOR CAP OR SIMILAR AR- 
TICLE. OLIVER C. RITZ WOLLER, Chi- 





cago. Filed Dec. 15, 1927. Serial 24,499. 


Term of patent 14 years. 


76,637. VANITY CASE. Max E. SCHENKE, 





Jersey City, N. J. Filed June 19, 1928. 
Serial 27,200. Term of patent 3% years. 


76.646. BAG FASTENER. BERNARD STEM- 








Filed Feb. 14, 1928. 
Term of patent 3% years. 


New York. 


BER, 
Serial 25,441. 


Trade Mark Registrations Granted 
(Act of Feb. 20, 1905) 
Oct. 16, 1928 


MEDALS, ART BRONZES AND 
TAL PLATES. TIFFANY & Co., New 
york. Filed May 28, 1928. Serial 
267,161. Published July 24, 1928. 


Oct. 9, 1928 (continued) 
14. WATCHES AND WATCHCASES. 
_ ony BEND WatcH Co., South Bend, Ind. 
Filed May 16, 1928. Serial 266,487. Pub- 
lished July 24, 1928. 
247,815. WATCHES AND WATCHCASES. 
Sout BEND WatcH Co., South Bend, Ind. 
Filed May 16, = Serial 266,490. Pub- 
lished July 24, 1928 
247,834. PLATINUM RINGS, BROOCHES, 
os BAR PINS, LAVALIERES, BRACE- 
LETS, AND SIGNET RINGS. ARTHUR 
W. ForMAN, =. business as Cooper & 
oe iy New York. 
ed June 5, 1928. Serial 267,489. Pub- 
lished July 31, 1928. 
247,885. WATCHES, WATCHCASES, 
WATCH MOVEMENTS, AND PARTS 
THEREOF. HayMAN EPSTEIN, doing 
= as Bulwark Watch Co., New 
York. 


aes,ee 


LEDERER, 
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Filed June 6, 1928. Serial 267,542. Pub- 
lished July 31, 1928. 
247,837. WATCHES AND CLOCKS.  Tir- 
FANY & COMPANY, New York. 
Serial 268,005. Pub- 


Filed June 13, 1928. 
lished July 31, 1928. 


FINGER RINGS. THE MELMS 
INnNc., Detroit, Mich. 
Serial 267,436. Pub- 


247,923. 
MFG. Co., 
Filed June 4, 1928. 
lished July 31, 1928. 


247,933. JEWELRY FOR PERSONAL 
WEAR, NOT ag eng ef WATCHES. 
STAIGER & Sons, New Yo 


Filed Jan. 14, 1928. peeial 360, 147. Pub- 
lished July 24, 1928. 
247,935. SILVER FLATWARE. ONEIDA 
COMMUNITY, LTp., Oneida, N. Y. 
Filed Nov. .3, 1927. Serial 257,023. Pub- 
lished July 24, 1928. 
247,940. FINGER RINGS. Isapore Benur- 
stock, Los Angeles, Cal. 
Filed June 21, 1927. Serial 250,832. Pub- 


lished Sept. 6, 1927. 


FRATERNITY BADGES, LAPEL 
ene 


AND 
BREAST : 
ae CHARMS, FINGER RINGS, 
BELT BUCKLES, AND ORNAMENTAL 
SELDS. ALL OF PRECIOUS METAL. 
Sigma Sigma S1ama,. Woodstock, Va. 
Filed May 19, 1927. Serial 249,241. Pub- 
lished July 24, 1928. 


247,945. JEWELRY CONSISTING OF 
WATCH CHAINS, NECK CHAINS, KEY 
CHAINS, AND OTHER ARTICLES OF 
JEWELRY FOR PERSONAL WEAR, 
pg INCLUDING be og CorRBETT 
& BERTOLONE. INc., New York. 

Filed Gey 29, 1928. Serial 267,185. Pub- 

lished July 24, 1928. 


247,909. SILVER-PLATED FLATWARE, 
HOLLOW WARE, AND _ CUTLERY. 
ONEIDA COMMUNITY, LTD., Oneida, N. Y. 

Filed May 25, 1928. Serial 267,008. Pub- 

lished July 31, 1928. 


247,957. BRACELETS, FINGER RINGS. 
BROOCHES, PINS, SAUTOIRS, NECK- 
LACES, PENDANTS, LAVALIERES, 
BELT BUCKLES, NECK CHAINS, 
WATCH CHAINS, KEY CHAINS, BUT- 
TONS, AND HAIR ORNAMENTS. 
~ ge Ocus Co., Providence, R. I. 

Filed May 19, 1928. Serial 266, 638. Pub- 

lished July 24, 1928. 


247,958. WATCH MOVEMENTS, WATCH- 
CASES MADE OF OR PLATED WITH 
PRECIOUS METALS, WATCH PARTS, 
AND WATCHES. VIATTE & GUENIN,. 
Bienne, Switzerland, and New York. 
Filed May 17, 1928. Serial 266,568. Pub- 

lished July 24, 1928. 


247,960. WATCHES AND WATCHCASES. 

SouTH BEND WATCH Co., South Bend, Ind. 
_ Filed May 16, 1928. Serial 266,492. Pub- 
lished July 24, 1928. 


247,961. WATCHES AND WATCHCASES. 

SouTH BEND WATCH Co., South Bend, Ind. 

Filed May 16, 1928. Serial 266,491. Pub- 
lished July 24, 1928. 


WATCHES AND WATCHCASES. 
BEND WATCH Co., South Bend, Ind. 
Serial 266,489. Pub- 


247,942. 


247,962. 
SouTH 
Filed May 16, 1928. 
lished July 24, 1928. 


247,997. PRECIOUS STONES AND 
JEWELRY FOR PERSONAL WEAR, 
NOT INCLUDING WATCHES. Powsrs 
& MAyeEr, INnc., New York. 
Filed Aug. ‘14, 1928. Serial 271,157. 


— 








The super airship Graf Zeppelin on 
its first air voyage over the Atlantic 
brought to America 2200 invitations to 
prominent business men throughout the 
country to attend the Leipzig Trade 
Fair in March, 1929. The first invita- 
tions to the 700-year-old fair to reach 
America by air congratulates its patrons 
on the marvelvous new means of trans- 
portation and the development of busi- 
ness relations between Germany and 
the United States. American participa- 
tion in the Leipzig Fair is of long 
standing. 
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Epochs in Horology 
(Continued from page 104) 


38rd quarter—do, la, si, mi—mi, si, do, 
la—do, si, la, mi. 

4th quarter—precedes immediately 
with sounding of the hour. The inter- 
val between each series of four notes is 
equal to two times one-half the value of 
each note. 

At Paris, the tower of St- Germain 
l’Auxerrois has a chimes perfected and 
built in 1870 by Collin, a clockmaker of 
Paris. It is designed to play four 
tunes a day: 

At 8 a. m., the “Bells of Corneville” 
(the Song of the Bells). 

At noon, a tune from the ballet, of 
“Tf I Were King.” 








At 8 p. m., “The Carnival of Venice.” 
At nidnight, “The Christmas of 
Adam.” 


The clock of the Cathedral of St. Peter 
at Geneva, received, in 1849, the ad- 
dition of chimes, the mechanical part 
of which was constructed by Collomb 
and the musical part by Duccommun. 
The mechanism is similar to that of 2 
music box; a brass cylinder about 50 
em. in diameter, supplied with strong 
points, raises some levers which con- 
trol the 16 hammers by long wooden: 
rods. These rap one of the bells, 8 im 
number, placed above the center tower. 
At each quarter a detent frees the 
cylinder and the bells produce a musical 
phrase, the repetition of the last two 
notes of which permits the recognizing 
of the different quarters. At each hour 
the striking is immediately preceded by 
a tune produced by the same bell. To 
accomplish this, the cylinder operates 
automatically with a longitudinal motion 
of translation on its axis in such a 
manner as to operate the series of points 
controlling the hammer corresponding 
to the tune which is to be played. From 
time to time the clock-tender charged 
with the winding changes the tune of 
the chimes. 

(To be continued) 


Federal Notes 


Imposition by the State of Goyaz, 
Brazil, of a tax of 6 per cent on all 
diamonds mined within the State and 
exported beyond the limits of the State 
is reported to the Department of Com- 
merce by Vice-Consul Huhlein. 

5 Ed * 

Following a preliminary study of data 
already in hand on chain store opera- 
tions, the Federal Trade Commission 
now is working in the field on the in- 
vestigation of chain stores directed by 2 
Senate resolution passed at the last ses- 
sion. Agents of the Commission are 
interviewing officials of chain store or- 
ganizations and the Commission is pre- 
paring a questionnaire for answer by 
various classes of chain stores. A study 
will be made of competitive conditions 
as between chain store systems and 
chain stores and independent stores. 
Consolidations of chains also will be 
studied to determine if there have been 
any violations of the anti-trust laws. 
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Denver 


Ben L. Pollock, deputy district at- 
torney, has filed charges of burglary, 
larceny and receiving stolen goods 
against a man suspected of throwing a 
brick through the window of Goalstone’s 
jewelry store, 1617 Welton St., and 
carrying off part of the gems on display. 

A well dressed man recently visited 
some banks and jewelry houses in vari- 
ous cities in Illinois, Missouri, Nebraska 
and Kansas and flashed a diamond ring 
of great value. He wished to borrow 
money’on it, but after letting the money 
lender examine the gem, he “switches” 
it for an imitation. Denver authorities 
were warned to be on the lookout. 

The May Co., Denver, received some 
German jewelry carried by the Graf 
Zeppelin. The recipients donated some 
of it to the Colorado State Museum, 
and while there was only a small amount 
arriving every piece was sold the day 
it arrived, but has been left in the 
show window so that all may see. 

For many years Frank H. Maxwell, 
jocal jeweler with his headquarters in 
the Gas and Electric building, has been 
caretaker of the big clock in the City 
Hall. It stopped Oct. 19 and when the 
city officials sought Maxwell it was 
learned that he died after a few hours’ 
illness, Oct. 10. 


Ohio Notes 


Tom Joseph, for many years in busi- 
ness in S. Main St., Akron, has moved 
to a newly completed storeroom in S. 
High St. near Market. The new store 
is modern in every respect and many 
new appointments have been added. 

A large stock of jewelry merchandise 
was destroyed when the general store 
of Knowlton & Batten and the store of 
Bode Bros. at Summerfield, Ohio, was 











gutted by fire recently. The loss to 
several stores owas approximately 
350,000. 


Caught in the act of robbing a window 
dlisplay at the John Bauer jewelry store 
at Zanesville, a youth of Bridgeport, 
Ohio, pleaded not guilty to a charge 
of breaking and entering when arraigned 
in municipal court at Zanesville. He is 
in jail. 

Nusbaums, Canton credit jewelers, are 
installing a complete new front to their 
jewelry store just off the public square. 
While the alterations will not be com- 
pleted for some time, there has been 
no interruption in business. This store 
recently announced it would discontinue 
its musical merchandising section and 
will merchandise jewelry exclusively. 

Improved operations of major rubber 
and steel factories is responsible for 
better jewelry business in the greater 
Akron-Canton area, which includes a 
score or more of smaller towns. There 
has been a better trend in business 
through this section for the past 30 days 
and continued improvement is expected, 
leading jewelers declared. Diamond 
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sales are on the increase and there has 
been a stronger demand for most all 
lines, particularly gifts and novelties for 
parties, now that the fall season has 
arrived. There has been some inquiries 
relative to Christmas merchandise, but, 
until colder weather arrives, there will 
be little interest in holiday buying. Re- 
tail jewelers hereabouts are planning an 
intensive buy early campaign soon to 
be launched. 








Baltimore 


Baltimore jewelers last week reported 
a general improvement in fall business. 
The increased sales being reported by 
the retail stores are reflected in pro- 
nounced improvement of the retail trade. 
Steady demands are being made for 
wrist watches and costume jewelry. 

Jewelry brought to America on the 
Graf Zeppelin was displayed in the 
windows of two department stores here 
last week. The display attracted un- 
usual attention. Thousands of persons, 
the majority women, availed themselves 
of the opportunity of viewing the jewel- 
ry. One display was at Hutzler Bros., 
who maintain an extensive jewelry de- 
partment and the other display was in 
the windows of the May Co. The jewel- 
ry was rushed to Baltimore after the 
Graf Zeppelin had landed at Lakehurst, 
N. J. Both stores made the importa- 
tions through their European agencies. 
The jewelry consisting of ear-rings, 
bracelets and compacts, were products of 
jewelry manufacturing firms in Pforz- 
heim, Germany. Designs displayed here 
follow the modernistic lines of produc- 
tion, each article carrying semi-precious 
stone settings. 











Memphis 


The Darden-Smith Jewelry Co., 250 
Madison Ave., recently opened an in- 
stalment jewelry store in the Medical 
Arts building. 

J. H. Mednikow of J. H. Mednikow 
& Co., wholesale jewelers, here, was able 
to be back at the store again last week 
after several weeks’ illness. He is 
gradually recovering his strength. 

Jewelry stores in Memphis are now 
devoting much attention to fine pottery, 
cut glass, and these with silverware 
share an important place in the displays 
with diamonds and watches. Antiques 
and art pieces are also featured. 


Atlanta, Ga. 


Linton P. Hammond, well known At- 
flanta jeweler, who for some time has 
been located at 514 Atlanta Trust Co. 
building, has opened a new and exclu- 
sive diamond shop at 211 Candler build- 
ing. The shop was formally opened on 
Oct. 15 by Mr. Hammond, at which time 
he was host to hundreds of friends and 
visitors. 
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Quite a flurry of excitement was 
caused at the big downtown store of Nat 
Kaiser & Co., Saturday night, Oct. 6, 
when a pair of sneak thieves attempted 
to snatch several watches. A negro man 
and woman, later giving their names as 
Rufus Robinson and Ida May Robinson, 
came into the store and asked to look at 
some watches. While the woman en- 
gaged the salesman in conversation, the 
man snatched several watches and es- 
caped through the front door. A sales- 
man closed the door, however, before the 
woman could follow him. Later the 
negro was captured by the police and 
the watches recovered. Both are now 
being held by the police on charges of 
burglary. 








Indianapolis 





The marriage of John J. Eder, watch- 
maker for Otto Graf, to Elizabeth J. 
Schmidt took place Oct. 19. Mr. and 
Mrs. Schmidt will make their home in 
this city. 

The H. E. Kinnear jewelry store of 
Marion will soon move from its present 
location to quarters in the Kiley block, 
northwest corner of Third and Wash- 
ington Sts., Marion, Ind. 








Illinois Notes 


H. C. Armstrong of Marion reports 
the addition of an optical department to 
his jewelry store. 

Fred Schoeneman, jeweler, Grayville, 
recently returned from a tour of Ger- 
many, much benefited in health by the 
trip. 

W. C. Arthurs, president of the Mount 
Vernon Jewelry Co. of Mount Vernon, 
Ill., died on Sept. 16. The entire operat- 
ing of the store now devolves upon the 
manager, E. E. Van Fleet. 

Some people are more lucky than 
others, Bert B. Gardner of West Frank- 
fort, accidentally shot himself in the 
right forefinger but Mr. Gardner hap- 
pens to be one of the very few left 
handed watchmakers. 

The Elgin National Watch Co., Elgin, 
Ill., anticipating impetus to the city’s 
industries and prosperity from the Chi- 
cago Centennial Celebration in 1933, has 
begun to enroll its 4000 employes in the 
World’s Fair Legion. The Employes’ 
Advisory Council is sponsoring the 
move after the proposition ha@ been 
submitted by E. N. Herbster, general 
superintendent of the company, to I. C. 
Stockner, chairman, and considered by 
the council of 19 members. Employes 
of the company are reported to be giving 
enthusiastic support to the campaign. 











Schneer’s, Inc., Norfolk, Va., will open 
a store early in November in the Pied- 
mont Hotel building, in Charlotte, N. C. 
This store will form another link in the 
chain of jewelry establishments main- 
tained by the Schneer concern. 
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THIN WALL CLOCKS 


With Sweep Second Hands 














The simplicity of these 
fine wall clocks does not 
disguise their quality— 
that resale quality that 
helped to make Ansonia 
mean so much in clocks. 














Send for illustrated price 
bulletins covering these 
and other new models. The 
Ansonia Clock Company, 
12 East 41st Street, New 
York, N. Y. 






















































